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HPEATOBOP

Momnorpadujata moxa Hacios ,,YJIOTATA HA NHOBAILIMUTE KAKO PASBOEH
JIBUT'ATEJI“ e mmox om paboraTa Ha YYECHHIMTE BO pa0OTWIHUIATA IITO
paboTemie Ha ucTara Tema, a ja opranmsupa dakyiaTeToT 32 eKOHOMCKH HAYKH MPH
EBponckuor Yuuepsurer PemyOnuka Makenonuja — Ckormje. PaboTunaunara ce

onpxa Ha 18.04.2019 roguna Bo CBeuenuot amputearap Ha EYPM.

Mucwujara Ha PaGoTunmHurara Oeire 1a OATOBOPH Ha MIPEIU3BUIIMTE HA €BONTYIIH]ja Ha
OIIITECTBOTO IMOTHUKHATA OJ] MNHOBATUBHOCTA. MIHOBAIIMKUTE C€ KPYIUjaJICH BUTATEI
3a pa3Boj ¥ KOHKYPEHTHOCT Ha komnanuute. O0eMOT 1 Op3rHATa Ha BOBEIyBamkhe Ha
WMHOBAIIMUTE C€ TIOCIEIUIa Ha ToJIeM Opoj HAYYHHM U TEXHOJIOIIKH JJOCTUTHYBamba U

HUBHO UMILIEMCHTHPAILC BO MIPAKTHUKATA.

HNHoBaTUBHOCTA €€ COCTOM Off HMMILICMEHTAI[Mja HAa HOBH MM 3HAYMTEIHO
noo0peHn (GUHAHCUCKH M HE(UHAHCUCKU MPOM3BOJN, HOBH MPOIECH, CTPATCIHH,
HOBM MAapKETHMHI METOJW WM HOBH OpPraHM3allMCKH METOJU BO JICJIOBHOTO
paboTeme, opraHu3anujara Ha paboTaTa U OJHOCHUTE CO HAIBOPEUTHUTE MaPTHEPH.
[Topanu oBue mpwYWHU, TOIeM OpOj HA KOMITAHWH CO TSN JIa BIMjaaT BP3 HUBHUOT
pacT, ONHOCHO Bp3 HIHWHATA Ha TNpETIpHjaTHjaTa BIOXKyBaaT Iel OJ CBOHTE
CPeICTBa BO MCTPaXKyBamke M Pa3B0j, KAKO aKTUBHOCT Ha KOja Ce€ MpHUAaBa 0COOCHO

3Ha4YerHE BO JICHEITHOTO BpeMe Ha MOAECpPHHU3AIH]a.

Ckomje, 2019

[Ipod. n-p Anekcanapa CTaHKOBCKa
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KPEATHUBHO PEKJIAMUPAILE

PexmamupameTo (OriracyBameTo) IPEeTCTaByBa jaBHA Mperiopaka 10 MOTPOITyBadUTe
Jla Kynat OJpe/IcH! TPOU3BON, YCIYTH WK neppOopMaHCH Ha Ma3apuTe HU3 CBETOT,
BO pasHu (GOpMH M MPEKy pasnuyHu MeAuyMH. KpeaTMBHHUTE WHAYCTPHUH, TaK,
omn(akaaT HU3a CKOHOMCKH aKTHUBHOCTH KOH ce 0a3upaaT Ha 3Hackke, MHOpMAaIuU 1
HoBuTetH. CIIOpel OAPECHH aBTOPH -, KPEaTMBHUTE MHAYCTPHH TI'i omdakaar
PEKJIAMHPambETO, aPXUTEKTypaTa, YMETHOCTA, 3aHACTYMCTBOTO, JHM3ajHOT, MOJATA,
¢unImMoT, My3HKara, MyOJIUKYBamEeTO, HCTPAKYBAamETO, COPTBEPOT, urpaukute, TB
W paguo W BuAeo urpure.PekmammpameTo NpeTcTaByBa €l€H Ol HajcTapure M
HajKOPHCTEHUTE CpEACTBA 3a BIHMjaHWE BpP3 KylmyBauuTe. Toa € HajBUIIUB U
HAjIMCKyTHPAaH OONMK HAa MAacoBHA KoMyHuKammja. Kotiep 2 ro medummpa
pEKIIaMHUPabETO KaKo MiiareHa opMa Ha O3ITHYHO MPE3CHTHPAE U IIPOMOBHPAHE
HA WeH, NMPOM3BOAM WM YCIYTH O CTpaHa Ha mosHar crmomsop. Ilymrs® ro
nepuHUpa Kako EIUHCTBEH METOJl 3a TPaHCMHCHja Ha JICTIOBHUTE IOpaKd 3a
MPOM3BOJUTE W YCIyTUTE [0 TMOTpolryBauuTe. [locTojaT MHOIITBO Jpyrd

neGUHUINT 32 PEKITAMUPAHETO, HO CUTE THE yIaTyBaaT Ha HEroBaTa CriocoOHOCT Jia

"Hudec, P. (2009), “Reklama a psycholdgia”, Masmédia Beograd, https://priezor.com/masmedia/1046-
reklama-a-psychologia - mocerena ua 14 ampu, 2019 roguna

2 Kotler, P. (1990), “Marketing Management: Analysis, Planning, Implementation and Control.”,
London: Prentice Hall, ISBN 97-8013-552-480-0.

*Schultz, B. (1995) “Treatmen of changes in product quality in consumer price indices”, Ottawa:
IISDER, 1995. 187 s. ISBN 97-8087-552-344-0.



BIIHjae Bp3 (HOPMHPAETO W MPOMEHATAa HA TIOTPEOWTE, MHTEPECUTE, HABUKHUTE U
TpagUIMHUTE HA MMOTpOITyBaunTe. Peximamupamero Tpeba ga ru nHDopMupa, yoemu u
MOTCETH TMOTPOIIYBAYNTE HAa OJPENICHHW INPOM3BOIM WM YCIYI'HM Ha KOMIIAHUHTE.
Hajcummmdunupannor Momen Ha pekjaMupame Koj ordaka KOMyHHKalHja Ha
KOMIIaHWjaTa CO IOTPOLIYBAauUTE TM HMMa CJIEIHUTE eJIEMEHTH: KOj (KOMIIaHHja,
MpOMOTEp, MapKeTep), IpeHecyBa mopaka (IpoMOTHBHA TIOpaka, nH(opMaIiyja), oI
OJIpe/IeHH OKOJHOCTH (YCIIOBH BO CpEAMHATA, OKPYXKYBAamETO), MPEKy PazInYHU
KaHaIH (MEIUyMH), 10 KOro (TapreTUpaHd MOCIHHIM, KOPUCHUIIM, TapreT TPYIIH,
MOTPOIIYyBayM) U cO KakoB edekT (ycmex Ha pekiamupameTo).llpodecnonanuure
cMeTaaT JeKa COBPEMEHOTO pEeKJIaMupame Mopa Aa 0a3upa Ha NPUHIMIIUTE Ha
BUCTHHUTOCT, JIETAIUTET, EKOHOMHUYHOCT, YECHOCT U OMIITECTBEHa OATOBOpHOCT. 1
MOkeOu HajOUTHO O CE € WAaejaTa Ha PEeKIaMUpPameTo, Mopakara,CoAp)KuHaTa J1a
uMa KpeaTuBeH KapakTep. KpeaTuBHOCTa WMa rojeMo BIMjaHUE BpP3 €EKTHBHOCTA
Ha peknamupamero. KpeatuBHocta Tpeba na ce chaTu Kako MOHyAa Ha HEIITO HOBO,
KpEaTUBHO pa3MUCIYBaibe, pellaBame Ha MPOoOJieM, OPUTHHAIHOCT, HO HEj3UHHOT
pe3yarar Mopa Ja Oulle KOPHCEH M Jila MMa BPEJHOCT 3a IOTPOIIyBaudHUTe.
KpearuBHocTa ce peduHHMpa Kako MPOM3BOJACTBO HA HEIITO OPHUTHHAIHO U
BpenHo.‘Criopen peunnkor Webster’na ce “kpenpa” 3HadM 1a ce CO3[ae HEIITO
HOBO, Jla C€ MHBECTHpa BO HOBa (opMa, 1a ce MpOou3Bene NMpeKy MMarnHanuja u
Bemrruan. Ennmkiionenujara Britannica kopuctr ciuuHa AeUHHUIMjA: CITOCOOHOCT
Jla ce HalpaBH HEUITO HOBO, 0e3 Oryie/ Aaiy HOBO pEIIeHHE Ha MpoOJieM MM HOB
METOA, HOB Ypeld WJIM HOB apTUCTHUYKU 00jekT miu ¢opma. OBue aehuHULINU
yKa)KyBaaT Ha JIB€ IPMMapHH JICTEPMUHAHTH Ha KpeaTuBHOCTa. [IpBO, MOpa 1a uma
HEUITO HOBO, MMarMHaTHBHO, Pa3JIMYHO WJIM YHUKaTHO M OBaa KOMIIOHEHTa ¢
mo3Hata kako ‘“‘divergence” (muBepreHija, HOBUTET). BTOpO, NPOU3BEACHHOT
HOBHTET MOpa Ja peliM HEeKoj mpobieM WiIM Ja uMa ojapencHa ‘“‘relevance”

(peneBaHTHOCT, 3Haueme, BpeaHocT). Cropea HEKOM EKCIEepTH KpeaTHMBHOCTAa €

*Adams, K. (2005). “The Sources of Innovations and Creativity“.USA National Center on Education
and the Economy. Available at: http.//www.fpspi.org/pdf/innovcreativity.pdf

>Smith Robert, Xiaojing Yang. (2004). “Toward a general theory of creativity in advertising:
Examining the role of dicergence”, Sage publications, Indiana University, USA, p. 32
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IPUPOAHA HAJAPEHOCT, a CHOpe] APYTH € TaJeHT KOj MOXKE Jja Ce Haydu U Jia ce
pasBuBa. Cemak, KpeaTWBHOCTa € KOMOHWHaI@ja onx nBere. McTpakyBamara BO
IICUXOJIOTHjaTa OTKPHBAaaT JeKa KpeaTHBHOCTAa IPOU3JIEryBa O 3aCIHUYKOTO
BIMjaHHE Ha 3HACHETO, KPEaTHBHOTO pa3MHUCIYBake€ W  BELITHHUTE U
MotuBanujata.’ 3HaemeTO ce OJHECYBa HA C& OHA IITO YOBEKOT 3Hae. KpeaTHBHOTO
pasMHCIyBambe M BEIITHUHUTE C€ OJHECYBaaT Ha Toa KOJKY (IIEKCHOWIHO H
WMardHaTUBHO JIyfeTO TPHUCTAlyBaaT KOH MNpoOJeMHTE, a MOTHBauLujaTa ce
MOBP3yBa CO CTPacTa M MHTEPECOT 3a camara pabora. JIyrero ce KpeaTMBHH Kora
Mpou3BeNLyBaaT HIEeH, CONYLUH, PEICHN]ja, HTHBEHTUBHOCTH KOW CE€ JUBEPTEHTHU U
peneBanTHH. Ho, Mopa 51a ce MMa BO mpeaBHI JieKa KPeaTHBHOCTA 3a elHa Tpyma
(ceHnMopHM TparaHd) HE MOpa Ja ce CMeTa 3a KpeaTHBHa OJ Jpyra rpymna
(TuHejyepu). Peknmamure ce mpow3Boa Ha JyfeTo, HMCTO Kako HWICHTE H
nHBeTHBHOCTAa. Criopesi OBa, KOHILENTOT HAa JUBEPIEHTHOCT M PEIICBAHTHOCT MOXKE
Jla ce IPUMEHHM W BO MapKeTWHT Teopwjata. [locTojaT Tpu pasnuyHH BHJOBU Ha
KpPEaTUBHOCT KOW C€ TOBP3aHH CO peKiamupamero. [IpBo, MOCTOjaT KpeaTHBHU
TUMOBH KOU Pa3BHUBaaT U IPUMEHYBaaT KPEATHBHU CTPATETHH H CO3JIaBaaT PEKIIAMHU.
Bropo, € HHUBOTO Ha KpeaTHBHOCT Ha peKiiamara IITO ce MepIerniupa oJl CTpaHa Ha
TapreTUPaHUuoOT Ma3apeH CErMEHT. TpeTo, € HUBOTO Ha KPEeaTHMBHOCT Kaj jaBHOCTA
KOja € U3JI0’)KeHa Ha pekiramara. Mako MokeOHn IocTojaT MHTEPAKITHN TTOMEly TpUTe
BUAa Ha KPEaTUBHOCT, CEMaK OCHOBHHUTE €JEMEHTH Ha KpeaTHBHOCTa
(IMBepreHTHOCTA W peleBaHTHOCTA) He ce MeHyBaar. OTTyKa, MOCTOjaT TEPMHHHTE
“JIMuHa KpeaTMBHOCT  KoOja ce MOBp3yBa CO IMBEpPreHIMjaTa M PEJICBaHTHOCTAa Ha
KpPEaTUBHUOT TANEHT (KPEaTUBHHU AMPEKTOPHU, KOMHUPAJTEPH), MOTOA “KPEaTUBHOCT
Ha pekjama’ Koja ce OJHeCyBa Ha JUBEPIEHTHOCTA U PEJIEBAHTHOCTA Ha pekjamara
(mpoMOTHBHa KaMIlamkba) Kako IITO Ce MEepLENIupa Oj CTpaHa Ha TapreTHPaHHOT
nmaszap U “KpeaTMBHOCT Ha IOTPOIIyBayoT C€ OIHECYBa Ha AMBEPreHTHOCTa M

PCICBAHTHOCTA HA MOTPOLUIYBAYUTC KOU CC M3JIOKCHU Ha pCKilaMaTta.

®Adams, K. (2005). “The Sources of Innovations and Creativity“.USA National Center on Education
and the Economy. Available at: http.//www.fpspi.org/pdf/innovcreativity.pdf
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WHoBanuute ce caMYHM HAa KPEaTUBHOCTA U KaKO IIOMMM YECTO MaTH ce 30yHYBauKU
U ce KOpHCTaT Kako CO €IHAKBO 3Hauyewe. lIHoBanMjaTa 3Hauy fa ce KOPUCTAT HOBU
METOAM 3a J]a ce MOCTUrHe HemTo. VHoBaujara 3Ha4u IpUMEHA Ha KPEaTHMBHOCTA.
WHoBanujata 3Ha4M yCBOjyBame, aJanTalyja WIM KOPUCTCHE HA KPEaTUBHH HIEH
BO pealHOCTA. ' PeKIaMHpameTo OXKHBYBA HIM YMHpA TOPajd KpPEaTHBHATA W
WHOBAaTHBHATa KOMYHHUKAIIH]ja CO jaBHOCTA.

B0 peKIaMHpPameTo, KPeaTHBHOCTA HMa MOBeKe acIeKTH, i T0a:°

A) KpeatuBHOCT BO TMpoOIEcOT Ha KOMyHHMKanuja — Pekmamupamero e
Haj3HauajHa (¢opMa Ha KOMYHHKalWja TIOMely KOMIIAHMUTE W HHUBHUTE
notpouryBayd. OBlie ce 3Ha4YajHU MpallamaTa KO 00jacHyBaaT Kako KpeaTHBHOCTA
BIMjae Bp3 yOemyBameTo, HHPOPMHPAmHETO, OATOBOPUTE HAa MOTPOLIYBAUYUTE U KOU
BapujabIM BiIMjaaT Bp3 KpeaTUBHOCTa M e(EeKTHMBHOCTa Ha pekjaMaTa. TakBU
mpaniama ce: a) KOPUCTEHhEe Ha KPEeaTHBHOCT 3a MO3WIMHUOHHPAame HA UMHIIOT Ha
KOMITaHujaTa, 0) BOBEAyBamhe HA HOBU IPOU3BOJIY U MPOILINPYBake Ha OPEHIIOBH, B)
mpernopaka 3a HOBM HAaYMHH Ha KOPUCTEHE Ha IIOCTOCYKH TPOU3BOJIH,
T)IIOTTUKHYBamkhE¢ Ha MMOTPONIYBAYUTE Jla YYECTBYBaaT BO IPOMOTHBHHM aKTHBHOCTHU
(mponmakxHa mpomonWja), A) TPENo3HaBamE€ HAa MOXXHH HETAaTHUBHH €(EeKTH Of
HEKPEAaTHBHHUTE PEKIIaMH M T) Za ce YTBPAW JaJIM TOTPOITyBadywWTe mpedeprpaar
KpEaTUBHU WM HEKPEATUBHH PEKIIAMH.

b) KpearmBHOCT BO MEHaMEHT NpoIecoT —Peximammpamero € elleMeHT Ha
MIPOMOTHBHHAOT MHKC M MOpPa BHHAMTENIHO Jia C€ MEHayHpa 3a Ja ce MaKCHUMHU3Hpa
npopaxOara. Ilpamamara moBp3aHM €O NPOMOTMBHHOT MEHAIMEHT Bp3aHH 3a
KpeaTUBHOCTa BKJIydyBaaT: a) BpaOOTyBame, MEHaUUpamke W MOTHBUpPABE Ha
KpeaTuBeH Kajap, 0)pa3Oupame U CTUMYJIHpamke Ha KpeaTUBHH IMPOLECH, B) Pa3Boj
Ha KpEaTHBHU CTPAaTerMd W TAaKTUKW, ) YTBPAYBame Jald C€ HCIOIHETH
KpeaTUBHHUTE ILIENH, T) IUIAHUpame Ha KPEaTUBHU pPEKIAMHH KaMOamu U 1)

00e30eyBame Ha KpeaTnBHa aTMoc(epa BO OpraHu3anujara.

7Priya, N., Vishal, M. (2007) What creativity means in Advertising. Available at:
http://www.indianmba.com/Faculty_Column/FC1200/fc1200.html

8https://pdfs.semanticscholar.org/01de/3bbf25b.315d67d3e32az7198602dcafd676eb.pdf - mocereHa Ha 14
anpwi, 2019 ronuaa

12



B) KpearnBHOCTAa Kako OMINTECTBEH Ipolec—PekiiaMupameTo WMa 3HAYajHH
edeKTH Bp3 OMIITECTBOTO M HEKOM OJ THE AacleKTH Ce IUPEKTHO TOBP3aHU CO
kpeatuBHOCTa. OBl ce BKIydyBaaT Ipalamara Kako: a) epeKTH Ha IOITyJIapHaTa
KyJATypa, 0) peKIaMUpameTo Kako KOMepIHjalHa YMETHOCT, B) KyJITYpHHU Pa3lIuKu
BO TIPOIIECUPAKHETO Ha KPEATHBHH PEKIIAMH, T) yUCHe 3a PEKIAMUTE U 1) KOPUCTEHE
Ha KpEaTHBHH PEKJIaMH 3a eIyKalija Ha MOTPOIIyBAYHTE 33 3HAYajHHU OIIITECTBEHU
mpamama (OMacHOCTA O]l BO3EHE BO MHjaHa COCTOj0a WM KAako Ja ce Hamalld
PU3UKOT OJ CHAA, U CII).

I') KpeatuBHOCTa Kako rpyreH mnpolec — PekiiaMHaTa KpeaTMBHOCT BO TIPHHIIUT
€ MPOM3BOJ] Ha IpyMHa copaboTKa M 3aToa € KPyLHjaJHO Ja ce MPOLEHU KaKo eJeH
TUM TeHepupa KpeaTHBHM uieu. Haj3HauajHu mpamiamka BO OBOj CETMEHT ce: a)
edeKTH o]l BIMjaHHe HA MHO3UHCTBOTO MJIM MAJIMHCTBOTO, 0) yJiorara Ha JINYHHOT/
COLMjAJTHUOT WACHTHUTET, B) TPyMHA KPEaTUBHOCT W (DaKTOpPH KOUM OBO3MOXKYBaaT
WM CIIpeuyBaaT WICHOBHUTE Ha Tpymara Jia co3JalaT KpeaTuBHU HJICH U T) eeKTH
o]l BapujabiuTe Kako Harpajiu, MPOMOIUH, JOOPO PacIloNOXKEeHUE, HArPaJHH UIPH,
OOHYCH Bp3 IPOM3BOJICTBOTO Ha KPEATUBHU HJICH.

) KpeatuBHOCTa Kako JudeH nporec—PexiaMaara KpeaTHBHOCT ce MpOoIecupa
O]l CTpaHa Ha WHIVBHUAYAIHW MOTPOIIYBAYH M MOXE Ja MMa JIMYHW TTOCIIEIHIIH.
OBme ce BKIydyBaaT IIpamiama Kako: a) JHYEeH pacT Ha IMOTPOIIyBadoT, O)
KpEaTHMBHOCT Ha MOTPOIIYBAayOT, B) CaMO-aKTyelln3alldja Ha IOTPOIIYBAadOT, T)
MOTPOIITYBaYKHA CaMO-KOHIIENT W 1) BJHMjaHWE HAa OBHE WHIWUBUAYJIAHU Pa3INIHU

Bapujabiy Bp3 ePEeKTUBHOCTA HA KPEATUBHUTE PEKIIAMH.
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INNECTUOT TAJIAC HA HUKOJIAJ KOHIAPATUE®D

Bosen

WHoBanujata € CyIITHHCKH JBUTaTel Ha €KOHOMCKHOT HANpeIoK IITO MM
KOPHCTH Ha IOTPOLIyBauyuTe, OW3HHUCMEHUTE M EKOHOMHjaTa Kako IenuHa. Bo
eKOHOMCKH IIOTJIe]I, Taa TO OIMHUIIYBA Pa3BOjOT M MPUMEHATA HA UJIEH M TEXHOJIOTUH
KOH TO 1M000pYyBaaT KBAIUTETOT HA CTOKUTE M YCIYTHTE, WIM I'O IpaBaT HUBHOTO
NPOU3BOJCTBO moedpukacHo. ExHa on riaBHMTE NpuAOOMBKH O] MHOBAlMjaTa ¢
HEj3UHUOT TPHUIOHEC KOH EKOHOMCKM pacT. VHoBamujata MoOXe jAa JOBeAe 0
norojeMa MpOAYKTHBHOCT, CO Pa3BOj W NMpHMEHA Ha HOBU HMJEH M TEXHOJOTUH,
TeHEpUpPajKH TIOToJIeM u3je3 of] Bie3. MHoBauujaTa HOCH OorpoMeH OeHeduuuu 3a
MOTPOIIYyBaYUTe U OM3HHCUTE, OMIIEjKM KaKo IITO CE 3rojieMyBa MpPOJYyKTHBHOCTA,
TaKa ce 3roJeMyBaaT U IUIATUTE HAa BPaOOTEHHUTE U Ce MOJHUra CTaHAAPIO0T 3a KHUBOT,
Oujejku MoXaT Ja ce KymaT JPYTH TPOW3BOJM WM YCIYTH, HCTOBPEMEHO
OM3HHCHTE CTaHyBaaT MONpPOoQUTAOMIIHM W MOXKaT Ja MHBECTHpaaT BO pa3Boj Ha

HOBa TEXHOJIOTHja.

Cemak, CTpYKTypHHATE MEPKH 3a MPOMOIMja HAa HHOBAIMHUTE BKIy4YyBaaT
3rojeMyBame Ha TPOIIOIHUTE 332 HCTPAXYBame W pa3Boj BO KOMIAHHUUTE, U
WHBECTUpAke BO 0O0pa3oBaHHETO, ITO OJf Jpyra CTpaHa WM OBO3MOXKYBa Ha
MpETIPUEMadUTe J1a 3all0YHAT OM3HUCH, CO ITOOP30 M3JIeTyBamkhe Ha HHOBAIlMjaTa Ha
nazapor. Kommanuure MoaT J1a ja CTUMYJIMpaaT WHOBAIMjaTa TPEKY BJIOKYBama
BO COICTBEHO MCTPaXXyBame M Pa3Boj, KAKO M BO OOYKU M 0Opa3oBaHHE HA CBOWTE

BpaOOTEHH.

WHoBanuure ce pasnuKyBaaT O cuTe ApPYrd (OpPMH Ha BPEAHOCT, IO

HEU3BECHOCTa. 3a Aa CC MPUMCHAT MHOBAIWUTC BO TCXHOJIOLIKHWOT MHPOLCC HIIN
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YCIAyTuTe, TMOTpeOHOE MEHallepuTe na ce WHQOPMUpPAaHH W CIOCOOHH 3a
MIpEABUAYBamkE, 071 0OMIHN pabOTH KaKo: IMTO K€ ¢e CIyYH CO €BPOTO BO HapeaHaTa
romuHa, Kora ke 3aBpIiH BojHaTa Bo CHpHja, Koja € cyJ0nHaTa Ha 3APaBCTBCHUTE
pedopmu u 1p. OMroBOPOT HA CUTE Tpaliama e: He 3HaeMe. Hemame momaronu 3a
WJHWHATA BO KOja ce ClyuyBa WHoBaIujara. He MoxkeMe 11a ja BUIUME WIHUHATA, HO
MOJXKEeMe Jia TOTJIeTHEME HAOKOJYy M Jla OTKPUEME KOU C€ TPCHIIOBHUTE M MOJCIHTE

KOH HE OIPKPYXKyBaar, 0COOCHO MOJEINTE Ha KOHKYpPEHLIMjaTa.

Koj Om momumcnun gexka pa3BOjoT Ha €JIEKTPOHCKATa, MalIMHCKAaTa H
co(TBepcKaTa WHAYCTpHja, K& MPUIOHECE 32 Pa3BOj HA HEMHBAa3WBHHU ONEpalMd BO
MEJUIUHCKUAOT cBeT. Mnu HoBUTe Oapama Ha MOTPOLIYBAUYMTE, KAKO IITO € HIMPOKO
pacrmpocTpaHeTara kenda 3a eKOJOIIKO MPUjaTeIICTBO BO 3€JICHOTO JBIKeHme. Cure
THE JepudepHu’ Oapama, MOXAaT JAa NpUHYAaT Ha HOBH CHCTEMH, HOBHU
TEXHOJIOTMH M HOBH MOJIENH 3a paboTa, KOM ke HaMETHAT CHHXPOHW3UpaHa padora

Ha IOBEKe HHAOYCTPUHU, KOU 3a€AHO I' IIOTTUKHYBaaT paGOTI/ITel.

On mpyra crpaHa, Ha CHUTE MM ce NOTpeOHM MHOBALMHUTE 3a OJIECHETaTa
KOMYHHKaIIWja, UHTEPHET MpedapyBama, BeO YCIyTH, pa3Hu cOPTBEPH, aBTOMATHKA
W HOBHOT TIPOLIEC KOj € 3all0YHAT, HO KOj JIONpBa K& He OJJHECE BO HOBHU BHPTYEITHH

CBC€TOBH, a TOA € BCIITa4YKaTa PIHTCJ'IPIFCHI.IPIj a.
I/ICKyCTBaTa BaKHH 32 HIHUHATA

ITocTojaT MHOTY MajKy XepoM BO €KOHOMMjaTa, HO €IEH O]l IaTPOHHUTE Ha
oBaa mpodecuja mopa aa ¢ Hukomnaj KonmpatjeB, koj Oerre 3actpernad 1mo Hapemdoa
Ha Cramua Bo 1938 rogmna. Toj ympe 3a oHa BO Koe mTO BepyBamie. HeroBoto
noryOyBame Oellle HapayaHo, 3aToa LITO HEroBara akajeMcka paboTa HaBeCTyBalle
JieKa, KamMTaJu3MOT HeMa Ja MpolajHe Kako pe3yiTaTr Ha rojeMara ExoHoMcka
kpuza Bo 1929 rogmna. CtanwH He cakalle Na ja CIyIIHe BHCTHHATA, Taka IITO

Hwukomaj Gemre yOreH 1 HETOBOTO JIEJIO MIOTHCHATO 3a MOBEKE O/ JIBE ACTICHUH.

1https://triz-journal.com/innovation-tooIs-tactics/breakthroughdisruptive-innovation-tools/tools-
forecast-technology (04/04/2019)
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XepomsmoT Ha KoHapaTneB HUM Hyau pazOupame KOe € HEOIXOIHO, 3a

MPELHU3HO /1a CE 0CO3HAAT KPU3UTE U OMNIITECTBOTO HABPEMEHO J1a CE CIIPaBH CO HUB.
Huxayc Ha npomenu cnopen Hukonaj Konaparued

Hukonaj Kongparued € mosHar mo TeopujaTa 32 €KOHOMCKO MPE/IBH/IYBabe
CO JIOJITUTE TaJlaCH Ha EKOHOMCKHOT IUKJIYC HAa MPOMEHH, KOj MOXKE ICCKPHIITHBHO
na ce onuine. EKoHOMMjaTa pacte u omara Bo J0ird nukiaycu. HoB Opan HaumayBa
CeKoral Kora ¥Ma HOBU MHOBAI[MH M TEXHOJOTMH W TOj Tpae 0 HEKO] MaKCUMYM,
mocyie Koj MmouyHyBa jga omara. Kora ke ce mojaBu HEKOj WHOBATHBEH IMPOM3BO/I,
mpoaaxbara Ha CTOKa pacTe, JiyreTo ce 3aJ0BOJHH W CHUTYpHH BO HAHUHATA, a
HeBpaboTeHocTa ce HamanyBa. Co 3aCHTyBame Ha Ma3apoT, Mpoaaxbara moyHyBa ia
mafa, WIHWHATA € HEMepCIeKTHBHA a HeBpaboTeHocTa ce 3rojieMyBa. Toa ce
CITy4yBa BO IHUKIYCH O] OKOJTy 50-THHA TOANHH, OPAaHOBHIHO M MOKE MaTEMATHIKH
Jla ce MPEeTCTaBU CO CHHycouza. bpaHoBHIHOTO mpenBuayBambe Ha Koumpatued e
MOJI0JITa Bep3Wja Ha EKOHOMKCH (IYKTyallMd, BO OJHOC Ha TEXHOJIOUIKHTE
WHOBAIlMU W TOCIIEOBATeIHA MU(Y3Ud Ha CBETCKO HHMBO. VCTO Taka, TOJEMH
(GiykTyalMu MOXaT Ja Cce II0jaBaT BO ClIy4aj] Ha BOJHH BO CBETOT, KOj

KOHBCHIIMOHAIIHUTEC KPATKOPOUHUN Ou3HUC HUKITyCH, HC TU IpEABUAYyBaar.

AHanm3upaHUTEe apryMeHTH BO TeopHjata Ha K-OpaHOTBKIy4yBaar:
WHBECTHIINH, JOOMBKA, PACT Ha HACEICHNUETO, 3€MjOIeTTUCKO-HHAYCTPUCKH Pa3MEHH,
[IEeHN ¥ TeXHOJIOMIKHN nHoBamu. HakpaTko, ce unHM Aexa OpanoBute Ha KoHgpatues
Ce YHUBEP3aJIHO BIMjaTeNHU U 3aTOA M KIIYYHH TPOIlecH BO (YHIKHOHHPAHETO Ha
CBETCKUTE cucTemMu. Kako TakBH, 3aCiTy’KyBaaT IOTOJIEMO MMPU3HAHUE O] OHA IITO BO
MOMEHTOB T0 I0OMBaaT. AKO Ce IOCBETH MOBeKe BHUMaHHE HA HUBHOTO BIIMjaHHE,
HECOMHEHO Ke ce OTKpHe Jieka peaBuayBamaTa Ha Konnparued ce MHOTY BakKHU 3a
Pa3B0jOT Ha CBETCKHUTE CHCTEMH, O] OHA IIITO BO MOMEHTOB C€ IIPETIIOCTaBYBa.

2

2 Reuveny, R. W.R. Thompson, Growth, Trade and Systemic Leadership. Ann Arbor: University of
Michigan Press. 2004
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Bo oBoj Tpym ke ce 3anmMmaBame co Teopwjara Ha Koumpatmed wu
MPETIIOCTaBKUTE 3a Pa3BOj Ha CeramHocTa W uaHuHATa. Cropen HEero, eKOHOMCKH
pacT ce Mpeau3BHKyBa KOTa Ke c€ I0jaBM Ha Ta3apoT HEKOj] PEBONIYIIMOHEPEH
npoHajaok. Taka Toj co rpaduuky nmpukas, 3ano4HyBa co aHaim3a ox 1780 roguna,
KOTa BCYIIHOCT OJ MaHU(aKTypHO IMPOU3BOJACTBO CE€ NMPEMHUHYBa Ha MAIIMHCKO
npousBoAcTBo. Co mojaBata Ha mapHara MamuHa Ha llemc Bat, ce xoHcTpympaar
MpBUTE pa30bou 3a TKacwke BO AHIIHja U ce GopMmupaaT roieMu (Hpadpuku, BO KOU
pabortar romem Opoj pabotHumm. Toa mpHIOHECYBa 3a pa3BOj HA TEKCTHUIHATA

WHIyCTpHja, BO KOja MPB MaT ce KOPUCTAT MPUHIUINTE HA HAYYHHOT MEHAIIMEHT.

l. Huknyce: 1830-1850 Co mponaofame Ha mHapHaTa MallWHa, Ce
MojaByBa IpBaTa MalIMHA 33 MPEpOOOTKa HA TEKCTHJ, Ce pa3BUBaat

MHOT'Y KOMIIaHHW KOU BpaObOTyBaar rosieM 0poj paboTHUIIH.

. Huknyc: 1870-1890--------- ce MPOHaora TEXHOJIOTHja 3a nmpepadoTKa
Ha YeIMK, M KaKo TOCIeIHIIa Ha Toa Ce Tpajar KeJIe3HUIH, CO KOH
“Ma MacOBEH TPAHCIOPT HA CTOKA W MATHUIM. Toa MPHUIOHECYBa 32

pa3Boj Ha roJIeMUTE TPAJIOBH U MHUTpAIlHja CeNO-TPal.

I1. Huknyc:1920-1935--------- €JICKTPOHHUKA, XeMHja, MacOBHO
MPOU3BOJICTBO.

V. Huxiryc: 1950-1980--------- IIeTpoXeMHjaTa - aBTOMOOWIIH,

V. Huxiryc: 2000-2005--------- WHTEPHET, MOOWICH TelIe(OH.

VI. Huxiryc: 2005-20xx--------- MIPETIOCTABKH

Wnnycrpuckata peBosmynuja Bo 19 BeK I'M NpeAM3BHKAa NPOMEHHUTE BO
npeTnpueMHUIITBOTO. [IpoHaoramero Ha mapHaTa MamyHa (IUKIyC 1) 1 MAaCOBHOTO
MIPOM3BOJCTBO Ha YEJMK, IIOMOTHAA Jia Ce pa3BHe XKele3HHuaTa (LHUKIyc 2), cO IITO
ce pa3Bu U TpaHcnopTtoT. Co Toa ce 3amoyHa rpafielkeTo Ha TOJIEMHUTE TPadOBH.
TpernoT nmkiyc Oemie nmpenu3BUKaH OJ Pa3BOjOT Ha XEMHCKaTa MHIYCTpHja, Koja

ITO OA Jpyra CTpaHa ja pa3BU eJNEeKTpOHHWKara. YeTBPTHOT ULHUKIyC ce
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KapaKTepH3Hpa CO MaCOBHO MPOM3BOJICTBO Ha aBTOMOOWIIH, TEIEBU30PH, TeneOHN

¥ KOMITjyTepn’®.

[Termor mwmknyc ©a Kommpatmed w maBa meHTpasHa yiiora Ha
nHpopmManrjaTa u 3HaewmeTo. Co MIHTEpHETOT KOj € KOMIIETHO HOB MEINyM, U Oere
KperpaH o]l KOMIjyTep u TeiedoH, ce TPOMEHHU MPHUBATHUOT XHBOT HA YOBEKOT U

pa6orara”,
Tabemna 1

Huxmyc na npomenn no Kondratieff

EKTPOHHKA )
IMapua mamuHa YEIUK Ierpoxemuja
HHpopmaimona )
OcHoBHH TekcTHIHA JKENE3HULA XeMHja ABTOMOOMITH . Guotexmonoruja?
) Texnonoruja
HHIYCTpHja

HHOBAIIMH AyCTpH) acose MACOBHO T ——— ‘ 37paBCTBO

KOMyHHKaLlHja

obiexa TPaHCMOPT MoOuIHTeT
MIPON3BOJACTBO

Exonomcka ' i
i ' i

cuTyanuja i ; i i
| I i i i
L i i ]
Kondratieff- 4 ] | -

= [l | | I
HHKITYC Y. 2. 4 3 i 4. Bt 5. ! 6. i

1800 1850 1900 1950 1990  20XX
1830-1850  1870-1890  1920-1935 1950-1980 2000-2005 20xx

TOIHHA

Source: Nefiodow 1999.

lecTuot mukiayc???

Bo mrectHoT mmKIyc ke cTojaT COLMjaTHUTE MOTPEOM BO COTJIACHOCT CO

3apaBjero. He ke ce oaHecyBa Toa camMo Ha (DU3MYKOTO 37paBje Koe TO

3Thompson. R.W.The Kondratieff Wave As Global Social Process, Dept. of Political Science, Indiana
University, U.S.A. Encyclopedia of Life Support Systems (EOLSS) https://www.eolss.net/sample-
chapters/C04/E6-94-15.pdf

4https://www.kondratieff.net/leo-a—nefiodow (03/04/2019)
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nojipazoupame JieHeC, TYKY BO CEeKOja JyXOBHA CMHCIIA: MEHTAJHA, EKOJIONIKa U
conmjaHa. [IporHO3aTa e meka ciiemHaTa WHOBAIMja Ke Ouae ocHOBaTa Ha (pakToT
Jieka TyreTo BO MIHWHA MTOJA00pOo ke T KopHucTar pecypeure. Toa ke ce oHecyBa Ha
KpeaTUBHOCTA, MOTHBAllMjaTa, YyBCTBOTO 3a OJ'OBOPHOCT W CIPEMHOCT Ja ce
yHOTpeOaT cUTe YOBEUKH N00NecTH. ['0IeMHOT mporpec BO MPOU3BOJCTBOTO HEMa
Jla ce OJHECYyBa HA MHOTY MOJ00peHa TEXHOJOTHja WM MalllMHa, WX TMaK mo700ap
IUIACMaH Ha KalUTaloOT, TYKy Ke Ce MPOMEHH CTaBOT M Pa3MHUCIYBAIbETO HA

YOBEKOT, 30ILITO TOj HOMHAKY K& PyHKIMOHMPA.

®dakTOT mMTO 3paBCTBEHATa CITy)k0a Mrpa BOJEYKA YJIOTa, Beke ja o0jaByBa
CBOjaTa €KOHOMCKa TEXHHA JICHEC. 3JPaBCTBEHATa WHIYCTPHja € €ACH Off
HajTOJIEMUTE CEKTOPH BO CBETOT. Bo 2014 romuna, 12.000 Munujapau noiapyu Bieroa
BO CEKTOPOT HIMPYM CBETOT. BiujaHueTo Ha ma3zapoT Ha TpPynoT Oelie OrpoMHO,
Oounejku on 22 muiauoHu BpaboteHu Bo 2014 romuHa, 3IpaBCTBEHATa WHAYCTpHja
Oermre eneH of Hajronemute padoronaBauu Bo CAJl u npyru 3emju. [Tomery 2004 u
2014 ronuna, 53,8 oTcTo 07 cute HOBU paboTHH MecTa Bo CAJl 6ea BO 31paBCTBOTO.
Pacxonure 3a 3ApaBCTBO Ke MPOAOIDKAT Ja TO TpaBaT HAjroJeMUOT HPUIOHEC 32
CeKOHOMCKHOT pacT W BpaOOTyBameTO BO HAHWHA. Bo cBojaTa mporHo3za ox §
nexkemBpu 2015 roauna 3a nepuonot ox 2014 no 2024 roauna, bupoto 3a Tpyn u
cratuctuka Bo CAJl, moara 10 3aKiIydyoK JeKa WHIyCTpHjaTa 3a 3IpaBCTBCHA
3amtuta Bo 2024 rommHa ke Omme HajrogeM paboromaBad. "Ce odekyBa
3IPaBCTBEHUTE PAOOTHUIM M MHIYCTPUUTE JIa MMaaT HajOp3 pacT Ha paboTaTa W 1a

JoJanaT HajMHOTY paboTHU MecTa rmomery 2014 u 2024 roquna.

"TepMHHOT ,,31paBje‘‘ce OHEeCyBa Ha TPAAUIMOHAITHHUOT 3PABCTBEH CHCTEM
Ha akajgeMckara MenunuHa. OCHOBeH ()OKyC Ha HOBHOT 3IPAaBCTBEH CEKTOp €
WHOBaIlMja Ha OwWorexHomorwjata. Toa oOTBOpa coceMa HOB TIOTEHUIHjal 3a
37paBCTBEHH  TEpaluy, MEIULIUHCKH  [IOMaraja, JHjarHOCTHKA,  JIEKOBH,
3eMjOJIeJICTBOTO, XpaHaTa, 3allTUTa Ha >KUBOTHATa CPEOMHA, HOBU MaTepHjaId U
oOpaboTka Ha Ouonomkd uHPOpPMAUMH. [paHMIUTE Ha OBaa TEXHOJIOTHja BO

MOMCHTOB HE€ CC BUAJIMBH. Beke ce HUMIUIAHTHPAaT YUIIOBHU BO MO30OKOT Ha nyl'“e Kou

20



uMaar npoTe3n. Hackopo, THe Ke ce KopHcTaT 3a Ja UM ce IOMOTHE Ha JIyI'eTO CO

HUCKHU BPEJTHOCTH JIa CTaHaT ,,HOPMaJHHU ‘.

Wunyctpujata 3a moaMiaayBame M OAPXKYBame, HAABOP O TPaJAWIIHOHAII-
HUOT CHCTEM Ha 3ApaBCTBEHA 3aIlTUTa, TO (OpMUpa BTOPHOT H3pa3eH CEKTOpP, CO
BHCOKO TEMITO Ha WHOBAIMH. 3aeHO, [BaTa CEKTOpa Ke To HOcaT MIeCTHOT OpaH Ha

Konpparued.

[ectroT mukiyc omdaka ymre eIHO NMpPEABHIYBamEe, a TOA € Pa3BOj Ha
BelITayKaTa MHTEIUTeHIMja. MaIInHCKO yueme - 0e3 pa3linKa Jalld CTaHyBa 300p 3a
aBTOMaTH3alja Ha POOOTCKH MPOLIECH, HallpeJHa aHajiu3a Ha mojarouu win A.l .,
HECOMHEHO Ke ro Npeo0IuKyBa paGoTHOTO MecTo’. IIpalamero KOIKy paboTHH
MecTa ke Ouaat u3ry0eHd U CO3AaZieHU € MpeaMeT Ha MHOTY Immekyiauuu. Cropen
n3BemTajor Ha CBETCKMOT eKOoHOMCKH ¢opyM "VpHuHata Ha paboTHHTE MecTa
2018", no 2025 romuna, moBeKe OJ IOJIOBHHA OJ BKYIHOTO BpeME MOMHMHATO Ha
TPYAOT, ke OuJie yrpaByBaHo oJ MamuHu. Peurcu 50 otcTo on pupMuTe OUeKyBaar
neka mo 2022 roxuHa, aBTOMaTu3aldjata ke A0Bele N0 HaMalyBame Ha HUBHUOT
MIEPCOHAII CO TMOJIHO paboOTHO BpeMe, nojeka 38 OTCTO 0] aHKETHPAHUTE OYCKYBaaT
Ja TH 3rojeMar pabOTHHTE OIepalud 3a HOBH YJOTH 3a MoA0OpyBame Ha
npoayktuBHOCTa. [lpyra HeomamHemHa crynuja oxm PwC mpomeHyBa neka BO
O6emureToTOo KpasicTBo, ceyMm MIIITHOHU MTOCTOCYKH paOOTHHA MecTa OW MOXee 1a
OumaT M3ryOCHM Ha MAIIMHU BO TEKOT Ha cienHuTe 20 rOIWHU, HO MOXE Ja ce

co3ganar ymre 7,2 MAJIMOHA HOBU PabOTHH mecra®.

3akaydox

Bp3 ocHoBa Ha ananuzata Ha npodecopor TomrmcoH, gonrure K-nmkimycu

nmaat peuucu 1000 romwHM 1OKa3M KOM OJaT BO MPWIOT Ha Teopwjara. AKO

5https://www.inc.com/magazine/20181llmatthew-yeomans/blended-workforce-machines-humans-
automation.html(04/04/2019)Matthew Yeomans, Fonder Sustainly
6https://www.inc.com/magazine/201808/zoe-henry/how-wiII-artificial-intelIigence-affect-
business.html(04/04/2019)
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npudatuMe Jeka moBekero 3uMH Bo K-mukimycwre Tpaatr 20 TromuwHH (criopen
rpaUKOHOT H3JIOKEH IOTOpE) OBa OWM 3HAYeNo Jeka CME Ha ITIOJIOBMHA TaT O
3uMmata Ha Konngpaues koja 3amouna Bo 2000 roguna. Taka, MHOTY € BEepojaTHO JeKa
¢azara Ha ,,perecuja’” IpeMuHyBa BO (Daza ,Ierpecrja,” Koja ke moTpae 10 PeunucH

2017-2020.

Kako u curte nmkiycu, ananuzata Ha K-OpaHoBuTe € moOBeKe ,,0NHCHa,
OJIOIITO MPECKPUNTHBHA®, HO HYAM OrPOMEH YBHI BO HallaTa MOMEHTAJIHA
eKOHOMCKa cocTojOa. Taka, O OMIO MyIOpo OX CTpaHa Ha HALIUTE MOJUTHYKU H
SKOHOMCKH JIMJEpH J1a TH IpudaraT HapaBOydeHHjaTa OJ UCTOpHUjaTa W Aa yBHIAT
JieKa Bp3 OCHOBa Ha ce Moom(aTHUTE EKOHOMCKH JOKa3H, 10 CHCTEMCKHOT KOJAIC
Ha CBETCKOTO OaHKapcTBO M Kpeautupame on 2008 roguna, BepojaTHOCTa € JieKa

pa6OTI/ITe Ke 0JaT Ha MHOTY ITOJIOIIO, IMPE Ja 3alI0YHC HEKAKBO HO,[[O6I)YB3,H>C.

[MomoOpyBameTo ke ro TOHEeCe pa3BOjoT HA BellITauKaTa MHTEIUTeHIIHja. Bo
CIIE/IHUTE TOAMHU, CE OYEKyBa Jla C€ MHOBHPAaT pOOOTH KOM Ke€ T'O HCTpa)KyBaar

YHUBEP3UMOT U K€ HaCeIyBaaT APYTH IUIAHETH.

TexHOJIOMKOTO MPEIBUAYBakbe UMa HaMepa Ja 00e30e11 HaBpeMEH YBHUJ BO
M3MJICIUTE 3a 3HauajHa TEXHOJIOUIKA MpoMeHa. Bakeute nupopMaiuu tpeda na my
MMOMOTHAT Ha MEHAIMEHTOT Jla JOHeCcyBa NOAOOpPH OJUIyKH BO OIHOC Ha
CTPATEeIIKOTO TUTAHHpame Ha KOPIOpaIHTe, MEHAIIMEHT, pPa3Boj Ha MPOM3BOJM,
WHBECTHUIIMY BO HOBH IPOIECH TEXHOJIOTH]ja, MPON3BOACTBO M MAPKETHHT, KyIIyBambe

Ha HOBA TEXHOJIOTH]a UTH.

IL06paTa BECT € J[JCKa IO 3aBpIIYyBAamCTO HA MNCPUOAOT Ha KPCATHBHO
YHHULITYBamkEC, CBETCKATa eKOHOMI/Ija Ke 6I/I,I[e IDOAroTBC€HA 34 HOBaA €I10Xa HpaBejRH
IIPOJICTHO 6yz[eH>e KO Ke ce HU3IUTHEC HAa HOBW HMBOA HA INOJUTHYKH, OIMIITECCTBCH U

CKOHOMCKH pa3Boj .
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BA’KHOCTA HA THOBAIIMUTE3A YCIIEHIHOCTA
HA KOMITAHUUTE

1. MHoBauuuTe - MPEAyCc/I0B 32 KOPNOPATHBEH PACT

[ocrojaT HU3a MpUMepH 3a KOMIAHWW KOW IITO TOpacHajie BpP3 OCHOB Ha
ChujlaTa Ha HUBHUTC WHOBATUBHU IPOU3BOJU WM YCJIYT'H, OCTBApUJIC BOJCTBO Ha
na3apot, HO O]l eHa WJIM JpyTa NpUYrHa ro ry0ar ¥ MovHyBaaT ja naraart, a HEKOU
IypH 3aBpIyBaaT 1 Ha JHOTO. OGHOBYBamETO Ha OM3HUCOT He € JiecHO. [loTpeOHO e
XpabpoCT M JIUIEPCTBO O] CTPaHa Ha PAKOBOACTBOTO, HACOYEHA KpeaTHBHA paboTa
Ha TUMOBHUTC, COCTaBCHHU O ITIOCBECTCHU Jnye " OCJIHU T'pyIIK HA MMa3apoT KOU 4YCKaaT

na ounar yCJIY)KeHI/I.l

WHoBanuuTe ce MOTPeOHM 3a YCIEIICH Pa3BOj M JIAHCHpame Ha HOBUOT

TasapeH MnmpucTari, 1 Toa BO TP AMMCH3UU:
- MapxkeTtuHr,
- Texnomoruja

- bu3nanc moxen.

Mejep, X. M., ,,Bpsuor nar Ha kopnoparusauoT pactex”, Oxford University Press, Jlatanonc, 2009,

Ckorje, ctp.3-4.
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MapkeTHHT HHOBaIMjaTa IOYHYBa CO MMOJIeNI0a Ha 11a3apor, 3a Jja ce yTBpIaT
HOBH IICJTHU TPYIH W KOPHCHHIIM 32 KOW KOMIIaHWjaTa MOXE J1a ja IMOJAUTHE CBOjaTa
TexHonoruja. MlHoBanmjaTa Toraii ce MpolMpyBa Ha UCTPAKYBamkhe Ha KOPUCHHITUTE,
KOM Ce MOTCHIMjaJlHH, HOBH MOTPOIIyBauu. TpaJuIMOHATHUTE KBAHTUTATHBHU
METOAM 3a HUCTPAXYyBalbe HA Ma3apoT ce CeKyHaapHu. Tue He ce 3aMmeHa 3a

ACTAIIHOTO UCTPAXKYBAKC HAa HCIITHUTE NOTPOIITYBavdH.

TexHONOIWKNTE MHOBALIMM CE€ KOHLEHTpUpaaT Ha JBe HHuBOa. [IpBoTo €
TpaHc(hOPMHPamkE HA 3HACHETO O[] MOTPOLIYBAYKUTE IOTPEOU BO HOBH KOHIENTH U
MOTOa MPETBOpame Ha THE KOHLENTH BO CICHU(PUYHHM IU33jHH Ha MPOU3BOIU U
ycnyrd. BTOpoTo HMBO € MamMeTHO pealu3upame Ha THE Ou3ajHA. Toa 3Ha4u
nprcnoco0yBame Ha paOOTHUTE TEXHOJOTMH BO HOBU MPHUCTAIH, MPETy CTpareruja
Ha TpOMEHa Ha CTPYKTypaTa W pPa3BOj Ha CHUCTEMHUTE IITO MOXaT Ja Oujaat
MOMECTeHU MpeKy Tue npuctand. Ha OBOj HA4WH, CIOAEICHUTE TEXHOJOTUH

CTaHyBaar 1mIaTGopMu KOU r0 OBO3MOXKYBaaT Pa3BojoOT Ha KOMITaHUjaTa.

WHoBanure Bo OM3HHUC MOJENOT TM MOTTHKHYBAKOMIIAHUUTE J1a CO3/1aBaat
napu. HoBuTe NMpoW3BOJHM JIMHUM W TOTPEOM ja HyJaT MOXKHOCTA 3a 3aMeHa Ha
CTapuTe WCTPOIIEHW OW3HHC MOJAETM CO TMOA0OpHM W ToOoraTh MPHUCTAIIH.
[Ipumenara Ha HOBHOT Ia3apeH MPUCTAIl BP3 €eH CTap OM3HUC MOAET MOXeE 1a I0

OrpaHMYH MM YHHIITH HETOBUOT MOTEHIMjaI 3a Tpanchopmarmja.’

Bo wu3HaorameTo ONpKIWBH pEIICHHja 3a OICTAHOKOT W pPa3BOjoOT Ha
KOMITAHUHTE CE KpHUjaT TOJIEMH JICIOBHH MOXHOCTH.3a YCIEIIHO Jia ¢c€ COOYaT CO
OBOj MpPEIU3BHK, MCHAIICPUTE CBOJOT JENOBeH (OKyc Tpeba aa ro HacoyaT KOH
HCKOPHCTYBalkE HA MOKTA HAa MMAarvHaIMjaTa ¥ WHCIUpAIMjaTa, MPEKy CO31aBarbe

HOBHM MHOBATHBHHU KOHIICIITH BO paGOTCI—LCTO.

Menayepute nMaar nu3bagaHCHUpaH MHOTJel Ha CBETOT KOTa MapKETHHIOT,
TEXHOJIOTHjaTa U (PMHAHCUMTE MOJEIHAKBO BIMjaaT BP3 PacTeXOT Ha KOMIIaHHjaTa,

3pCJIOCT U OpraHu3aIMCKa penyTaqua, HUCKYCTBO CO HNOTPOUIYBAYUTEC U KOMOTHO

*Mejep, X. M., ,,Bp3uoT nar Ha koproparusuuot pacrex”, Oxford University Press, latamonc, 2009,

Ckorje, ctp.7-8.
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paboreme co Gpojkure. VI3BpIIHATE MEHAIEPH O CHTE CEKTOPH BO KOMIIAHHjaTa
Tpeba Jla IOMOTHAT TIPU PACIO3HABAKECTO M JIABAKETO MPHOPUTET HA OJIYKHTE 3a
NENHUTE Ta3apyd M KaHaW, 3a Mmojo0pa MpHMeHa Ha TEXHUYKHTE MOXHOCTH U
00e30eyBambe MMILICMEHTAIMja HA MPOU3BOMOT WIK yciyrata. McTo kako ITo
THMOT 3a WHOBAallMM HWMa MOTpeda OJ MAPKETHHT, HCTPAXyBame, pa3Boj U
(UHAHCHCKA eKCIepTH3a, Taka M MEHAMEHTOT MMa ToTpeda oj OamaHc Ha

4
BCUITUHUTC. I/I3Bp].HHI/ITC MCHaAICpU UMaat CHCHI/I(I)I/ILIHI/I OATOBOPHOCTHU:

e CerMeHTHpame Ha MMa3apUTe 32 PaCTeX - KOHTHHYHPAH MPOIEC KOj
Tpeba na Ouae HCKPHUCTAIU3UPAH BO TOJUIIHHOT MPHUXOA H BO

peBUAMpa-e Ha TUIAHOT 33 Pa3B0Oj HAa KOMITaHU]aTa,
e [Ipeno3HaBame Ha MOKHOCTUTE 32 HHBECTHPAE,
o Co3znaBame Kaaap 3a MHOBAaTUBHUTE THMOBH,

e PemaBame 3a Toa KOJIKY MOKHOCTH 3a PaCTCK HCTOBPEMECHO Tpe6a Ja ce

TapreTupaar.
o (0e30enyBame KanmuTal 3a paOOTHUTE TUMOBH,

e 3amTHTa HAa HOBHUTE IIOYCTHH MPOU3BOACTBCHU JIMHUU O Ou3HUC
HOPMHUTC, KOU CC NPHUMCHYBaaT 3a HO,E[O6p0 eTa6ana}Le Ha HCKOja

JIMHUja.

OmtyuyBame 3a TOa Jalk eIHa YCIEHIHA HOBa MPOHM3BOJACTBEHA JIMHH]jA
Tpeba Jla OCTaHe caMOCTOjHa WK Tpeba Jia ce MHTErpupa BO HEKOja BeKe MOCTOjaHa

JIEII0OBHA €IUHHIIA.

OBa ce oAroBopHU paOOTHM 3aJayu U BIIMjaaT HA MJHUHATA HA JICJIOBHUTE
SHTUTETH, T1a 3aToa MOTPEOHO € Ja ro UMaaT IeIOCHOTO BHUMaHHE Ha MEHAIIEPHUTE,
KOM Mopa Ja OujmaT BelITH M CHOCOOHHM Ja BHEcaT HOBHHM M WHOBallMM BO

paboTemeTo KO Ke IMpHUI0OHECaT 3a YCIIeNTHOCTa Ha KOMITAHHUHUTE.

3I/ICTo, cTp.287
*Ucro, c1p.272-273
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2.AKTHBHOCTH 32 MOJIPIIKA HA HHOBaNMuUTe 01 cTpaHa Ha EY

,,EBpoIIa Mopa 1a ja 00HOBH JoBepOaTa BO CBOjaTa CIIOCOOHOCT Ja CO37aBa
HOBH WJieW, Ja mpe3eMa HOBU motdarte, na wHOBUpa U na pacre.Tokmy 3aToa,
peanHata €KOHOMHja W HHAyCTpHjaTa Tpeba Ja ce MmocTaBaT BO IEHTApPOT Ha

. 5
ClIydyBamaTra, KaKO HOCUTCIIU HAa HECJ3UHATA cuia.”

WHoBanuuTe ce KiIyyHa [JBIDKEYKAa CWJIa 33 EKOHOMCKHOT pacT Ha
KOMITaHUHTE U CIOPE] TOa, pa3BOjOT Ha IMOJIMTHKATA 32 MHOBALMH CE CMETa 3a eleH
. 6 .
0l TEMENUTEe HAa EKOHOMCKaTa cTpaTervja Ha Brnaaute.” Bo EBponckara YHuja oBa
. 7 .
Oemre mperouyeno Bo Crparerujata Epona 2020, ycornacena o 3eMjUTe-1wICHKH Ha

EY Ha EBporckuoT coBer.

Crpaternjata Espona 2020 yTBpAyBa TpH MPHOPUTETH, KOU MeryceOHO ce

3ajakHyBaar:’®

1) TlamereH pact (pa3Boj Ha eKOHOMHja Oa3WpaHa Ha 3HacHa WU

WHOBAIINN),

2) OppxmuB pacT (MPOMOBHpAe Ha €EKOHOMHja KOja MOe(PHUKACHO TH

KOPHCTH PECypCHUTE, U € TOKOHKYPEHTHA) U

3) Wukny3uBeH pact (pa3BHBam¢ Ha CEKOHOMHja CO rojema
BpaOOTEHOCT KOja TPHUIOHECYBa KOH COINWjalHA W TEPUTOPH]jaTHA

KOXE3Hja).

3emjute-unenkn Ha EY wuHHIMpaa W3roTByBame AKIWCKA TIUIaH 3a
IOCTHTHYBab¢ Ha YHHja Ha HHOBALWHM, “KOj COApXH Hajx 30 HHHUIMjATHBH, KOH

BKITy4yBaart:

S AHTOHHO Tajanu, nornpercenates Ha EBporckara KoMuCH]ja, HHAYCTPUja U NPETIPUEMHHUIITBO.

® OECD, ,,The OECD Innovation Strategy: Getting a Head Start on Tomorrow,” OECD, Paris, 2010.

7 European Commission, ,,EUROPE 2020: A strategy for smart, sustainable and inclusive growth” ,
COM2020, Brussel, 2010.

8C’rpa’rerI/Ija 3a nHOBanmu Ha PerryGiika Makenonuja 3a 2012-2020, ctp. 9.

® European Commission, ,,EUROPE 2020: Flagship Initiative: Innovation Union” , COM 546, Brussel,
2010.
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- 3ajakHyBame Ha 0a3aTa Ha 3HACHaA,
- TIpeHecyBame Ha 3HACHAaTa Ha 1Ma3apor,

- MakKCUMaJHO 3TOJIEeMyBamke¢ Ha COIMjalHATA W TEpUTOpHjaTHATA

KoXxe3uja,
- obenuHyBame Ha cuiuTe ox 1enata EY,
- BJIMjaHME BP3 MOJUTUKUTE HAJBOPELIHO U
- cropoBeayBame Ha pe)OpMH Ha CHCTEMOT 32 HHOBAITHH.

[loarajku onm HaBemeHoTO, EBpomckara komucuja TH GdopMyIupa
MOJIUTUKUTE U MPOTrpaMUTE 3a 3roJIEMyBalkbe HA MHOBATUBHOCTA HA KOMIIAHUUTE U

uctuTe ru crposeaysa. Tyka cnaraar:

» Tabenata co MOCTUT'HATH pe3ydTaTH Bo obiacta Ha MlHOBaTHBHATa yHUja,
Koja 00e30emyBa KoMIlapaTHMBHa MpOIEHA 3a MOCTHUTHYBamara BO o0JiacTa Ha
WHOBAIMHTE BO 3eMjHU-4IeHKH Ha EY, Kako U 32 HUBHHUTE CHCTEMH 32 UCTPAXKyBarbe

1 MHOBAIlUH,

* Mpexara ,,Conujanna nHoBanuja EBpoma”, xoja oxpabpyBa HOBH HeH
KaKo OJrOBOp Ha COLMjaJHUTE NOTPeOM, a BO MCTO BpeME M Kako HPOCTOp 3a

CO3/1aBam-¢ COLIMjaTHU apTHEPCTBA HIIK COPabOTKa;

» EBpornicknoT muaepcku oa00p 3a qU3ajH, KOj 1aBa COBETH 3a MOITHPOKaTa
ymoTpeba Ha WHTEIMTCHTHHOT IW3ajH 3a HM3pabOTKa Ha TMPOW3BOAM CO BHCOKA

BpPEIHOCT U 32 MOA00pyBame Ha erKkacHaTa yrmoTpeda Ha peCypCuTe;

* MOHHUTOPOT Ha pETHOHAHUTE WHOBAITNH, KOj 00e30e1yBa HHPpOpMAIIUU 3a

pEeTHOHATHUTE WHOBATUBHU NOMUTHKH 3a 20 3eMju-uneHku Ha EVY;

* ExonHOBauuuTe BO 00JacCTH KakBH IITO CE€ YNPaBYyBameTO Ha OTMAOT,
PELMKINPamkEeT0 U OOHOBJIMBATA €HEPrHja, KoM BpabOTyBaaT oKoiy 3,4 MUIMOHU

nyre Bo EBpona u co3maBaar oOpT BO U3HOC 071 227 MUIIUjapIu eBpa.

Egporcka kommcuja, 'eHepanen AMpeKTOpaT 3a KOMyHHKamuu, Kamremapuja 3a myGmukammu Ha

ErpornckaraYuuja, JlykcemOypr, 2013.
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3.Hoaapurka Ha HHOBAIHUTE BO MAKETOHCKUTE KOMIAHUHA

Kora 30opyBame 3a MaKeIOHCKHTE KOMIIAHMH, BO HaIlaTa JpiKaBa
¢dopmupan e DoHI 3a MHOBAIMM W TEXHOJIOUIKH Pa3B0j,KOj T IMPOMOBHpA H
NOAJPKyBa WHOBAIMUTE, ja pa3BHBaHMBHATA HHQPPACTPYKTypa M Tro MOA0OpyBa
npucranor 10 ¢(uHaHCHCKM yciyrd. HeroBata muchja € ,,IOTTUKHYBame U
HOJIPIIKA Ha MHOBAIMCKATA JICJHOCT BO MUKPO, MAIUTE U CPEIHUTE NPETIpUjaTuja
3a OCTBapyBambe 3a0p3aH TEXHOJOIIKU Pa3Boj, Oa3upaH Ha TpaHC(ep Ha 3HacHe, Ha
UCTpaXyBame 3a pa3BOj M HAa WHOBAIMHM, LITO NPUAOHECYBaaT 3a CO3/aBambe HOBU
pabOTHM MecTa M 3a €KOHOMCKM pacT M Pa3BOj, UCTOBPEMEHO IMOJI00pYyBajKH ja

OM3HMC-OKOJIMHATA 33 pa3Boj Ha KOHKYPCHTCKUTC CIIOCOOHOCTH Ha KOMI'I.':IHI/II/ITC.“11

[Ipexy ®onmor ce o0e30emyBaar CpelCTBa, HAMCHETH 3a pa3BHBAamC Ha
MHOBAaTUBHOCTa Ka] KOMIIAHUUTE,CO KOPUCTCHEC Ha ClIeIHUBE (PUHAHCUCKH

WHCTPYMEHTH:
1) KoduHaHcupaHu rpaHTOBH 3a start-up, CIMH-0() KOMITAHUU ¥ HHOBAIHH,

2) KoduHaHCHpaHU IPAaHTOBU M YCJIOBEHH 3ae€MHU 32 KOMEpLHUjaIu3aluja Ha

MHOBAIIUH,
3) KoduuaHcHpaHu rpaHTOBH 3a TpaHC(]ep HA TEXHOIIOTHH,
4) TexHHUYKA TOMOII MPEKY ISTOBHO-TEXHOJIONIKH aKIeIePATOPH U
5) TexHu4YKa ITOMOII 32 KOMIIAHHUH.

dormoTHpHUIOHECYBA 3a 3a0p3aH TEXHOJOIIKH pa3Boj, Koj cebazmpa Bp3
TpaHchep Ha 3HACHA, Pa3BOjHU MCTPAXKyBarmbal WHOBAIMH, KOM TMPUIOHECYBaaT 3a
E€KOHOMCKH pacT M pa3Boj, HO W MOJ00pyBame Ha JEOBHATA KJIMMa 3a pa3Boj Ha
KOHKYPEHTCKa CIIOCOOHOCT Ha KOMMaHuuTe. T0j (YHKIMOHHpAa COTJIACHO CO
CTpaTervjara 3a WHOBAIMM M MpOrpaMuTe 3a paboTa, KOW CE OJHECyBaaT Ha

CIICOAHUBEC o0nactu:

hitp:/www.fitr.mk(mocerero: 04.04.2019)
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e (OO0e30enyBame Ha yCIyTH U NOYETEH KamuTal 3a GopMHUpame U pacT Ha
HOBOOCHOBAHH TPrOBCKHM IPYIUTBA, MPEKY AOAEIyBambe Ha (MHAHCHCKU

CpC€ACTBA 3a MHOBALIMCKU ITPOCKTH,

o JlogenyBame Ha KOGUHAHCUpPAHM TPAHTOBM M YCJIOBEHH 3acMM 3a

KOMEpIIMjajin3aluja Ha HHOBAIUH,

e [loTTukHyBame Ha IPUBAaTHUTE WHBECTHIMH ¥ (HUHAHCHpAme Ha
Pa3BOjHUTE W/WJIM MHOBAIMCKUTE MPOEKTH BO cHUTe (ha3u Ha Pa3BOjOT
NPEKy CONCTBEHHYKH KalWTal ¥ IMPeKy KOMOMHAIMja Ha CONICTBEHUYKU
KaluTall U KPEIHUTH, NMpeKy o0e30enyBame Ha IMOBOJIHM H3BOPH Ha

KpCaUT U rapaHliiviv 3a UHBECTUTOPUTC U

o Jlomnpmka Bo QopMupamero Ha TPUBATHU (QOHAOBH, MPEKY
WHBECTUpAE HA CPEJCTBA WIM TapaHTUpame Ha JOOWBKa OJf

HWHBECTUPAHUTE CPEACTBA.
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HNPETIIPUEMHHIOTBOTO MOTOPOT HA
EKOHOMCKHUOT PACT 3A IIPETIHIPUJATUJATA BO
PEIIYBJIMKA CEBEPHA MAKEJIOHHNJA

BoBen

Komnanuure, xako u syfero, crapeaT. The ro moyHyBaaT >XMBOTOT
MaJId ¥ KCJIHU Oa MNPCKUBEAT, MOTTUKHATU OJ MJIAJCIIKaA eHepmja 1 CBCKHU
uaen. Tue ce HaTmpeBapyBaaT, NpOIIMPYBaaT, CO3peBaaT M Ha KpajoT, CO
HEKOJIKYy MCKJIY4OIlM, McYe3HyBaaT BO 3a0opaB. CeKTOpOT Ha Malld M CpPeIHH
npetnpujaryja ondaka Hax 98% ox BKYMHHOT Opoj MOCTOjHY MPETIPHjaTHja U €
3Ha4YaeH YMHHUTEI Ha €KOHOMCKHOT pacT co okoiy 68% ydectBo Bo BJIII u nBe
TpPEeTHHU 0/ BpaboTeHUTe. Kako TakoB, TOj MpeTcTaByBa OCHOBEH IMPHUOPHUTET Ha
€KOHOMCKHTE TONUTHKN Ha Bmamata Ha PM HacodeHM KOH 3rojieMyBame Ha
KOHKYPEHTHOCTa Ha MakKeJOHCKaTta eKoHomHja. [IpernpueMHHINITBOTO €
KaTeropuja TeCHO MOBP3aHa CO HOBUTE UACH U MHOBAIMUTE, KAKO U CO HATIOPHUTE
THE MHOBAIUH J1a ce TpaHC(OpMUpaaT BO eKOHOMCKH J100pa.

[IperrpueMHUAIITBOTO € JABMXKEYKA CHJIa 3a pacT Ha EKOHOMHjara,
npuaoHeECyBa KOH HamalyBamke Ha HEBpPa0OTEHOCTa M IO Tpacupa MaToT Ha
HanpenokoT. Toa e mpouec Ha HCNHUTYyBake Ha MOXKHOCTUTE Ha Ma3apor,
IUTAHUPakbe, OPraHU3Upamke W AaHTUIUIHpAkE, IITO BOCIHO MOApa3oupa

mpe3cMambe HE3aBUCCH PU3SUK
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AHaJn3a U TUCKYycHja

MoOTOpPOT Ha E€KOHOMCKHOT DPacT € MPUBATHUOT CEKTOp, AOAeKa CTONO H
JIBUTAaTE] Ha MPUBATHHOT CEKTOp ce mpeTnpuemaunte. Ho, 3a 12 MMame OApKIIMB
C€KOHOMCKH pacT, TOTPeOHO € Ja Co3[aJeMe HHOBATHBHO M MPETHPUEMAYKO
ommTecTBO. [IpeTmpremMaykoTo  OMINITECTBO CE€ 3acHOBAa Ha KPEaTUBHOCT,
WHOBATHBHOCT W TIpe3eMame PHU3WK, KOj BOAM KOH HMMIUIEMEHTaldja Ha HOBH WU
xpabpu uaen. MMmiuieMeHTanmWjata Ha OBHE HACH KE OTBOPHM IATHINTA 32 HOBU
WHIYCTPUH, K& ja 3TrOoJIEMH TEXHOJIOIIKATA MPOAYKTHBHOCT, M CO TOoa Ke TeHephpa
OJIPKIINB W JTOJNTOPOYCH E€KOHOMCKH pacT.3a PemyOmmka MakemoHnja € ocoOeHo
Ba)KHO JIa BJIO)KYBa BO Pa3BOjOT Ha MPETIPUEMHHINTBOTO, KAKO M BO Pa3BOjOT Ha
MpeTnpreMadyka KyJiTypa Kaj MIaguTe, co oriiea Ha (akToT IITO MalluTe W CPEIHU
MpeTIpujaThja UMaaT 3HaA4ajHO Yy4ecTBO BO OpyTo gomarmHuot npousBof (BAIT) u
HaJBOpEIIHATa TPrOBHja, W BpabOTyBaaT TOJIEM IPOIEHT OJ pabdOTHATa CHIIa BO
JpKaBaTa.

Manute U cpeqHM MpeTHpHUjaTHja ce OJ BUTAIHO 3HAUCHE 32 YCIEITHOCTa
Ha E€KOHOMMjaTa Ha eJHa 3eMja, Tpeja Cc¢ 3aToa INTO OATOBapaaT Ha JIOKAJTHHTE
notpedy, HO W pa3BUBaaT YCHCIIHM TNPHUKa3HH 32 WIHWHATA, 3HAYUTEIHO
NpUIOHECYBajKH KOH HaMalyBame Ha MPOLIEHTOT Ha HeBpaboTeHocT. VHBecTHpame
BO MHOBAIIMM 3a pa3BOj Ha KOMIaHWUTEe BO Makenonuja u3Hecysa 0,18 orcto on
BJI1, a mpenopaka ox EY e na ce 3romemu moapmikara Ha Tpu otcto ox bJIIL. Camo
okomy 20 otcTo of ¢pupMHUTE WHBECTHPAAT BO HOBH IPOU3BOU U YCIyTH CO IITO CE
HamaldyBa KOHKYPEHTHOCTa M YCIeXOT Ha Ou3HHcOTMakeloHHja OJ acleKT Ha
MHOBAITMUTE BO €KOHOMHjaTa pacrojara co HHoBamucku nepdopmanc ox 0,28 u ce
Haora BO cpeAnHaTa Ha 3emjute of EBporickara yHuja u Jyroncrouna EBpomna kanme
mpocekoT € 0,42. Hajsucoko e mosurmonupana IlIBajimapuja co 0,70 mHOBaucku

neppopmanc.’ Ho, MakenoHnja € 104 €BPONCKHOT IPOCEK BO OXHOC Ha

Kerstin Wagner and Andreas Ziltener, The Nascent Entrepreneur at the crossroads:

Entrepreneural Motives as Determinants for Different Types of Entrepreneurs, Swiss institute for

Entrepreneurship, University of Applied Sciences Chur, 2017
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(uHaHCHUpame W TOJIPINKA HAa TPHBATHUOT M OaHKAPCKHOT CEKTOp, OWmejku
¢bupmuTe Bo 3eMjaBa okosry 20 IpOIIEHTH WHBECTUPAAT BO HOBU MHBECTHIIUH IITO CE
MOKaXka HEJOBOJIHO 3a HHMBHATa KOHKYPEHTHOCT,,MakeJoHHja € 3eMja CO CpEeIHU

WHOBALMCKH NepOopMaHCH BO criopenda co 3emjute o1 EBpornckara yHuja

Cauxa 1 Iler-¢asen moses Ha pa3Boj Ha MPeTNPHjaTHETO

)
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CTeneHoT Ha HenocToe4ykn KoH Munumaner OCHOBEH UM 3peerwwe EKCTEH3sMBeH
dhonmanuu cuctemu ] MUHMManeH BO pas3Boj pact
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>
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HNseop:Julian Ming-Sung Cheng, et al.,Churchill and Lewis model(1983), “A stage model of
International Brand Development”,Industrial Marketing Management, 2005, vol.34,pp.504-
514.

Manurenpernpujatdja uMMaaT TOJIEMO 3HAa4YeHE 3a aMepHUKaHCKara
C€KOHOMHja 3a IITO TMOKAKYBaaT M HEKOJKY (hakTu 3a manmute npropujaruja ( U.S.
Bureau of the Census, 2007 ):

-IIpercraByBaat 99,7% on BKymHHOT Opoj Ha MpETIIpHjaTrja BO AMEpHKa,

-BpaboTyBaar nonoBuHa o] cuTe MPUBATHH CEKTOPH,

-IImakaat 43% ox BkymHnoT U.S mpuBaTeH miaTeH CIHCOK,
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-Mmaar renepupano 65% onx HETO HOBHTE pabOTHU MecTa BO mocienaute 17
TOAMHY,

-Kpenpaar noseke oz nmosoBrHa o NpuBaTHUOT bpyTo 1oMallieH npousBoz,

-M3najmyBaaT 43% 01 BUCOKHTE TEXHOJIOLIKH PAaOOTHUIIH,

-52% ce nomaiunmy, a 2% ¢paHmusy,

-CocraBenu 97,5% on uneHTH(PUKYBaHA U3BO3HUIIH,

[IpousBenyBaar 16,5% matu moBeke MAaTEHTH MO BpaOOTEHH OJ TOJIEMHUTE
MaTeHTUPAHH MIPETIIPHjaTHja.

'maBrata mnpeokymanuja Bo mpBara ¢(aza - ¢(aza Ha OICTAaHOK €
MOBJIEKYBal€ Ha INTO MOTOJeM Opoj Ha MOTPOIIyBaud W OBO3MOXKYBame Ha
MPOM3BOJMUTE Ja NMPUCTUTHAT A0 HUBHU pane. Bo oBaa ¢a3za opraHusMpameTo e
MHOTY €JHOCTAaBHO, COICTBEHHMKOT ja MMa LENOKymHaTa MOK. COICTBEHHKOT €
OM3HKMCOT, TM BPIIK CUTEC BaKHU 3a1aun. Bo oBaa dasza cucremMute U (HOPMAIHOTO
TUTaHUpakhe ce MUHUMAITHU, IypH U Aa He moctojar. OBaa ¢a3a e KapakTeprucTUIHa
32 HOBOOTBOPCHUTE PECTOPAHTU M TPOJABHHIIM, KAKO U BHCOKO TEXHOJIOIIKUTE
MPOM3BOJUTENN KOW CEyIITe He IIOCTUTHalNe CTAOMJIHOCT BO  HHBHOTO
MPOM3BOJATCBOTO WJIM KBAJIUTETOT HA MpPOM3BOJOT. Hekow mpernpujaruja He
ycrmeBaar na 00e30emar IOBOJIGH Opoj Ha TMOTPOITyBAaddM KOW C€ 3aJ0BOJIHH O
HUBHMTE IIPOM3BOAM WU Yyclyrara, WM HE YyclieBaaT Ja o06e30e1aT IOBOJIHO
(DMHAHCHCKM CpEeICTBAa HOTPEOHHU 33 MOKPHUBAKE HA MOYETHUTE TPOILIOLM, Taka Ia
THe To HamymrTaaT Om3HHcoT. OHHE TpeTIpHjaTHja KOW ycleBaaT BO oBaa ¢aza
MPOOJDKYBaatr BO BTopara ¢asa.

Bo Bropara ¢asa-haza Ha mpexuBYBame MPETHPUjaTHETO MOKaXKyBa JeKa
TOoa 00e30eq1I0 MOTPOLIYBaYl KOH C€ 3aJOBOJIHM Ol MPOAYKTUTE U yciayrure. Bo
oBaa (paza ryiaBHa npeokynauuja e ga o0e30enaT TOBOJHO CPEICTBaA 3a 1a MOXKaT J1a
NpOJOJDKAT €O OWM3BHMUCOT W JOBOJHO (MHAHCHCKM CpEACTBAa 3a Ja pacTar,
€IHOCTaBHO Ka)kKaHO CEYyIITe MPEKUBYBAamETO € riiaBHa nen. OpraHuzanujata Ha
NPETHPHUjaTHETO € CeylITe eAHOCTaBHa, OpOjoT Ha BpabOTEHHUTE € ceylTe Mall U
UCTUTE CEyIITe HE MOXAaT HE3aBUCHO J1a JAOHEecaT HEKOM TJIaBHU OUTyKH. PazBojor
Ha cucTteMHuTe ¢ MAUHUMalieH. CONICTBEHUKOT € CEeYIITe CHHOHUM CO OM3HHCOT. Bo

oBaa (aza TpeTHpHjaTHETO MOXE Ja pacTe BO TOJEMHHA U  CIOpe]
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npouTabUITHOCTA U JIa TOMHHE BO TpeTaTa (a3a. liMa u o oHME IpeTipHjaTHa KOU
HEKOe BpeMe OCTaHyBaaT BO oBaa (a3a 3apaboTyBajku MHHHMAaJIHa JOOWBKa ce
JI07IeKa COTICTBEHUKOT HE Ce MpeJiaBa U MOBJIeKyBa 01 OM3HUCOT.

Tperata ¢aza e ¢dazara Ha ycmex, BO Koja (a3a coOICTBEHUIINTE
pasMuciIyBaar Jalii Jia To JAPXKAT MPETIPHjaTHETO CTAOWIHO W MPpodUTaOUIHO MH
na ro mpomupar OusHHcOoT. KapaktepucTuHo 3a oBaa ¢aza € Toa IITO
MPETIPHUjaTHETO UMa 00e30e7IeHO JIOBOJHA TOJIEMUHA, TICHETpallhja Ha MPOU3BOJOT
BO MAa3apoT 3a Ja MOCTHTHE YCIeX M OCTBApYBa MPOCEYHU WM HAJMPOCCUHU
npodutu. OpraHu3alioHO NPETIPHjaTHETO € JAOBOJHO TOJEMO, CO Toa WTo Oapa
MeHallepyu KO OM MOJKelne Ja TIpe3eMaatr OJIpeeHN JOKHOCTH KOU C€ W3BPILyBaaT
0JI CTpaHa Ha CONICTBEHHIIUTE.

Bo yerBpTara (paza — (haza Ha moJsieT NPETHPUjaTHETO TTOCAKYBA HITO TOOP30
Jla pacTe W ce TPIKH 3a Toa Kako Jia ro (hmHaHcupa Toj Op3 pact. Opranuzanujara e
neneHrpanusupana. CHCTEMUTE CTaHyBaaT TMoBeke mpeduHeTH W OOraTH.
CoICTBEHUKOT ¥ OM3HUCOT CTaHyBaaT pa3yMHO OJUICIHHU. [ TaBHA MpeoKymaiuja Bo
oBaa (¢aza e JeNernpameTo Ha OATOBOPHOCTA HA COIICTBEHUKOT Ha MPETIPH]aTUETO
Ha JIDYTHTE, KaKO W JajHu Ke MOXKe Jia ce 3a/I0BOJIAT 3rojeMEHHUTe Oapama IITO TH
HocH 6p3roT pact. “OBaa (hasa e KiIy4Ha 3a KHBOTOT Ha IPETIPHjaTHETO. JJOKOIKY
COTICTBEHUKOT Ha MPETIPHUjaTHETO ycliee Ja OATOBOPUM HA TIPEAU3BHIUTE Ha
pacTevKoTO MpeThnpujaTHe, Kako (UHAHCHCKU TaKa M YIPAaByBauK{ TOTAIll MOXE J1a
ce Kaxe JieKka MPeTHPUjaTueTo CTaHyBa rojeMo. JIOKoJIKy He Torail HajuecTo Toa ce
mponaBa. [Ipermpujatjara kom ja moMuHyBaar ¢azarta Ha ycCHeX, HajuecTo He
ycreBaaT BO oBaa (¢asa mopaad Toa ITo ce 00UayBaaT Ja pactaT 3a MHOTY KpaTko
BpEME W UM CHEMYBA KEIIIOT.

Bo merrara ¢asa - ¢asza Ha pecypc 3penocT, TJaBHA TMPEOKymaluja Ha
MPETIPHjATHETO € 14 TH KOHTPOIHUpa GUHAHCUCKUTE TOOMBKH MPEIM3BUKAHH 07 OP3UOT

pacT W JAa TH 3aApKH MNpPEIHOCTHTE Ha Majara TOJieMUHa, BKIy4yBajKH TO U

% Mazzarol Tim, Sophie Reboud, Strategic Innovation in Small Firms, Groupe ESC Dijon

Bourgogne, France,201
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npeTnpreMadkuoT ayX.. IIpermpujaTimeTo Bo oBaa (asa pacmomara co Kagap M
(MHAHCHCKH PECYpCH 3a Jia ce BKIyYd BO JICTATHO OIEPATHBHO M CTPATETHUCKO
TUIaHupame. MeHAIMEHTOT Ha TPETIpPHjaTHeTO BO oOBaa (a3a e JIeHeHTPaIM3UPaH,
COOJIBETHO CKHMUpaH W HcKyceH. CucTemure ce OOeMHM W JOOpPO pa3BHCHH.
COICTBEHUKOT U OU3HUCOT CE COCEMa OIZICITHO, KAKO (DUHAHCUCKHU TaKa M ONEPATHBHO.
Bo oBaa ¢a3za mpeTmpujaTHETO WMa MPEAHOCTH KAaKO BO OJHOC HA TOJIEMUHATA,
(DMHAHCHCKUTE PECYCPU U MEHALICPCKUOT TANCHT. JJOKOJIKY MPETHpHjaTHEeTo o couyBa
CBOjOT MPETIPUEMAYKH JyX, TOTAIll K& CTaHE CePHO3HA CHJIa Ha 1Ma3apoT.

[ocrojaT ronem Opoj Ha eMIUPUCKU HUCTPaKyBama KOMYKaXXyBaaT Ha Toa
JIeKa TOroJieM Opoj O]l MajuTe MpETIpHjaTHja ce CO BEPOjaTHOCT Ja Iporaraar,
rojeM Opoj OJ1 HUB Jla CTarHUPAaT, U Maj Opoj OJf MAIIMTE MPETIPUjaTHja J1a yCIear
W Ja maTyBaaT KOH BpBOT. IlocTojaT nBa Buaa Ha (akTOpH: €HIOTCHU U €r30T€HU
(dakTopH, KOU YKa)XXyBaaT Ha HEYCIEXOT Ha MaJIUTE MPETHpHUjaTHja U HE MOKHOCTA
na pacrat ( Peackok, R., 2000, pp.3-16).

Ha cnmka 1.2 ce mpe3eHTHpaHH OATOBOPUTE BO BPCKAa CO TPAIIAKBETO 32
KaKBH BHJIOBU Ha 00yKa MMaat moTpeda HUBHUTE MPETIpUeMayn U BpaboTeHN 3a Ja

00e30e/1aT ONCcTaHOK U MOCTUTHAT YCIIeX BO MPETIPHjaTHETO.

Cauxa 2 O0JiacTu Ha 00yka

404 317 356 34.4
: 30 3 L W | _I 28-3

20 —

30¢

10¢ —

0% T
CMeTHOBOACTBO MapKeTuur DuHaHCKUK

Denosxa dasa

[|:|044 m5-10 [111-20 Ell]uronemuuﬂ,zo|

HUseop: Fernald, W.J., et al., “Small Business training and development in the United States
by years in business”, International Journal of Organisational Behaviour, 2003, Volume
6(5), pp.347-363.

* Deakins David and Freel Mark: “Entrepreneurship and small firms”, forth edition, McGraw-Hill
education, London, 2006
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Kako mro ce riena ox cnuka 1.2 Bo moueTokoT,0/] novyerHara ¢asa na 1o 4
roJMHa, WCIHMTAHUIMTE TO u30pajic MapKeTUHTOT Kako oOiact Ha oOyka co
HajBHCcOKa mobapyBauka (35,6%), moroa cmemat ¢unancum (34,3%) wu
cmetkoBoacTBO (31,7%). Bo paHuTe rouHu Ha pact, MpeTIpHjaTHja ITO TOCTOjaT
momery 5-10 rogwHu on McruTaHUIMTEe Oea m3bpanm cMmerkoBomacTBOTO (30,3%),
¢uHancun (28,3%) m mapkerunr (28,3%), xako obmactu Ha 0Oyka CO TOBHCOK
mporeHT. Bo 3penaTta ¢asza Ha pacT, IpeTnpHjaTHja MmTo MmocTojat momery 11-20
TOMMHUA WCTUTE Tpu oOiactu Owmine w3dpann (dbmHancuu 13,9%, cMETKOBOICTBO
13,8%, mapkerunrl3,3%). Koneuno Bo 3pena ¢asza, mpernpujaTHja MTO MMOCTOjaT
noBeke o 20 TOAWHH, CMETKOBOJACTBOTO OMIIO paHTHpaHO HajBuCcOko co (24,1%),
rmoroa MapkeTuHr co (22,8%) u dunancuu co( 22,5%).

IMopatonmTte, WUCTO Taka, MOKAXYBaaT JeKa Kako MITO MpeTHpHjaTHjaTa
mpeMUuHyBaar oji cBojata npBuuHa (asza (0-4) roauHu Bo 3pena ¢asza (20 roauHu
WM TOCTapH) MPETIPUEMAUNTe W HUBHUTE BPAOOTCHHM MMaaT momaja morpeba 3a
oOyka. BcymHocT 0BOj TpeHJ MOKaxyBa Jieka BO TEKOT Ha IPBUTE TPU
OpraHM3alMCKH XUBOTHU IMKIyCHH (a3u mobapyBaukaTa 3a 0Oyka IOCTOjaHO
omnara.Bo nocnennara ¢asa (noroigema 20 rogMHU BO MOCTOCH:-E), MOOapyBayKaTa 3a

00yKa IpacTUYHO Ce 3roJieMyBa.

3akiy4ok

Manute U cpeqHM MpeTHpHjaTHja ce O] BUTAIHO 3HAUCHE 32 YCIEITHOCTa
Ha €KOHOMMjaTa Ha €JHa 3eMja, Ipe] c¢ 3aToa INTO OArOBapaaT Ha JIOKATHUTE
nmorpedy, HO M pa3BUBaaT YCHEIIHH TMPHUKA3HU 3a WJIHUHATA, 3HAYUTEIHO
MPHUIOHECYBajKN KOH HaMallyBamke Ha IMPOLEHTOT Ha HeBpaboTeHocT. Pa3Bojor Ha
NPETIPUEMHHUIITBOTO, OJHOCHO TpETIPUEMHUYKATa KyJITypa, € eIHa Of
HajaKTyeITHUTE TeMH Ha AeHenrHumnara. Oco6eHo BO yCIOBH Ha TiI00aHa eKOHOMCKA
KpH3a ¥ pelrecHja, MHOTY TEOpPEeTHYapH M3Je30T o IJefaaT TOKMY BO Pa3BOjOT Ha
MaJIUTEe W CPEIIHHU TPETIPHjaThja, KO Ce: WHOBATHBHH, JIECHO MPUCIIOCOOJIMBU Ha

HOBO HAaCTAHATOTO ACJIIOBHO OKPYKYBAKC U AaBaaT MOXXHOCT 3a HOBU Bpa6OTYBaH>a.
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VYrorata Ha rojleMHTe TpeTHpHjaTHja na o0e30emaT BpabOTyBame ce HaMalyBa U

myfero ce ToBeke OapaaT HAYWH 3a HHBHO OCIOCOOYBame€ BO IPYT IIPaBell.

KpaTtkopouHo, Ha ManuTe ¥ CpeIHH MpETTIpHjaTHja ce Tiiefa Kako Ha Ha4YMH /1a ce

penin HpO6J’IeMOT Cco HeBpa6OT6HOCTa, HO TOa € CaMO ACJ o 0ArOBOPOT.
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NHTEI'PAIIMJA U ITIEPCOHAJIN3ALIMJA HA
MAPKETUHITIPOTPAMUTE - CYHITUHCKH ®AKTOP
3ATPAJEIBE HA JAK BPEH/{ BO HOBOTO
MAPKETHUHI OIIKPY/KYBAIBE

IMox nejcTBO HampOMEHUTE BO MMA3apHOTO OMKPY)KYBame, pPa3BOjOT Ha
TexHoJiorujara, IHTEpHETOT, 3rojeMeHHOT 00eM Ha WH(OPMAINH, KOU JICHeC ce 3a
MeT MaTu 3rojeMeHu Bo cropenda on mpex 30 rogauHu, ce TpaHchopmupaar u
O4YCKyBamaTra Hu HOTpe6I/ITe Ha TOTpOINYBAa4YUTE, @ CO TOa BO KOHTHUHYHUTCT CC
HAMETHYBa MOTpe0aTa O] MHOBATMBHH MAPKCTHHT CTPAaTerdMd M TaKTUKH.'
TpamunuoHa HUTE PEKIAMHH MEIUYMH ja Ty0arT OWTKara Kaj MOTpOIIyBaduTe, a
W3MEHETHOT MEJIMYMCKH TEjCaXK T'M NMPUHYAYBa KOMIIAHUHTE J]a Pa3MHUCIYBaaT KaKo
Ke KOMYHUIMpaaT cO MOTpolryBauuTe. [loTponryBauuTe JieHEC MMaar 3rojieMeHa
MOTPOIyBayKa MOK, IMOTOJEM MOTPOIIYyBAaYKA H300p, ce MOWHPOPMHUPAHH, IO
eNylHUpaHH, TMOJECHO KOMYHHUIMPAaT CO  TMPOU3BOJAUTCIUTE U  JIPYTUTE
notpoutyBadn.’ JIUrHTaTH3aIMjaTa B TEXHONOIMjaaTa OTBAPAAT HOBH MECPICKTHBH
BO pPabOTEHETO HA KOMIIAHMUTE, HO W BO HAYMHOT Ha JICjCTBYBAKETO Ha
MOTPOIIyBauUTe Ha Ma3apoT. EkxcnaH3ujaTa HA HMHTEPHETOT, KOHTHHYHPAHOTO

(dparMeHTHpame Ha Mac-MEIUYMHUTE, HOBOTO MAapKETHHT ONKpYXyBame Ha XXIBek

! Doole Isobel, and Robin Lowe , International Marketing Strategy, Analysis, Development And
Implementation, 5th Edition, ISBN: 978-1-84480-763-5, British Library Cataloguing-In-Publication
Data, Uk, 2008,ctp.28

% Keller, Kevin Lane, “Strategic Brand Management: Building, Measuring, and Managing Brand
Equity",3rd Edition, Tuck School of Business Dartmouth College, 2008
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T'H IPUHYIU TPOU3BOIUTENNTE (QYHIAMEHTAIHO Ja IO W3MEHAT HAauYMHOT Ha KOj TH
co3/aBaaT CBOWTE MAapKETHHT MporpaMu. MHOTYMHHAa BepyBaaT JeKa HOBaTa
CKOHOMHMja ja ClIaBH MOKTa HA HMHIMBHAYAIHHOT morpomryBad.’ Crymmjara 3a
rnobanHu OpeHI0BU EdelmanBrandshare* 2014 rojguHa, IMokaka aeka 87% on
MOTPOIITYBaYUTe caKaaT 3HAa4YajHH WHTEpaKIWu co OpeHAoT, Ho camo 17% on
WMCIUTAHUIIUTE CMETaaT Jeka OpeHIoT ro obe3demyBa Toa. 3a OpeHAOT aa co3iane
CIIOMEHU Y MO3UTHUBHHU UCKYCTBa Tpeba KOMIIAHUUTE J]a UCTIOpadaaT KOH3UCTSHTHH,
KOHTHHYWUPAHU U PEJIEBAHTHH MPOU3BOJIU IITO UM C€ MOTPEOHU HA MOTPOITYBAaYHTE.
Peannocra neHec e geka mocTou jaz Mery oHa LITO MOTPOLIYBavyMTe ro Oapaar U OHA
mTo OpeHaoT ro Hyau. EneH o npenu3BuimTe co KOM KOMIAHUUTE €€ COOYYBaaT BO
MPEMOCTYBaETO Ha OBOj ja3 Ce aHaNM3a M aHTHLIWIHUpame Ha OYeKyBamara Ha
notpouryBaunte 3a OpeHaoT. OBUE OueKyBama ce MOBHCOKH O]l OMIIO KOra mopanu
rojieMara eJykaiyja Ha MoTpoIlyBauylTe, HUBOTO Ha MH(OpMAIMK KO Ce JOCTAITHU
ceKaJie ¥ BO CEKOj MOMEHT, HO M MOPaJIM Hajpa3INYHUTE MPOU3BOJU KOU MOCTOjaT
Ha ma3apor. Bo Taa Hacoka, OpeHIOT Tpeba ma 06e30emn momobpu M modoraTu
FICKYCTBA, HO W eJIeH-Ha-c/IeH BHUMaHMe.” VHTerpammjata W IepcoHaNM3aIujaTa
CTaHyBaaT CyIITHHCKU (aKTOPH BO Tpajickhe U MEHaMpame Ha ciitHu OpenoBu. Ce
[leJ TPOW3BOAWTENNTE Ja Cc€ ajanThpaarT KOH 3rojeMeHara kenba 3a
MepcoHanm3alnja, ce MOYecTO TM WMIUIEMEHTHpPaaT KOHIENTHTE Ha WCKYCTBEH
MAapKETHHT, MAPKETHHT /ICH Ha eIeH M MAPKETHHT CO 103Boa.

Hckycmeenuom mapkemuHne Kako KOHIENT C€ II0jaBWJI TIpel OKONy [IBe
NeleHnn W Ha0p30 craHanm Jocta momyjiapeH. Tepmun “buzzword” Bo
OpEHINPAETO M MApPKETHHIOT IIMPYM CBETOT' TO MpPETCTaByBa TOKMY OBOj

MAapKCTHUHT. I/ICKyCTBCHI/IOT MapKCTUHI' IIPOMOBHpa MPOU3BOA, HO HEC CaMO CO

* Levine R.,Locke C., Searls D. and Weinberger D., “The CluetrainManifecto: The end of business as
usual”, Cambridge, MA: Preseus Press, 2000

4https://www.edelman.com/research/br.smds,hare-2014

> Damian Ferrar (vice-president and executive creative director at Jack Morton Worldwide), How
brands bridge the consumer expectation gap 2017, https://www.campaignlive.co.uk/article/brands-
bridge-consumer-expectation-gap/1434421

® Keller, Kevin Lane, “Strategic Brand Management: Building, Measuring, and Managing Brand
Equity",3rd Edition, Tuck School of Business Dartmouth College, 2008

"Mercedita Roxas-Murray (CEO Montage Marketing Group), “The True Meaning Of Experiential
Marketing” October 26, 2015
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MpeHeCyBarmhe Ha HETOBUTE OCOOMHHM W OCHEQUIIMH, TYKy TO IIOBpP3yBa CO
EIMHCTBEHO M MHTEPECHO HCKYCTBO, IEMOHCTPHpAE KaKO OPEHIOT MOXE Ja IO
300raTH KMBOTOT HAa MOTPOLIyBA4YHMTE, NPEKy B3aeMHA M KOPHCHA HHTEPaKIHuja
nomery TOTPOIIyBayHTe U OPEHIOT Kpeupajku aprenTHunn Bpcki.’ [lozed Iaju u
Llozed I'mimop, muoHEepHTE Ha OBOj KOHILENT, CMETAaT JeKa CMe Ha HparoT Ha
“UCKycTBeHAa €KOHOMHja”’, HOBA EKOHOMCKa epa BO Koja OusHmcuTe Tpeba na
NOHYZAAT He3a00paBHO KyIMyBayKO MCKYCTBO IPEKy 3a0aBa, eCTeTHKa, 00pa3oBaHUE
u 0eraTcBo OJ HACTaHW U MyJITHMeAWja. Pe3ynaraTure o CpoOBEACHO UCTPaKyBambE
ox crpana na EdelmanEarnedBrand2018™, noxaxane nexa 54% o BKYHHHOT Gpoj
Ha aHKETUPaHU MOTPOIIYBAYHTE CMETAaT JeKa KOMIIAHWUTE HAjTOJIEM MPOLEHT Of
BPEMETO IO TpOWIaT Ja H3HajJaT HAaYMHU Ja IO NPHUBIEYAT BHUMAaHUETO Ha
MOTPOLIyBayuTe, 03 MPEMHOTY Jla pa3MUCIyBaaT Ja HajAaT HAuYMHM Jla TH HaTepaaT
KyIyBauuTe Ja Cce WHBOJBHpAaaT WM Ja cakaaT Ja ja CIYyIIHAT IopakaTa o]
MPOU3BOIUTEIIHTE.

Konnenror mapxemune eden na eden Oelie MPOMOBHUPAH o7 CTpaHa Ha J[oH
Ilenepc u Mapra Pouepc Bo HuBHaTa kHura on 1994 roamna, "The One to One
Future”, HO camM0 TepMHHOT € HOB, MPUCTAIIOT € CTap KOJIKY W caMmara Tprosuja. Bo
MHHATOTO, COTICTBEHUIIUTE Ha (PM3WYKHUTE TPOAABHHUIN IIPHPOIHO T'O MPAKTHKYBAJIE
eICcH-Ha-¢JIcH TPHUCTAIlOT, CEKaBajKM ce Ha JeTaauTe 3a NpedepeHINHTEe WU
KapaKTepHCTHKATE Ha CEKOj] KIMEHT W TO MCKOPHCTyBalle TOa 3HAaeme 3a Ja
o00e30emar mogoOpa ycayra Bo HAHMHA. BaKBHOT MapKEeTHHT TIPUCTAI MMa 3a [ell Ja
nonane “muyeH momup” KOj OTCYCTBYBa KakO pe3yNTaT Ha COBPEMEHHTE JCIOBHH
unTepakun. - CyIITHHATA HA 0BOj KOHIIEHT € JeKa MOTPOIIyBayHTe IOMATaaT JIa Ce

J0J1a/ie BPeITHOCT Ha OpeHnoT, 00e30eayBajku HH(GOPMAIINH 32 TPOU3BOJUTEIIUTE, 32

& Keller, Kevin Lane, “Strategic Brand Management: Building, Measuring, and Managing Brand
Equity",3rd Edition, Tuck School of Business Dartmouth College, 2008
9https://www.cmo.com/opinion/articles/2015/10/8/its-time-to-define-
experientialmarketing.html#gs.NGxgIWFd
10https,://www.edelman.com/s,ites/g/fiIes/ausltuss,lgllfiIes/2018-10/2018_

11Margaret Rouse, “one-to-one-marketing”,2017, https://searchcrm.techtarget.com/definition/one-to-one-
marketing
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BO3BpaT MPOM3BOJIUTENNTE TEHEpHpaaT HarpagyBadkl HCKyCTBAa 3a CBOHTE
KIHeHTHTE. 2
Mapkemune co 0oséona € ymTe egHa anaTka co KoOja KOMIIAHHUHTE Ce

npoOMBaaT HHU3 MPOMOTHBHHOT XaoC OJ Mac-MeIMyMHTE, CIIMCaHHuja, Omindopaw,
pamuja, TB pexnamum u ci. [lopagm orpoMHHOT Opoj Ha WHpOpPMAIMH KOHU Ce
MyIiTaaT Ha [a3apoT W CEKOjAHEBHO TW OomOapaupaar MOTPOLIyBayuTe, THE
CTaHyBaaT UMyHH Ha BaKBUTE MPOMOTHUBHU WH(OPMALUK M CE MMOMAJIIKY TH IICHAT H
uM BepyBaaT Ha ucture. Criopen Cer ['ovH K0j € MHOHEp 32 KOHLENTOT MapKETHHT
CO JI03BOJIA, 3a Ja ro IpUBJIeYe BHUMAHUETO Ha TOTPOLIYBa4OT KOMIaHHjaTa Tpeda
na nobue 703BoJia 3a IUlacHpame Ha OMIo KakBa WH(pOpMaLuja oA MOTPOLIyBayorT,
Opd Toa KOMIIaHWjaTa Ja KOPUCTH HEKAaKOB BHJ Ha CTUMYyJauuja-OecriaTeH
NpUMEpPOK, MPOMOTHBHA MpoAakda, HaTIpeBap WTH. BakBaTa Bpcka ke ce HeryBa
CaMo JIOKOJIKY KOMIIAaHUUTE TH TIOYHUTYBAaT JKEIOUTE HA TIOTPOIIYBAYHTE U JOKOJIKY
MOTPOIIyBaYMTE HMaaT BoJlja Aa OWJAT WHBOJIBUPAaHH BO KOMYHHKaIMja CO
KOMIIAHHjaTa 3a H3rpag0ara Ha COOMBETHHOT OpeHu. =

BakBute mpucranu 3a mepcoHanuzalmja ce BO (YHKIMja Ha 3aCHUITyBame Ha
MapKETHHT KOHIICTITUTE W TEXHUKHUTE, a OJ1 TJeJHa TOYKAa Ha OpEHIUPAETO THE CE
0cO0EHO TIOJIE3HH CpPENCTBA 3a OyIere Ha MO3UTHBHU PEAKIUH U 33 CO3IaBambe Ha
pe3oHaHIa 3a OpEHAOT BO HACOKA Ha TPaJCHe MO3UTUBECH OpeHN KamuTasl OasmpaH
Ha mpedeHIuuTe Ha NOTpouryBaunte. VIMEHO, MapKeTHHI €IeH Ha €IeH |
MapKeTHHT CO J03BOJIa MOXKAaT 1a OmmaT ocoOcHO e(EeKTHBHH 3a CO3JaBamke Ha
NOCHJIHA JIOJaTHOCT W TIPUBP3aHOCT Ha ToTporryBaunte. On apyra crpaHa mak
HCKYCTBEHHOT MAapKETHHI € OCOOEHO TIOJIE3eH 3a Ipajielh¢ Ha MMM Ha OpeHIoT,
YyBCTBA KAaKO W 3a Tpajcme Ha OpeHI KOMyHHKanuu. ! 1moxpaj MOTeHIHjaIHO
pa3nMYHUTE O0NACTH HAa HAarjacyBame, CUTE TPH NPHCTAlld MOXAaT Ja HM3rpaaaT
MOCHJIHU BPCKH IOMeTy OpEeH/IOT B OTPOLIyBaYHTE.

CunHuot OpeHA ce rpaad MpeKy JOTMYHO MOBP3aHH YEKOPH KOHM CO31aBaaT

JOBOJIHA CBCCHOCT U pa361/1paH>e, HOBpCTHU y6ez[yBaH>a 1 CTaBOBHU 3a 6peHI[OT KOoHu

12 Keller, Kevin Lane, “Strategic Brand Management: Building, Measuring, and Managing Brand
Equity”,3" Edition, Tuck School of Business Dartmouth College, 2008

BGodin Set, “Permision Marketing: Turning Strangers into Friends, and Friends into Customers”, New
York: Simon $ Schuster, 1999
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MOAT J1a TOCITY AT KaKo TeMeJ 3a KanuTai Ha Openot.* MapkeTHHT cTpaTernnre
MpeKy MIMPOKa I1ajera Ha MapkeTuHr akTuBHOCTH (relationshipmarketing) tpe6a ma
00e30eaT MOXOIUCTUYKO U MEPCOHAIN3UPAHO UCKYCTBO 32 MOTPOIIYBAYUTE CO T[T
Jla U3rpajiaT MOCUIIHU BPCKH U 3roJIEMEHa Pe30HaHIa 3a OpeHn0T. MapKeTHHIOT Ha
OJTHOCH CO MOTPOIIIYBAYUTE BKIIyUyBa MAPKETHHT AKTUBHOCTH KOU T'O MPONIHPYBAAT
W IpoTab0vyBaaT HAYMHOT HA KOj MOTPOIIYBAYUTE PAa3MKCITYBaaT U Ce OJJHECYBaaT
KOH OpeHzoT. Pa3bupamero Ha MOTPeOUTE HA MOTPOIITYBAYOT U UACHTH(PHUKYBAHETO
Ha MOXHOCTHUTE Ha Ma3apoT Ce MOYEeTHA TOYKa BO (HOPMYJIMPAHETO HA MAPKETHHT
cTpaTernu Ha kommanujata.'® CrermpHIHOCTa Ha TOa KAaKO CE OIPEAyBaaT OBHE
CTpaTeTUH C€ W3MEHU 3HAYUTEITHO, 0COOCHO CO Pa3BOjOT HA AUTHTAIM3AIMjaTa, Koja
BHECE HOBU COJIPIKMHHU, ja HampaBu WH(pOpMaIyjaTa JOCTalHa 3a CEKOro, CeKajie U
cekoram. CaMO KOMIIAaHMHTE KOM ja MMaaT HaBpeMe BUCTHHCKaTa WHQOpMaIHja BO
CBOMTE palle C¢ YCICHIHM M NEePCICKTUBHU. EHA 01 MMIUTUKAIMUTE Ha HOBUTE
MPUCTANU € JIeKa TPAJUIMOHATHUOT KOHIICNT Ha “MapKkeTHHr MUKC/4I1” moxeOu
HELIENIOCHO T OIMIIYyBAaaT MOJCPHHTE MapKeTHHT mporpamu. . Cropen Toa
c1000THO MOXKeMe J1a KakeMe Jieka TpaauiroHanHoTo 411 tpeba na ce HagoMOIH co

YIITE eJICH eJIEeMEHT- HH(pOopMaIHja.

“Keller, Kevin Lane, “Strategic Brand Management: Building, Measuring, and Managing Brand
Equity”,3" Edition, Tuck School of Business Dartmouth College, 2008

5" AlehanderChernev, “Strategic Marketing Management”, Fourth Edition, Kellogg School of
ManagementNorthwestern University, 2014

16 Keller, Kevin Lane, “Strategic Brand Management: Building, Measuring, and Managing Brand
Equity",3rd Edition, Tuck School of Business Dartmouth College, 2008
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ORGANIZATIONAL INNOVATION IN CORPORATE
CULTURE

Introduction

In  traditionally  organized companies, creativity  and business
innovation often fails due to structural problems. Innovation culture helps to
promote processes and anchor innovation as part of the corporate philosophy.
Sustainable change, effective measures in innovation management, and creative
team processes are the three main objectives in introducing an innovation culture.

Creativity is closely related to innovation. From a management perspective,
understanding innovation is defined by understanding the factors that inhibit or
facilitate its development. This perspective can be extrapolated to the process of
creativity. In this sense, the manager's role is to understand the means from different
organizational forces and the relationships among them to facilitate or hinder
creativity.!

The implementation of innovation processes and an innovation culture can
be supported by appropriate software tools. The Internet offers new possibilities for
communication and collaboration. For example, innovation teams can create
workspaces for different innovation projects, jointly develop ideas and make them

ready for implementation.

"' H. Muzzio, F. G. Paiva Junior:Organizational Creativity Management: Discussion Elements, RAC,
Rio de Janeiro, v. 22, n. 6, art. 6, pp. 922-939, novembro/dezembro
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Organizational innovation in corporate culture

By establishing the right culture, employees accept innovations as positive
changes and support innovation with motivation and enthusiasm. These can be
overcome by organizational innovation. Although companies invest time and money
to establish anidea management and innovation system, define innovation
processes and measure innovation, structural barriers prevent success.

The level of creativity develops constantlyand is expressed in the form of a
spiral. By considering the individual in the collective context, and leadership and
culture as manageable elements. This management has the potential to continuously
increase organizational creativity in a diagrammatic concept termed here in the spiral

of creativity management (Figure 1), following the concept of the knowledge spiral.?

Figure 1.Spiral of Creativity Management

Creativity Curve

I
Lt

Creativity

”D(DB(DU’:NDNZ

Time

Source:http://www.scielo.br/scielo.php?script=sci_arttext&pid=S1415-65552018000600922

Establishing a corporate culture is good for both: employees and the CEO of
a company. By reinforcing the culture of company and making team happier, we will

increase the chances of satisfying our customers.

2[online] available on:https://innolytics-innovation.com/innovation-management/organizational-
innovation-examples/

* Nonaka, 1., Takeuchi,H.The Knowledge-Creating Company: How Japanese Companies Create the
Dynamics of Innovation, Oxford University Press, 1995
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Ken Wilber, the American writer on transpersonal psychology and his own
integral theory, has wused and popularized Spiral Dynamics in his
work.SpiralDynamics is a model and language which describes the development of
people, organizations and society. It helps to understand the value systems
(whatthey careabout and what motivates them) of different people and
organizations, as they move through distinct stages of development.This image

provides a description of each stage and its related value sys.tem.4

Through theory of Spiral Dynamics we understand the development
required by managers and leaders to build environments in which employees
flourish and sustain high productivity, towards a meaningful purpose.
Organizations can be a place where all employees achieve their potential,
whilst benefiting others in a meaningful way. They inspire people to work

with more passion and lead with creativity.

Leaders and managers can’t continue to rely on the same ideas that
had from past success, and can’t be effective by surrounding themselves with
people who support the leader’s own ideas. The complexities of today’s
marketplace require innovative solutions, which call for disruptive ways of

problem-solving that may challenge the status quo.

4 [online] available on: https://medium.com/@jthowlett/using-spiral-dynamics-to-understand-
development-930098e8f092
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Figure 2. Spiral of Creativity Management

ALTITUDES of DEVELOPMENT

POST INTEGRAL — INDIGO (Spiral Dynamics Coral)
Realizes Oneness. Exhibits wisdom, joy & love. Seen in saints and sages
throughout history. Theoretical and aspirational.

INTEGRAL — TURQUOISE
Sees the World as alive and evolving. Holistic & kosmo-centric. Lives from
both individual self and trans-personal Self. Emerging now.

(Spiral Dynamics Yellow)
d systems of systems. Holds multiple perspectives.
ffective. Leading edge of consciousness and culture.

N — GREEN
equality. Relativistic & sensitive. Civil rights &
‘World centric. Online 50 years.

MODERN — ORANGE
lues rationality & science. Individualism & democracy. Capitalism &
erialism. Risk-taking & self reliance. Online 300 years.

TRADITIONAL — AMBER (Spiral Dynamics Blue)
Ethno- or nation-centric. Values rules, roles & discipline. Faith in a
transcendent God or Order. Socially conservative. Online 5,000 years.

igilant & aggressive. Impulsive and ruthless. Courageous,
nd powerful. Online 15,000 years.

MAGENTA (Spiral Dyanmics Purple)
snchanted. Values ritual & deep community. Individual
Online 50,000 years.

IFRARED (Spiral Dynamics Beige)
ness. Survives through instinct, intuition and banding with
000 years.

The Daily Evolver

Source:  https://medium.com/@jthowlett/using-spiral-dynamics-to-understand-development-

930098e8f092

In this contexts, we will present examples of 12 creative companies and their

means to see which kind of creative corporate culture are:®

» Google - the giant practical learning culture. The company gives free meals,
organizes team excursions, offers financial incentives, the opportunity for
the staff to attend conferences led by important CEO’s, gym classes or even

allows dogs in the working place.

> [online] available on:https://creativecorporateculture.com/examples-of-creative-corporate-culture/
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Zappos- the core values inspire the enterprise on a daily basis. | quote some
of them: “Be passionate and determined”, “Build a Positive Team and
Family Spirit”, “Pursue Growth and Learning™.

Warby Parker- it regularly holds dinners, programs and fun events. Their
goal is a build a cohesive community inside their enterprise.The company
also picks up random employees and makes them eat together.

Southwest Airlines - they communicate their objectives and their corporate

vision to their employees so that they feel like they are part of a united team.
Twitter - a team-oriented environment where every individual is motivated
by the corporate goals, open air reunions and yoga classes.

Chevron - takes care of the well-being employees so that they feel as if they
are taken into account and valued:by proposing them health-center and
physical conditioning visits or gym memberships, by offering health-oriented
programs, such as personal training programs or massages and by pushing
employees to take regular breaks.

Squarespaces - they promote an, “Open, creative and horizontal”
organizational culture so that employee’s feel listened to, to lift their spirits
and to allow them to feel confident.

REI - the key to its success is the staff it employs, which gives life to the
enterprise goals: by having the same interests, the culture forges almost by
itself.

Facebook- offers many things to its employees: food, stock-options, open
working spaces, laundries on the spot, etc.

Adobe - practice continuing education that encourages autonomy and risk
taking without bad consequences.

Mindvalley — base on 5 principles: happiness, a noble mission, the
gamification of the workplace, a focus on personal growth and tribal
dynamics.

World of Digits- create an atmosphere where people feel they are

empowered and free to liberate themselves to try to delegateworking

activities and give autonomy when it’s possible.



And for the end...What is Corporate Culture Innovation?
“Imagine...

Imagine a workplace where people are energized and motivated by being in control

of the work they do.

Imagine they are trusted and given freedom, within clear guidelines, to decide how

to achieve their results.
Imagine they are able to get the life balance they want.

Imagine they are valued and held accountable for the work that they do, rather than

the time they spend at their desk.

Wouldn’t you want to work there?”®

® Stewart, H.:“The Happy Manifesto”: Make Your Organization a Great Workplace Paperback —
February 28, 2013, 1% published in Great Britain, London E1 1EE.
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INNOVATIVE MARKETING - STRATEGIES &
EXAMPLES

Creating an incredible customer experience means giving consumers what
they may not even yet realize they want. Being able to adapt to consumer behavior
and new technologies while maintaining a strong customer focus is essential to great
marketing. Innovative marketing is a set of innovative processes and activities that
market and communicate new products and services to a targeted group of
consumers. Innovation and marketing are the two words that must understand.

» Innovation in marketing is an activity that involves new ideas that have a
positive impact to a new product and service.

» Marketing is a process that involves marketers to communicate product and
service information to consumers.

The main purpose of innovation marketing is to open up new markets and
ultimately lead to an increase in the business’ sales. Innovation marketing also aims
at newly positioning the business’ products as well as addressing the customers’
needs. As the dynamics of business keep changing on a daily basis, so are the
marketing strategies. Innovative marketing concept is all about conducting market
research into customer needs, behaviors and trends, develop a prototype or changes
within product designing, launching a new product in a unique place, pricing the
product in a unique way, promoting products in an unconventional way, etc. For
example, Grand Shoes is a Sweden based shoes store that deals in Size 12 to Size 17
branded footwear. Here Grand Shoes not targeted mass buyers but innovatively
targeted the market with unique plus Size that customer don’t get everywhere.

Marketing Managers are required endless marketing efforts to increase

awareness and visibility in such a way that have a positive impact on consumer’s
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mind while trying to squeeze the marketing budgets. If they are unable to deliver
they can lose market share to a new entrant.

Following are the some of the innovative marketing technique that can help
marketers to attract more customers within limited marketing budgets.

IKEA

IKEA has always had close ties with innovation. Founded in 1943 as a mail-
order sales business, the company has grown into a global multinational spanning 46
countries, built on the unique USP, and the momentous commerciality, of ready-to-
assemble furniture.

IKEA’s products are renowned for the level of detail that is put into their
design — enabling their furniture to be easily assembled, often without tools — and
equally it’s in the detail of IKEA’s marketing where the company is most innova-
tive. The brand has put customer-experience at the heart of their marketing strategy,

not just at individual needs and touchpoints, but across the whole buying cycle.

In 2013, for example, they launched the Catalogue app, which not only gave
users access to the company’s inventory, but via augmented reality, actually allowed
them to view how items would look in their home spaces. Those who visit
an IKEA store can look forward to a number of innovations designed to make create
excellent shopping experiences.
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Parents of young families can benefit from babysitting for 60 minutes com-
pletely free of charge. Customers can also enjoy the in-store restaurants and bistros,
for a taste of Swedish cuisine, and with breakfast available for as little as $1, and
family-friendly offers such as buy-one-get-one-free frozen yogurt, it’s little wonder
that IKEA’s family memberships increased from 4.3 million to 6.9 million in
2014/2015.

Perhaps most impressively of all, IKEA also make efforts to cater for cus-
tomers’ post-purchase needs, even though it may have no direct revenue return for
the brand. In previous years, for example, they introduced a platform that helped
customer sell their second-hand furniture, even going as far as helping users take
photos and opening up the brand’s Facebook page to act as an online marketplace.

These are just a few examples. It’s the collaborative impact of all of IKEA’s
efforts that makes their marketing so innovative.

Initiatives have been staunchly focused on improving the complete buying
experiences of their customers, without falling into established paradigms or typical
processes. While many brands appreciate that customer experience is key to success-
ful strategy, IKEA has managed to execute on a level of detail where numerous oth-
ers fall short.

NIKE - Bring great customer service to social media

If you’re looking for a model of impeccable social media presence, look to
Nike. Its Twitter account — @NikeSupport — is a great example of positive
company-customer interaction. If you scroll through the tweets and replies, you’ll
see that it’s super quick to respond to people and always respectful and helpful.
“@Julia43081521 If so, try clearing your browser cache & cookies, restarting, and
logging back in. Any change?”

— Nike Support (@NikeSupport)

Having a separate account for customer support helps Nike be accessible to

its customers without bogging down its own content on @Nike or @NikeStore with

answers to super-specific questions about people’s’ orders or accounts.
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Tweels & replies

Nike Support
Atrietes helping mihletes, T days 2 week. Hike Support
Languages suppomect English. Sparish, MrOFFoomity Go ahead and unirstallre-install Nike+ Connect. Let us
Franch, Duleh, Naian, German & Wraw If het doas the trick
A panes
7 Basenaten, Oregan
g i T ke ike Support i
Joined Agr 2008 - kylin1 975 You bet. Giva us a shout # you roed a halping hand,
Bt

It’s also remarkable that a company at that large scale can respond and
interact with its customers at such a fast pace and with thoughtful, genuinely helpful
responses.

Even in 140 characters Nike makes it clear that it’s there for people — with
phrases like, “give us a shout if you need help.” That kind of language makes a
brand feel a lot more approachable and friendly.

L’OREAL

This is a French cosmetics company with a strong foothold in the cosmetics
industry all over the world. One way in which cosmetic companies market their
products is by having exhibitions where people get to sample makeup as well as
other cosmetics for free.
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In order to reach a wider customer base in this digital world, L’Oréal developed an
App called the L’Oréal makeup genius. This app allowed users to do a digital
makeover and by doing so they were able to sample the best makeups that suited
their skin tones. The app was a huge success, being downloaded more than seven
millions times.

Ultimately, innovation is crucial for great marketing because there will
always be room to improve brand relationships and experience with consumers.
Ensuring that innovative practices are able to exert their influence on a brand’s mar-

keting efforts allows brands to be consumer-centric and challenge for the future.
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FINANCE INDUSTRY: TRENDS & INNOVATIONS

Introduction

The concept of “financial innovation” can be defined as making and promoting new
financial products and services, developing new processes to facilitate financial
activities, to interact with customers and to design new structures for financial

institutions.

In the previous years, the internet has been the focus of developments in the
financial industry. In banking per se, ATMs, mobile banking, and online money
transfers were already significant steps towards automation during the time they

were rolled out — but no one saw this new giant coming.

Analysis and discussion

Technological innovation holds great promise for the provision of financial services,
with the potential to increase market access, the range of product offerings, and
convenience while also lowering costs to clients. The ten competitive technology-

driven influencers for 2020:*

> FinTech will drive the new business model;

thttps:/iwww.pwe.com/gx/enfindustries/financial-services/publications/financial-services-technology-
2020-and-beyond-embracing-disruption.html
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» The sharing economy will be embedded in every part of the financial
system;

» Blockchain will shake things up;

» Digital becomes mainstream;

» “Customer intelligence” will be the most important predictor of revenue
growth and profitability;

» Advances in robotics and artificial intelligent will start a wave of ‘re-

shoring’ and localization;

The public cloud will become the dominant infrastructure model;

Cyber-security will be one of the top risks facing financial institutions;

YV V VY

Asia will emerge as a key center of technology-driven innovation; &

» Regulators will turn to technology.
FinTech as technology-enabled innovation in financial services that could result in
new business models, applications, processes or products with an associated material
effect on the provision of financial services. Fintech is the new gold rush for
investors, growing from 10% in 2016, to a staggering $23.2 billion, with China and
USA leading the market. This boost is powered by the growing capabilities of

machine learning and artificial intelligence.

New entrants into the financial services space, including FinTech firms and large,
established technology companies (‘BigTech’), could materially alter the universe of

financial services providers.?

Since its debut in 2009, blockchain technology was first used for decentralized
cryptocurrencies but is now finding new applications in banking, financial markets,
insurance and lease contracts, as well as accounting. Blockchain is, in fact, an open,
distributed ledger which records transactions and it is useful in applications which
require a proof of originality and an explicit timestamp, increasing transparency and

trust.

Zhttps:/iwww.fsb.org/2019/02/fintech-and-market-structure-in-financial-services-market-developments-
and-potential-financial-stability-implications/
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Blockchain’s applications, could transform large sectors of the business world,
including financial transactions, supply chains, medical records and social
improvement. But it’s also an immature field, full of potential landmines: digital
currencies have been dens for speculators and black marketers & agencies like the
Securities and ExchangeCommission threaten to regulate freewheeling

cryptocurrency markets.?

It is estimated that $655 billion will be spent on cybersecurity innovation between
2015 and 2020.* Companies believe of the five attacks will be the biggest threat in
the next 3 years:Zero-Day Attacks, Cloud-Data Leakage, Mobile Malware, Targeted
Attacks & SQL Injections. That results in five areas of protection that companies are
increasing their spending on: Network Defenses, Endpoint and Mobile Device
Protections, Data in Motion Defenses, Data at Rest Defenses, Analysis &

Correlation Tools.

Customer Intelligence is a discipline within Customer Relationship Management that
relies on the collection of customer information to gain insights into behavior. Using
Customer Intelligence methodologies, companies can assemble and examine data to
uncover customers’ preferences, motivations, patterns, wants and needs, and ground

their strategy in that information to deliver a better customer experience.

Acrtificial Intelligence is simulation of human intelligence processes by computer
systems. These processes include learning (the acquisition of information and rules
for using the information), reasoning (using the rules to reach approximate or
definite conclusions) and self-correction.® Artificial Intelligence in finance and
banking is poised to transform how organizations manage their revenue,

communicate with customers, and scale their investments.

® https://medium.com/texas-mccombs/blockchain-innovation-dc5a4b941d38

4 http://business.gmu.edu/blog/tech/2016/06/21/cyber-security-innovation-important/
5https://tekoalymentorit.fi/wpcontent/uploads/sites/41/2018/10/final_artifici.sll_inteIIigence_in_finance.
pdf
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Acrtificial Intelligence is rapidly transforming the global financial services industry

with its major analytical power. But Artificial Intelligence’s disruptive nature also

presents a great deal of uncertainty and many risks still to be addressed, including

legal, ethical, economic and social.

The financial industry hasn’t been averse to the rising popularity of cloud

computing. The largest financial institutions have witnessed how cloud technology

has affected some of its sectors such as insurance and banking and in a positive way.

The opportunities and emerging trends in financial services driving adoption of the

cloud include:®

>

Shortened time-to-market for new services through leveraging cloud-based,
agile DevOps approaches;

Breaking down silos and achieving greater operational efficiency, at lower
costs and with minimal CAPEX investments;

Conducting analytics in the cloud, for enhanced business intelligence,
strategic planning, targeted marketing, and more; &

Customer-facing web apps and portals that streamline self-service, provide
efficient channels for promoting new products and services, and generally

enhance customer satisfaction and engagement.

Cyber security has become a top focus of the financial services industry. To reduce

the cost of cyber-security and minimize the risk of data breaches, it’s recommend

to:’

V V V V V

Improving data governance programs and incident response;

Appointing a Chief Information Security Officer (CISO);

Developing an employee cyber-security training program;

Implementing a business continuity program; &

Investing in data loss prevention controls, such as encryption and endpoint

security.

e https://cloud.netapp.com/blog/cloud-computing-in-financial-services

7 https://www.mass.gov/service-details/understand-cybersecurity-for-financial-institutions
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The investment increase will be driven by the increasing amount of regulatory
oversight with regards to fintech as well as the increasing number of regtech
solutions allowing large financial institutions to implement tech instead of hiring
more compliance employees. Regtech solutions address regulatory reporting,
compliance checks, risk management, identity management, and transaction

monitoring.

Conclusion

Financial institutions are getting more than comfortable partnering with, and in
many ways acting like fintechs. More and more we see financial institutions
digitizing processes, leveraging and making decisions based on data and analytics,
and focusing on consumer experiences that extend beyond web and mobile devices,

and doing so at agile speeds by adopting new delivery cultures.

Reference:

1. https://lwww.pwc.com/gx/en/industries/financialservices/publications/financial-
services-technology-2020-and-beyond-embracing-disruption.html

2. https://medium.com/texas-mccombs/blockchain-innovation-dc5a4b941d38

3. https://www.fsb.org/2019/02/fintech-and-market-structure-in-financial-services-
market-developments-and-potential-financial-stability-implications

4. https://cloud.netapp.com/blog/cloud-computing-in-financial-services

5. https://tekoalymentorit.fi/wp-
content/uploads/sites/41/2018/10/final_artificial_intelligence_in_finance.pdf

6. https://lwww.mass.gov/service-details/understand-cybersecurity-for-financial-

institutions
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ONLINE MARKETING IN FINANCIAL INNOVATIONS

INTRODUCTION

Recently, we have seen exceptional growth in the financial sector. Industry
covers all processes related to managing customer transactions such as online
shopping, quick money transfers, cashless payments in physical stores, credit
approvals, currency exchange, and more. Financial technologies move from a world
of "big data" into a world of "intelligent data". In the world, driven by digital data,
the advancement of search engines, greater consumer preference, and reduced
delivery time for in-market solutions, inbound marketing is pioneering the most
effective digital marketing strategy for new businesses, especially for start-ups in
Fintech.

As technology progresses, marketing strategies are also evolving. Today's
turning point is to educate the technology-oriented user on the reliability of new
payment systems, to be convinced of the added value they offer and the security that
is guaranteed for online payments.Modern man lives in a world full of challenges.
Today more than ever technological innovation is ahead of real needs. Serious
investments in information technology made today's consumer much more
demanding for market offerings. He wants to have access to goods and services that
are just a click away.

Technology has seriously changed the banking sector. The banking industry
is characterized by financial branches, privileged access to financial data, and

extensive experience in analyzing financial data.

60



Physical offices in the modern world are losing the importance they had 2-3
decades ago. The deployment of cloud technologies and the development of
analytical tools have introduced banking into a new era that provides easy and fast
access to banking services. Providers of cloud technologies can make business
processes more efficient, allowing the bank to do more with less and reduce the cost
of investing in their own IT systems.* The banking industry is adapting to the new
technological world and is working hard to transform traditional banking models to
changing conditions.

The way to adapt to the new conditions is found in the marketing of
financial technologies, which are a set of marketing techniques specially developed
for Fintech companies. These companies use new technologies to improve and
automate the process of encouraging, delivering and using consumer financial

services.?

ANALYSIS AND DISCUSSION

Financial technologies provide users with easy and unhindered access to
services, regardless of time and space. Today, consumers can get credit through
innovative data collection and analysis approaches. The introduction of user-oriented
financial service platforms allows the user to monitor the possibilities and conditions
of credit in real time and, on the other hand, the bank institution to assess the
financial health of the borrower. If in the past the consumer was required to provide
statements to prove his creditworthiness to the credit institution, then this process is

automated today and runs opposite direction. Online platforms allow access to

! Stavrova, E. & Zlateva, D. (2016) Financial innovations and banking value chain channels
of distribution, International Conference on Innovation and Entrepreneurship in Marketing
and  Consumer  Behaviour, Lisbon,  Portugal, p.198, http://iciemc.pt/wp-
content/uploads/2014/05/ICIEMC-Proceedings-2016-with-1ISBN.pdf

> Huynh, N., 9 Fintech Marketing Strategies You Should Try in 2019, Available at:
https://www.digitalauthority.me/resources/fintech-marketing-strategies/ [Accessed 16™ Apr
2019]
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additional information about the applicant's profile, its financial potential and its
ability to benefit from additional financial services.

Companies that offer financial services can use data from banks without
entering into a direct partnership with them. With the permission of their clients they
can "hide" information about their financial accounts. In this case, data aggregators
collect and store incoming electronic banking data and passwords provided by
customers of the bank using them to link directly to the client's bank account. This
may be beneficial for financial services users when documenting real-time cross-
sectional information across different banking institutions.

The deployment of technology platforms has enabled banks to meet
customer needs quickly and comfortably, but to what extent is it sufficient for the
user to take advantage of these services? Lack of security, data security and
customer confidentiality question the readiness of the consumer to resort to these

services.

Innovation in retail payments

Retail payments also undergo radical changes. They evolve to meet
consumers' expectations of constant access guaranteeing security and privacy.

The modern consumer carries the bank in his "pocket". Much of the banking
service is provided through mobile banking. Google's analytical metrics show that
mobile client sessions are down. This directs the efforts of banking institutions to
orientate themselves towards the so-called "Instant payments”. By entering payment
applications, each user can, in a short time, make a payment to another subscriber
who has installed the specific payment application. To current conditions, banks are
collaborating in a similar way to create faster payment requests. In the context of this
- API, which is used for payment by service providers, is the source code interface
that the operating system uses to support application software queries or the
corresponding customer service program.

Innovative financial technologies are making increasing efforts to ensure
consumer safety. Mobile payments have a wide range of ways to authenticate the

user's identity using two-factor authentication codes - text messages, use of
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biometric data such as fingerprint or face scanning, device authentication, location
identification, etc. Increasing access to transactions allows for the use of smarter and
faster computational processes that are sometimes more appropriate than traditional

payment models in a physical environment.

Banking Innovations in Payments

Cash payments have been transformed into electronic ones. Today, a number
of routine payments are made electronically, and even the consumer does not make
sense that behind a simple payment transaction through a terminal is a whole
banking institution that secures the process. The bank is at the root of this type of
transaction, although its involvement is blurred over several technology layers.
Unreal decades ago, but today transactions are made on a 24/7 basis in real time at
the convenience of the client.

Fintech companies and banking institutions are fully oriented towards the
technological change in payments. The joint efforts of the payment stakeholders aim
at creating a comprehensive payment system that allows for smooth settlement. The
technologies transformed the nature of trade and the end user's expectations for
payment services and provided a mechanism for meeting the interests.

The implementation of payment platforms focuses on speed, security,

payment efficiency and cooperation across institutional systems.

ONLINE MARKETING IN FINANCIAL INNOVATIONS

The online environment has created favorable conditions for business
development and, in particular, for the development of the financial sector. Today,
technologies allow for effective user data analysis. They not only provide interaction
with the user, but also give him the choice of how deep the interaction is to enter
with the corresponding web-based resource. The personalization capability in the
process of interaction is the strongest asset for businesses to reach new customers,
gaining user confidence, and engaging them in direct communication on essential

issues for the user. The user wants to be special and keeps being treated as such.

63



This necessitates personalization of content in the financial services offered.
According to a report by Selligent, 74% of consumers expect financial institutions to
approach them personality and not as part of a consumer segment.*This requires
marketers to carefully analyze user preferences and offer relevant content during
their consumer travel, providing user experience for each phase of the consumer's
journey. Fintech companies need to focus on creating quality relationships with their
audience. Under current conditions, consumers are not loyal. They tend to easily
reorient from one brand to another. Lack of personalization in attitude can divert
consumers and make the marketing efforts of the company meaningless.

While building a good product is the first step in the Fintech industry,
introducing the right marketing techniques to make it meaningful to consumers is a
serious challenge in a saturated market. But with growth comes competition, and
Fintech businesses looking to break out of this crowded space need to deliver clear,
compelling messaging to the right audiences at the right time.*Today, the banking
sector is becoming more flexible on new technologies, with a special focus on
consumer experience and expectations. Positioning the marketing efforts of each
company today is a challenge, but they are a step towards the future of the financial
institution.

Trends in used ad formats by financial services companies are for a stronger
presence of visual marketing forms. In order to form a closer relationship with the
client, it is necessary to offer video tutorials, which will be of great benefit to the
users, in its training for the use of new techniques and technologies. The user wants
to be confident that he is doing an adequate effort to meet the requirements of the
service. He does not want to study, he wants to understand with visual lessons.
Video content is preferred as users become more and more mobile. They want to get

skills on the move. Along with product clips, the company's image stories are also

*Selligent Marketing Cloud, Trends at a glance: Financial Service, Available at:
https://www.selligent.com/sites/default/files/media/trend-report-financial-services-us.pdf,
[Accessed 23 Apr 2019]

* WalkerSands Digital, FinTech drive more value in your marketing, Available at:
https://www.walkersandsdigital.com/FinTech-Digital-Marketing-Services [Accessed 15th
Apr 2019]
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becoming more and more popular. The interest of Fintech companies is focused on
social networks - Youtube, Twitter, and Facebook, where gif formats or memes
attract users with their fun element. The influence of Fintech companies will be
measured by their creativity and the ability to adapt to new consumer habits.

As mentioned, the user carries his "bank" in his pocket. Mobile portfolios
and other online payment methods offered as services will need to be offered in
positive light to win the trust of the customer. In this connection, Fintech companies
will have to create content around the security and a sense of reliability in the user.

In recent years, there has been a trend towards voice demand. This requires
targeting the efforts of Fintech companies to implement an option that is adequate to
consumer expectations. Research shows that by 2020 much of the searches will be
through voice commands. To this end, companies offering financial services need to
be prepared to adapt to these consumer attitudes. Marketers must identify the most
frequently asked questions in search engines and transform them into keywords and

phrases in a voice commands.®

CONCLUSION

The modern user lives in exciting times. Nothing working today is
promising tomorrow. Marketers have unique challenges to attract and retain
customers, leading to creative techniques and freedom of creative thinking. Fintech
companies are in the face of emerging trends in online marketing. Their strength and
position depend entirely on their adaptability and the rapid response to consumer

tastes and expectations.

® Lewis J., Online Marketing Trends For Fintech Companies in 2019, Available at:
https://www.conversionpros.com/online-marketing-trends-for-fintech-companies-in-2019/
Accessed 20" Apr 2019.
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BLOCKCHAIN

JlurutanHaTa epa TPOMOJDKYBa Ja ro peachUHHpa HAYMHOT HA KOj C€ BOAU
0aHKapCTBOTO M MIUPOKO € MpuGaTeHO MPEIBUAYBAKETO JeKa TUCTPHOyHpaHaTa
Jeiep TEXHOJOrHja momo3Hata kako blockchain mma moteHmujan 1emocHo na ja
Tpancopmupa MHIyCTpUjaTa Ha (puHAHCHUCKM yciayru. Kako u co cekoja HOBa
TEXHOJIOTHja, €BOJYyILHjaTa OJ TOTCHIMjal JO0 PEaTHOCT MOXE Ja Ouje MHOTY
npenu3BuKyBayka. OHa MITO € jJaCHO € JieKa MOCTOM OIPOMEH Harop U ompenenda
Mmery Oankure u FinTechs 3a pa3Boj Ha OM3HHCH M KOMEpLUjaTHH MOJAEITHA KOU Ke

BOJAT KOH MJHO IIMPOKOTO NpHudakame Ha blockchain-or.

Enna ox riaBHMTE 00acTd BO KOM ce Ipeiara yrnorpedba Ha blockchain e Bo
JOMEHOT Ha Tuakamara. Cemak, wmako mMa obuwaum na ce passue blockchain
TEXHOJIOTHja, TEMIIOTO Ha IPOMEHA CEyITe € pelaTuBHO OaBHO. IloTeHmumjamau
o0acTy 3a KOH(DIMKT ce jaByBaaT Cco IUIakame, KIUPUHT U TOpaMHYBambe, OUAejKI
NEHTpaNu3upaHa HMHCTHTYIIUH, KAaKO IITO C€ KOMYHAJHHUTE YCIyTd H
NEHTPATU3NPAHUTE YYCCHUIM KOW JIOMHHHpAaT BO OBHE O0OJACTH, MPUPOJHO Ce
HACOYEHH KOH 3a4yByBar¢ HAa HHBHHOT ma3zap. [locrojar orpaHuyeH Opoj Ha

MIPOMOTOPH 32 IPOMEHH.

Hajop3 mar mo mazapot 3a blockchain pemenujatra e mpeky copaboTka Ha
FinTech 3aemnumara co Oanmkure. CornacHo camara mnpupoaa, FinTechs ce
MPUHYACHU J1a OAaT Ha Ta3ap IITO € MOXKHO MOoOP30 CO KOMEPIHjaTHO MprdaTInBO

pelieHue.

HNako unenoBure Ha EBpomckara neHTpanHa OaHKa HeoJaMHAa IIOKaXkaa
otBopeHOCT KOH blockchain TexHosnoruja, BO MHHATOTO MMajO jaBHH CKENTHYHH

M3jaBH 33 JUTMTAIIHUTE BAJyTH O]l CTpaHa Ha wiecHoBuTe Ha CoBerot Ha ELID.
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Blockchain Texmonormja co3peBa co HeBepojarHa Op3mHa. Cropen
HEOJTaMHEITHUOT W3BemTaj on crpaHa Ha Deloitte, 12 mpomentn om TojemMuTe
MpEeTHpHjaTHja CO TOAWMINCH Mpuxon ox moseke ox 500 mumwmonnm momapu, 308
blockchain-BumHr KOMIaHWKM KOHM YYECTBYBaa BO HCTPAKYBAWmETO, BEKE IO
unTerpupane blockchain-or Bo cBoero nenoBHO padoreme. OKody 25 MPOUEHTH 01

koMmmaHunte, Bo 2018 roamuHa, 3anounysaat blockchain mpoexTu.

Biok4ejHOT M 31paBCTBOTO

Ha)l 16 MIpoueHTH OJ 3APaBCTBCHHU KOMIIAHUU CC€ TOATIOTBCHHU 3a CIIPOBCAYBAmC

blockchain Bo 2018 roanHa 3a KOMepLYjaTHHU LETH.

Bo enna ctynuja mox HacnoB "3apaBcTBeHu codupu 3a Blockchain", cipoBenena of
ctpana Ha IBM, HMHCTHUTYTOT 3a OHM3HHMC BpPEeIHOCTH, 16 OTCTO OJ HW3BPLIHHUTE
IUPEeKTOpH rcTakHaa neka IBM ekcriepuMenTanaute (a3u 10j10a 10 KpajoT u JieKa
HUBHHTE KOMIIAHMHM C€ TOATOTBEHHM xaa ro mpudartar, copoBeayBaaT WH

komeprmjanuzupaar blockchain-ot.

Bo ankerara cnpoBezieHa Ha MeryHapoHO HHUBO, Ha 200 TupeKTopu Ha TOJIeMHU
30paBCTBEHM KOMIIAHMM TH WCTaHaa CBOWMTE pasMHuciyBama 3a blockchain
TEXHOJIOTHjaTa W TIOTCHIMjaJTHUTE CTPATETMH 3a HEj3WHA WMIUICMEHTAaIdja BO

HapeIHUTE TOIUHHU.

Bo TexoT Ha m3MHHATaTa ACIICHH]ja, 3PABCTBEHATA HHIYCTPHja TOKHNBEA HEKOH
O/ HajTOJIEMUTE XaKepCKHW HaIlagud M 3JI0yIoTpeda Ha IMOJATOIM N0 MIEHEC, IITO
JIoBelyBa 10 ryOeme Ha MUJIMOHU TMOJATOLM Ha MOTPOIIYyBAYUTE W YYBCTBUTEITHH
nHpopMarun Ha kiueHTuTe. CTanyBa 300p 3a GUHAHCUCKHA WHGOPMAIUHN U JTHYHU
MOJIaTONM, YKpaJeHH BO cajOep-HamajuTe, KOW I0TOa Ce KOPHUCTAT 3a yIeHa U

Oapame OTKYTI.

3a yiiTe moBeke Aa ce crnpeyaT MOTCHIHjaATHUTE cajoep HamaauTe U Kpaxoda Ha
MOJIATOIY, 3JJPaBCTBEHU KOMITaHUH, OJ] TpaaunuoHamaute UT uHbpacTpykTypu 1o
npedpaaar cBojot ¢okyc koH blockchain TexHomoruja, co Hamex na ru 06e30eaar

CBOMTE MOJATOIM BO HAcOKa HAa HEMPOMEHJIMBA M TPaHCIIAPEHTHAa KHUTa KOja MM
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OBO3MOJKYBa Ha CEKOj BO paMKHTE Ha Mpexara MpHCTAl J0 HHQOopMaIly BO PEeaTHo

BpeMe.

3ApaBCTBEHH KOMIIAHMM Ce€ OCOOCHO 3aWHTEpecHpaHw 3a ymhorpeda Ha
Blockchain-or npu peanuzanyja Ha cBOMTE 34paBCTBEHH YCIYTH, KOja TEXHOJIOTH)a
Ke OBO3MOXM apXMBHpame Ha MCTOpPHjaTa Ha cuTe TpaHcakuuu. OBaa yHUKaTHa
kapakrepructuka Ha blockchain mM 0BO3MOXyBa Ha KOPHUCHHIIMUTE BO PaMKHUTE Ha
MpexaTa Jia BUJAT KOW TPAHCAKIMU C€ PeaM3hpaaT Co aKTHBHPAIE HA CaMo eIHa

yciyra.

Baokuejuot u Cybersecurity

Bo cnennure Cajoep BojHH, Bitcoin blockchain-or e mocurypna ondpana on

HCHTPAJIHUTC CUCTCMU.

Cybersecurity craHa emHa ojf HajrojieMuTe 3akaHu 3a Oez0emHocta Ha CAJI,
EBporckara yuuja, Pycuja, Kuna u ronem 6poj apyru 3emju. [IpaBuiHo u3BpIiieHd
rojemMu Opoj cajOep HamaaW WCTOBPEMEHO MOJKAT J1a ja HapymiaT KOMyHHUKaIjara,
KOIIHEHUTE BOCHH aBHOHHM, I'paraHCKU WHPPACTPYKTYypH, KaKo IITO ce OOIHHIIM,

CJICKTpaHu U KOMYHI/IKaHI/Ij aTa BO IIOTOJIEMHUTE I'palOBU.

I'enepanHO ce BepyBa JeKa CleJHaTa BOjHA K€ ce BOAM Ha MHTEpHET. 3a eqHa
HallMja Jla CTaHe WIX J1a TO 3aJp>KU CTaTyCOT Ha CBETCKa CHJIa BO JUTHTAlIHATA epa
JeHec, Kako 3eMja Tpeba Ja rmocexyBa UCKIYYHTETHA COPUCTULMPAHOCT BO cajoep

on0OpaHaTa W HaIajoT.

ITocToeukure cybersecurity cuctemu ce JecHO paHauBH. Bo oxromspu 2016
roJIMHa, MAacOBHUOT Hamaj Ha muctpuOyupanute denial-of-service (DDoS) Oerme
Haco4eH KOH MOBeKe BeO-cajTOBU CO BUCOK Mpodui kako mro ce PejcOyk, AmasoH,
Byjopk Tajmc. OBoj Hamaja He HamagHa IUPEKTHO HUTY €AHA OJl OBHE KOMIIAHUH,

TyKy Dyn, komnanujata koja o6e36emxysa DNS ycnyru 3a cexoja o OBHE CajTOBH.

[Motpebara 3a otmopna nuctpuOyupana Jleyep TexHosoruja kako Bitcoin

blockchain-or crana nHenszOexxHa, mopaau Toa mTo blockchain TexHosorujara BO
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rojeMa Mepa MOXKe Ja ja HaMalH MOTEHIIMjaTHATa IITeTa MOPajd €IHOCTABHHOT
(akT meka HamaraymTe Mopa Ja ja HamagHaT IejlaTa Mpeka Ha CHCTEMOT, HaMeCTO
HETOBOTO IEHTpalTHO MecTo. [1okpaj Toa, TOCTOM TolieMa IIaHca Jieka TYpPH U aKo
OuJe HamajHAT TMOTOJEMHUOT Jel OJf WH(pacTpykTypara, HCTaTta ke Ouje

HCIIPOMCHCTA.

Blockchain u eslekTpoHCKaTa MowITA

Kako mro cBeTroT ce moBeke ce AWTHUTaIN3Upa, Ce IOBEKE U IOBEKE
COJIPXKUHHM C€ II0CTaByBaaT Ha WHTEpHET. Toa pe3yaTupainie co OpojHU
MPEeCPETHYBakha Ha TMOJATOLM HH3 IETHOT CBET, a €-Mejin CEyImTe € C¢IAHa O

HajpaHJII/IBI/ITe KaTCropuu.

[lo e-mamn HapymnryBamara Ha Yahoo, moyHa MHOTy 5a ce ynorpeOyBaar
yeinyrute 3a mudpupaHd mopakud (04 Kpaj — 10 Kpaj) kako mTo ce WhatsApp,
Telegram u iMessage. Hekonky KOMMaHHM OUTy4YHja Ja T'M 3aMCHAT CBOMTE
Tpanuimonanau e-mail cucremu co Blockchain, oBo3MoxyBajku mail-oBute na
OugaT UCHpaTeHW NPEKy IeleHTpanu3upaHa Mpexka, kako mTo ce CryptaMail u

SwiftMail va John McAfee.

Crmopen CryptaMail, co ormex Ha Toa mTo Blockchain-or e
JICIICHTPATU3UPAH U CUTE MOJIATOIM CE PACPCKAHU, HE TIOCTOM MECTO OJ1 Kaje Ou ce
mob6apaie nomaronute. Hema mogaronu mTo ce gyBaaT Bo “Hamrara” 6a3a. OBa ro
HamaayBa PHU3UKOT OJ TPHUCTAN HA TPETH JIHMIA JO COAPKMHATA HA MOpakaTa U

rapaHTypa JIeKa caMo UCIpakadoT ¥ IPUMAYOT ja MMaaT [opaxara.

OBa 3HauM JeKa MopakaTa Beke € KpUIITHpaHa BO KOMH M UCIPATEHU KaKo
tpancaknuja Hu3 blockchain. Co ormex Ha Toa mro SwiftMail blockchain e
npuBateH, McAfee nma ancomyTtHa nosepba Bo cute SwiftMail minardopmu u Ha
SwiftCoin blockchain, nynejkn 10.000 $ SwiftCoin Harpasa Ha OMIIO KOj XaKep KOj

ke To nmpobue SwiftMail.
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HexonBenuonajanu ynorpeou Ha blockchain-or
Hekomnky o moBeke HeKOHBEHIIMOHATHH yioTpeda Ha blockchain-ot ce:
» DBopbara npoTuB Tproeujara co jayre

Enna merTrHa 07 CBETCKOTO HaceneHue - okony 1,5 Munujapau dyfe - Hemaar
oduLMjaieH JOKyMEHT 3a Ja ro JOKaXaT CBOjOoT uaeHTureT. lloBekeTo ox HUB
xuBeaT Bo A3mja u Adpuka u "HecpazMepeH Opoj" ce eHu U Jena, Benu CBeTckara

OaHka.

be3 cBojcTBO Ha mpaBHa uAeHTHU(UWKaNWja, OBUE INyre ce "HEBUUIMBU" BO
OMIITECTBOTO, & TOA T MPaBU PaHIMBU HA TProBHja CO JIyfe, MPOCTUTYLHja U

eKCIUI0aTalyja.

MajkpocodT o00jaBu aeka paboTH co mapTHepd Ha Oe30edeH cucTeM Ha

uaenTudukanyja, co kopucreme Ha blockchain-oT.
» Creneme HAa KPBaBH UjaMaHTH

[Iponecor Ha KumOepnu, meryHapomHo teno jnancupaHo Bo 2003 romuHa
paboTh BO HACOKa HA PAaCUMUTYBame HAa TPrOBCKAaTa pa3MeHa BO KOH(IMKT 30HaTa Ha
TProBUja CO IUjaMaHTH, U HCTpaxkyBa kako blockchain-oT Moxe Ja OMOTHE BO

MpOHAoTramke Ha OTEKIJIOTO Ha AWjaMaHTH.

Enna start-up xommnanmja, Everledger, Beke ro xopuctu blockchain-ot 3a
JUTUTATHA TIOTBpJa HAa COINCTBEHOCTAa HA JUjaMaHTH. VI3BPIIHHOT IUPEKTOp H
ocHoBay, Leanne Kemp BepyBa jeka TeXHOJOTHjaTa MOXE Ja Ce MPUMEHH W Ha

Apyru HpO6J’I€MI/I, KakKoO Ha IIpuMeEp Kaj JIOBOT Ha CJIOHOBA KOCKa.

[IpamameTo 3a aBTEHTHYHOCT € KIy4OT, OWIEjKH, HA TpUMEp, OX
¢dancudukyBana cToka ce (QuUHAHCHpaaT TEPOPUCTHUYKUTE AKTHUBHOCTH, C€

(uHaHCHpaaT KapTeiu, TEPOPUCTH U KPUMHHAILIH.
» Mopana ungycrpuja

Mopnara WHIyCTpHWja, MCTO Taka, eKcnepuMeHTupa co blockchain-or kako

METO/I 3a CIIpaByBame o (hancuduKyBameTo.

71



» Mysuuka HHIYCTpHja

Bo pamkumre Ha wMy3wukata uHAycTpHja, blockchain 0m oBo3MOXHIT
JMPEKTHA TpoJak0a O KOHCYMEHTHTE, CO INTO OM Ce PEeIIiIo MpallameTo 3a

JTULEHIUPaBkE.
» Peructpupame Ha 3eMjuIITE

]_HBG,Z[CKa CKCIICpUMCHTHUpPA CO CTaBakbE€ Ha H€j3I/IHI/IOT CHCTEM 3a

peructpupame Ha 3eMjaTta Ha blockchain.

IImanor e Ja ja HUCKOpHUCTAT TCXHOJ’IOFI/IjaTa 3a a4, JAC€TalIuTC 3a
HCABUKHOCTH, CC HAlpaBaT BUIAJIMBU 34 CUTC CTPAHU - 6aHKI/I, 6p01<ep1z1, BJIaJWHHU

MNpeTCTaBHUIM, KYITyBa4u U IpOAaBavu.

Bo 3emjute BO pa3Boj, rpajeme HA HEMEHIMBHUTE THTYyJapH, blockchain-ot
MOXe Ja OHuJe CpEeICTBO 3a MCKOPEHYBameTO Ha M3MaMaTa W OxpabpyBame Ha
ayfeTo Ja ro CHUMaaT HEperMCTPHPAHOTO 3eMjuiuTte. McTro Taka MoXe Aa UM
MOMOTHE Ha OaHKHUTE Ja To 3rojieMaT CBOETO KPEJUTHPAHE CO 3eMambe Ha 3eMja Mo

3aJI0T, HETPHXKEJKH Ce OKOJTy CONICTBEHOCTA HAJl HCTATa.

Bo Xonaypac, emHa on HajcupoManiHuTe 3eMju Bo JlaTmHCcka Amepuka,
CA/l blockchain kommanuja Factom, HaBoaHO, Bo 2015 roanHa Oniia Bo IperoBopu
co Bragara, 3a ma ce co3gaze AeneHTpanu3upana 6a3a Ha OJaTOIH 32 CONICTBEHUIIN

Ha 3emMjara.

Bo meryBpeme, kommannjata Bitland, ucto Taka ja pasriemyBa MOXKHOCTa
na ce uckopuctu blockchain-oT 3a perucTpupame Ha CONCTBEHUIIUTE HA 3€Mja, BO

I'ana, kage ooy 78% on 3emjara € HeperucTpupaHa.

I'py3uckara Bmama, ucro taka, padotu co Bitcoin kommanujata BitFury na

CHCTEM 3a PeTUCTpUpame Ha 3eMja co KopucTeme Ha blockchain-oT.
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3akiy4ok

Huctpubyupanara Jleriep TeXHOJOTHja UM OBO3MOXKYBa Ha HEIOBCPIMBHUTE
CTPaHW UCTOBPEMEHO Ja T Peau3upaar TPaHCAKIUUTE 0e3 HUKaKBU COMHEXKH. Taa
00e30enyBa HeIBOjOCHA €BUICHIIM]ja HA TPAHCAKIIMHUTE U ja HAMaTyBa 3aBUCHOCTA O]
[EHTpaTHa MHCTUTYIMja 3a Ja ja MeHayupa noBepbara. bapamero Ha OaHKUTE 3a
HaMmalyBame Ha TPOIIOIMTE, 3rOJIEMYBamkeTO Ha 0Oe3bemHocTa, yAOOHOCTA U
epukacHocta Ha blockchain mpexure ce rnmaBHa JABMKEYKa CHJla BO TpKaTa 3a

YCBOjyBame.

Cemnaxk, npucroco0IMBOCTa OCTaHyBa 3HAa4YajHa TPUXKA U MPEUKa 33 YCBOjYBAE.
[Hanu blockchain Moxe na ce ynoTpeOu 3a ronema jierne3a Ha 00eMHU (PUHAHCHUCKH
yCIIyTH OCTaHyBa Jia ce BUAM. HEeomxoJHO € MOHAaTaMOIIHO BOCIIOCTAaBYBAmETO Ha
CTaHIapM, yNpaByBalke W peryianuja MOTPeOHH MOJ00pyBama, 3aeIHO CO

HWHTeporepabuIHOCTA.
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HOBU HAYNHU HA UHTEPHAIIUOHAJIM3ALINJA HA
BAHKAPCKATA UHAYCTPUJA

MerynapoaHOTO 0aHKapCTBO 3HAYajHO c€ TpaHCHOPMHpPA BO TOCIEAHUTE TOTHHA
M BO WJHMHA C€ OYeKyBa IOrojieMa M TOWHTEH3MBHa eBoiynuja. Toa craHyBa
cTparemky (POKyCHpaHO W TEXHOJONIKM Pa3BHEHO 3a Jla OJTrOBOPH IMOAOOpO Ha
O4YeKyBamaTa Ha MOTPOIIYBaYUTe, CO UCTOBpeMeHa Oop0a /1a ce 3aIlTUTH MMa3apHUOT
yaen onx cé rmoroiieMara KOHKypeHnHja. Hajroimem akieHT € craBeH Ha
JMUTUTAIN3alMja Ha OCHOBHATAa JIEjHOCT, HOBHM IPOICHKA HA OPTraHHU3aIUMOHHUTE
CTPYKTYpU H TofoOpa TOATrOTOBKAa 3a HJAHMHATA Ha OaHkapcTBoTO. OBaa
TpaHcpopMalMja ja WIycTpupa amOuLMjaTa Ha OaHKapCTBOTO Ja IMpepacHe BO
“auruTanHo OGaHKapcTBO.”

On acmekT Ha WHOBAaUMHUTE CE€ TO3HAYajHU CTaHyBaaT HOBUTE COJYLUH 3a
HCKOPHCTYBale Ha 0asuTe Ha IOJATOLM, HANpeJHaTa aHAIWTHKA, JUTHTATHUTE
TEXHOJIOTMH ¥ HOBHUTE IUIATGOPMHU 3a HCIOpaka Ha OaHKapckute yciayru. [omem
Opoj OaHKM cCHpoBenyBaaT WHOBAIIMM BO TapreTUPAmETO, MPOIIMPYBamE Ha
yCIyruTe, peKkoH(UTypalija Ha KaHaauTe 3a AUCTpuOynHja, obe3bemyBame Ha
MPOAKTUBHU COBETH, MHTETPUPAHO IIaKame U MpruMeHa Ha block-chain TexHomOTHH.

Cropen Acceenture'MHOry GaHKH IIpe3eMaaT AaKTUBHOCTH HACOYEHH KOH
nemorpad)cko-0a3upaHn  KjJacTepd Ha IOTPOINYBadd, Kako MJIagu  JIyre,
reHepanmjara Ha MHJIEHHyMCKaTta epa WJIM TOCTapH JHIa, HO HEKOW OaHKH
WCKIIYYMBO TapreTHpaar MOTPOIIYyBadd BP3 OCHOBA HA JKUBOTEH CTWII, BPEIHOCTH
acTpHuaIliy, MUCIIH ¥ HE3aJI0BOJICHH NOTpeOn U kenbu. baHkapckuTe opraHu3anuu

ja HaaAMHWHYyBaaT HCpCOHaJ’II/ISaL[I/IjaTa N0 CCrMCHTU MW pa3BUBAAT HWHAWBHYyaJIHa

1https://thefinancialbrand.com/77869/innovation-trends-banking-ai-api-personalization-payments/ -
noceTeHa Ha 14 anpui, 2019 roguna

74



KOMyHHKAIllMja ¥ TpajJiclhe UCKYCTBA cO TNoenuHIH-KineHTH. OBa MpeTcTaByBa
HajBICOKO HHMBO Ha WHOBATHBHA IIEPCOHANM3AlMja KOja € OBO3MOXEHa IIPEKy
JNOOMEHUTE TOJATONMBO TOJEMUTEe Oa3u, HampeJHAa AaHAIUTHKA WM JIUTHTATHUTE
TexHosoruu. OBa HMUBO Ha MEPCOHATM3AIM]a BKIIyUyBa CETMEHTHpame Ha Oa3ara Ha
MOTPOIIYBAYH CO HAMPEIHU KPUTCPUYMH, KaJi¢ MTO XyMaHO-IICHTPUIHUTE, “YMHO-
pammonanute” mwiapu u anatkute Ha CRM uMm momaraatr Ha OaHKuTEe Oa TH
ycorjacaT HUBHUTE CONYIMH CO TOTPEOUTE HA MOTPOIIYBAYUTE BO PEATHO BpEME.
Enen on Haj3HayajHUTEe, CKOpO 3a0OpaBeHM, AacmeKTH 3a YCHeXOT Ha
CETMEHTHUPAaETO Ha HHUBO Ha TOEAMHEN € IpOLEHKara Ha CHOpPeMHOCTa Ha
MOTEHUMjATHUOT TMOTPOLIyBad Ja IUIaTH 3a JOMOJIHUTEIHAaTa BPEOHOCT Koja ja
nobusa. Co npyru 300poBH, MOTPOIIYyBayuTe Tpeba Ja ja mperno3Haar BPEeIHOCTA
LITO ja JOOHMBAaT CO MEPOCHAIM3UPAHNUTE OAHKAPCKHU COYLIMHU U JIa c€ CIIPEMHU U J1a
cakaar Jia TulaTaT eKcTpa 3a The yciuyrd. VIHOBaluTe U yCIy)KYBamheTO Ha CETMEHT
HE € OrpaHMYCHO CaMo Ha TIOeIMHEYHH MOoTpoiyBaun. bankute Tpeba UCTo Taka Jia
ce (Qokycupaar Ha MaJgHTE W CpPEIHM TpETNpHjaTHja W Ha TOTpeduTe Ha
WHIWBUAyaTHATEe OW3HMCH. MHOTY (HUHAHCHCKM YCIIY)KHH OpPTraHU3allid TO
npumenysaar T.H “GAFA” (Google/ Amazon / Facebook / Apple) mpucran, co nen
J1a IPHCTAIAT KOH MOBeKe MOaTOI! | 1 TO YHAIPEIAT CBOETO paboTemse.

Cé moBeke perynaTopHH Tejla Ha TIO0ATHO HUBO Oapaar oj OaHKapCKUTE
OpTaHM3alyy J]a UM OBO3MOXAT Ha KOPHCHUIIUTE 0e30€/HO J1a TU CHOJIeNaT CBOUTE
MOJIATOIM CO TPETH CTPaHM 3a JIa TH KOPUCTAT HOBUTE (PHMHAHCHUCKU YCIYTH U Ja ja
3rojeMaT KOHKypeHTHOcTa Bo OaHkapckara uHayctprja. Co Toa ITO MOJATOLMTE 32
KOPUCHUYKUTE CMETKU M IJIakamaTa Ce OCTAlHU TpeKy Oe30eiHU amiuKanucKu
nporpamckun  uHTepdejeun (APl —  Application programming interfaces)
MOTPOIIYBAYUTE UMAAT ToroyieMa cjiodo/1a 1 KOHTPOJIa BO TOa KAKO KOMYHHIIUPAAT
CO HMBHHUTE JaBaTenu Ha (puHaHCUCKH yciuyru. OBa T.H “0TBOpeHO OaHKapcTBO” ja
3a0p3yBa MHOBalWjaTa W copaboTKara IITO OBEAyBa IO MPOIIUPEHH OaHKapCKU

CKOCHCTEMU KOM MOKAT Jla BKJIy4aT MOBEeKe 0J caMo (DMHAHCHUCKH YCIIYTHU 3a J1a Ce

thtps://thefinancialbrand.com/74183/technology-real-time-data-personalization-banking/?internal-link
—nocereHa Ha 14 anpun 2019 roguna
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110100p¥ KUBOTHHOT CTHI Ha TOTPOIIYBAYOT.> Pa3bHparmero ¥ MpOMHPyBambETo Ha
WHOBAaTUBHUOT TIOTEHITMjaJl HAa OTBOPEHOTO OaHKApCTBO KE& MM OBO3MOXH Ha
OaHKWTE N1a TW HAArpamaT IMOCTOJHUTE OMHOCH co moTpomryBaunte. Co JgaBame Ha
KIMEHTHTE U300p M KOHTPOJA HAJ[ COICTBEHUTE ITOJATOIH, OAHKUTE KOW MPBO TOA
Ke TO OBO3MOXKAaT Ke CTaHaT JIMJAEPH BO epaTa Ha MEepPCOHANM3UpPAHU (PHUHAHCHUCKU
yoinyru.  ExcnaH3ujata Ha  OTBOpPEHOTO 0OaHKapcTBO Ke TH  oxpabpu H
HETpaJUIMOHAIHUTE  (UHAHCHCKM  KOMIIAHMM  J1la  copaDoTyBaaT  co
TpaJWIIMOHATHUTE OaHKM WIM CaMHU Ja ce MpoOWBaaT KOH MHOBAIMM BO MME Ha
MOTPOILIYBaYOT.

[lopanu BHCOKHMTE TPOLIONM 3a OJJAPKYBale Ha TPAIUIMOHATHHUTE OaHKApPCKH
¢$uujany 1 TOAPYKHULM U 3rOJIEMEHUOT Opoj Ha TPaHCAKIMU KOH CE BpILAT MPEKY
JIUTUTATHN KaHaJH, ce MOBEKe TPaAMLUUOHAIHN (PUHAHCHUCKU YCIIy>)KHH KOMIIaHUH
BOBEJ[yBaaT caMO JWTHTATHW OaHKapcku ¢uiujanu. OBUE IUTHTATHU (DIITHjaud
npubupaar Jermo3uTH, a HEKOW OaHKH IMaKk T KOpPHCTAaT W 32 KPEeIUTHPAIbE,
WHBECTHPAkE U HyACHE Ha CHEIUjaTH3upann yeiayru. Bo cekoj ciaydaj pokycoT e
KOH WHOBaTHBHO IOTPOIIYBAYKO HCKYCTBO M 00e30eqyBame Ha JOIMOJHHUTEIHA
BPETHOCT 32 MOTPONIYBAdOT, MOJJIPKAHO cO 0a3a Ha IMOAATOLM W HampeaHa
AHANNTHKA IITO IO MEpPCOHANM3MPAAT OJHOCOT co Gankara.’ IIpuTHCOKOT na ce
co3mazie ajTepHATHBEH MOJEN 3a KCIOpaka € CO3MaZeH Ol TPOIIOIHTE 3a
OJIIP’KyBamke Ha (DHITHjaTNTe KOU C€ MHOTY BHCOKH.

Enen on mo3HauajHUTE WHOBATHBHU TPEHAOBH € HCTO TaKa ABIKEHETO KOH
MpeBUININB OAHKAPCKU CHCTEM. 3a MpB Nar, OaHKapcKaTa WHAYCTPHja MOXE J1a TH
KOHCOJIM/IMPa CUTE BHATPEUIHH M HAJBOPEIIHU [TOIATOIH, Ja U3TPaU MPEIUKTUBHU
npoduin Ha TOTpolryBaunm BO peanHo Bpeme. Co OOraTtcTBOTO MOJATOIM 32
MOTPOIITYBAaYUTEe, MPUCTAITHOCTA KOH JOMOJHUTEIHH (PMHAHCUCKU yCIyTH, OaHKHUTE
O]l CHTE TOJIEMUHH HE CaMO IITO Ke T'M MM03HABAaT CBOWTE KIMEHTH, TYKy MOXaT Ja

00e30e/1aT COBETH BO HJIHWHATA. 3TOJICMEHOTO KOPHCTCH€ Ha IOJATOIU KE TO

3https://thefin.amcialbrand.com/73135/open-banking-platform-trends/ nocerena Ha 14 anpun 2019
TOJMHA

4https://thefin.amcialbrand.com/74364/banking-branch-of-the-future-digital-delivery-trends/ [oCeTeHa
Ha 14 anpun 2019 ronuna
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300TaTH TOTPOIIYBAYKOTO HMCKYCTBO, CO 3rojieMeHa 0e30emHOCT W e(PHUKACHOCT.
Buctuacka wHOBammja ke ce Cioydd Kora (UHAHCUCKUTE HHCTHTYIIMA Ke TH
MHTETPUpPAAT TPOIIUPEHUTE YCIYyTH HAa OTBOPEHOTO OAHKapCTBO CO BMPEKEHHTE
ypemu. Ce oyekyBa Ja ce €IMMHHHpAAT W HEKOW TPAAMIHMOHAIHU CreHu(pUIHU
npon3BoaM (TIpOBepKa Ha CMETKH, 3aeMH, IUIaKama) CO CONYLUH 32 YHHBEp3aJleH
KeII-MEHAIMEHT KOj Ke TH aJapechpa CHUTe IOTpeOM Ha KIMEHTUTE BO eIHa
MHTErpUpaHa yCIyTa.”

[TnakameTo oOTcekorami, a W NOHAaTamy ke Oujae eIHa OJ HajaMHAMUYHHUTE
obnacTy Ha MHOBAIMK BO OaHKapckaTa WHIycTpHja. O acleKT Ha TEXHOJOIIKUTE
MHOBALlMM CE€ OYCKyBaaT IPBHTE YEKOPU Ja TI'M HampaBaT TPaIUlHOHAITHHUTE
¢buHaHcucku nHCTHTYLUH, puHTeK-PpupmuTe (fintech firms) u ronemure Tek-urpayn
(big tech players). Kako mro ce pa3BuBa MHCTPYKTypara Ha IUIakarmba, HHOBALIUUTE
Ke TH TpHUIBIKAT IJlakamaTa oJ cepuja Ha crelu()UIHM NPOMYKTH KOH cé MITO
MOTPOLIyBaYHTe MpaBaT. TPEHIOBUTE BO MHOBATUBHUTE IUIakamba Ke Ce CIydaT BO
KoHjykuuja co Hutepueror nHa paboru (loT-Internet of Things), mecrata Ha
mpogaxba (POS — Point of Sale), MoOwIHWTE HOBYAHHIIH, KPUITOBAITYTHUTE H
blockchain. HWwuoBammure BO TUTakamara Ke JOBelde [0 HaMalyBame Ha
TPaHCAKIMCKATE TPOLIONM W 3roJIeMyBame Ha IH(EPEHIMPAHOTO HCKYCTBO Kaj
TOTPOIITYBAYNTE, KAKO H IPUMEHA Ha ITHPOKA Jere3a Ha M01aToI.

3a ;ma MOXKaT Ja ce HaTIpeBapyBaaT M TH 3royieMaT MpO(GUTHHUTE MaprHHH, BO
YCIIOBH Ha CypOBa KOHKYPEHIIH]ja, TPOMEHJINBU PETYJIaTHBU M 3TOJEMEHO BIHjaHHE
Ha TEXHOJOrWjaTa, (UHAHCHCKHTE WHCTUTYIMH MOpa Jia BIAaT CMeTKa 3a
MHOBAILMUTE KaKo BPBEH NpHopuTeT. baHkute Mopa 1a ru npeaBuaat notTpedure Ha
NOTPOLIYBAYUTE W Ja HyJaT WHOBALMHM CO KOPUCTEHE Ha Haje)eKTHBEH MHUKC Ha

CHOCO6HOCTH,BCHHHHH,HpOHeCHIlHyf&

5https://thefinancialbrand.com/63445/predictive-advanced-analytics,-customer-engagement-banking/ -
noceTeHa Ha 14 anpui, 2019 roguna
6https://thefin.amcialbrand.com/69892/mobiIe-banking-p.alyments-trends/ - nocerena Ha 14 anpun 2019
roJuHa
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NHOBALIMU BO YTOCTUTEJCTBOTO

Bosen

WHuoBanuuTe mpeTcTaByBaaT HEpasJeNUB JACN OJ] MPOIECOT Ha Tiobanu3anuja u
MOXe Ja ce JeUHUpaaT Kako MpOIleC Ha KPEUpPame HOBU BPEAHOCTH, MpEH Cce
HAaCOYCHM KOH IOTPOIIYBAa4YWUTEC, HO W KOH AaBaTCIIMTC Ha YCIYTH. I/IHOBaHI/IjaTa
MOJXe Ja ce OJHEeCyBa Ha HOBa HJeja 3a MPOW3BOJ WJIM YCIyra, pa3Boj Ha HOB
TYpUCTHUYKH Ta3ap, HOBH HAYMHU Ha MPOMOIIMja, BOBEIYBalke HOBH CO(TBEPH BO
paboremeto u cin. KapakTepucTHYHO 32 YTOCTHTEIICTBOTO KaKO JIEjHOCT € TOa IITO
e/IHa WHOBAIlMja BOJM KOH JIpyTa, OJTHOCHO CaMHOT Ipoliec Tpeba ja ce HabJbyayBa
Kako WHTErpupaHa akiuja. Bo nmrepaTyparta mocrtojatr rojeM Opoj AchUHUIINN 3a
IOMMOT MHOBAIMja: HOBa Hieja’, HoBa (hopMa Ha 3HaeHa’, CO3IABAbE W IIPHMEHA Ha
HOB IIPOM3BOJ] HIIM TIPOIIEC’, HOB HAYMH HA MCIIOPAKa HA KBATHTET MM BPEIHOCT Ha
xinentor u apyru. OECD ru neduHMpa MHOBALMUTE KAKO HOBH HIIM MOZOOPCHH
MPOU3BOJM, YCIYTH, MPOIECH WK TOJOOPCHH OPTaHU3alMCKH W MapKETHHIIKH
crpaternn. MHOBaIjaTa Toapasbupa TpaHcdopMalMja Ha HACH BO Ia3apHH

MPOM3BOJAM WJIM YCIIyTH, HOBO WM MOAOOPEHO MPOM3BOACTBO WM IUCTpHOyLHja,

'McAdam, R., Armstrong, G. Kelly, B. (1998). Investigation of the relationship between total quality
and innovation: A research study involving small organizations. European Journal of Innovation
Management, 1(3), 139-147

ZChaharbaghi, K., Newman, V.(1996).Innovating: Towards an integrated learning model.Management
Decision, 34(4), 5-13

3Cumming, B.S (1998).Innovation overview and future challenges.European Journal of Innovation
Management,1(1), 21-29

*Knox, S.(2002).The broadroom agenda: Developing the innovative organization. Corporate
Governance, 2(1), 27-36

°OECD, Eurostat. (2005). Oslo manual:Guidelines for collecting and interpreting innovation data.Paris:
OECD, http://www.oecd.org/dataoecd/35/61/2367580.pdf
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WIH MaK HOB HAYMH HA JaBame COLMjanHH ycmyru.’EBporckata KOMHCHja TO
nedrHIpa TOMMOT 3a MHOBAIMja KaKo YHAIIPEeIyBamke U 3roJIeMyBamke Ha 00eMOT Ha
MPOU3BOJIOT M YCIIyTraTa; yHAIpeayBamke HOBH METOIN Ha MTPOM3BOJICTBO, HA0ABKA 1
IUCTPHOYIIH]ja; BOBETyBambe MPOMEHH BO MEHAIMEHTOT, OPraHN3alMjaTa  yCIOBUTE
3a paGora. '’ Kora cramysa 3060p 3a BHIOBHTG HAa HHOBALWH, ABTOPUTE T
KIacu(uIpaaT Ha pasMuyHH HAYWHH, Ipea ce Nmopaand (HaKTOT JeKa MHOBALMHTE
MOJKE J1a ce jaBaT BO pa3nuyHu oOiwmu u Gopmu. Freemen u Perez mHoBarnuure ru
KIacu(uIpaaT Ha MHKPEMEHTATHH MHOBAIMH, PAJIMKAIHA HHOBAIMU, IPOMEHU BO
TEXHOJOMKHOT CHCTEM M IPOMEHH BO TEXHOGKOHOMCKaTa mapaiurma.’ Bo
nokymentot Oslo Manual®3a nmps mar ce BoBeIyBaaT HOBHM OGIHIH HA HHOBALMM:
MHOBALMKM Ha MPOM3BOIN/YCIYTH, MHOBAIIMU Ha MPOLIEC, OPTaHU3AIMCKU WHOBALUU
Y MHOBAIIU¥ BO MapKETHHT.

Kora cramyBa 360p 3a mHOBaIlMM BO yciykuute aejuoctd Hjalager ru maBemysa
CIICTHUTE: MHOBAIMU HA MPOM3BO/IM, HHOBAIIMU BO PAOOTHHUTE OMEPAIlH, HHOBAIIHH
BO o0nacra Ha MCHAIMEHTOT, WHOBAllMM BO JIOTHCTHKA, HHCTUTYI[HOHAIHH
nroBarmn. *UaTtepecHa kiacuduKanija Ha WHOBAIMHUTE gaBa Victorino et al., xou
HCTUTE TH KaTETOPU3Upaar Crope/ MoTpeOuTe Ha TOCTUTE U Pa3IMKyBaaT: HHOBALIUH
BO KyjHA, MHOBAIlMM BO COOM, MHTEPHET MHOBALIMH, MHOBALIMH MOBP3aHH 3a IPYTH
yCIyTH KOH BKJIydyBaaT MpecToj Ha roctw u T.H.~ Nasution et al, mrosarmure T
JeaT Ha MHOBALMH TIOBP3aHH CO MIPOHM3BOJOT, MHOBALIMH TIOBP3aHH CO MPOLECOT U

yIpaByBaduKH HHOBAIMM. ™

®Jovicié, A., (2015). Organizacioni faktori kao prediktori inovativnosti u hotelijerstvu Srbije, doktorska
disertacija, Univerzitet u Novom Sadu, DEpartman za geografju, turizam i hotelijerstvo

"Green Paper on Inovation, (1995), JOCTaIeH online:
http://europa.eu/documents/com.green_papers/pdf/com95_688_en.pdf

®Freemen, C.,Perez, C. (2000).Structural crises of adjustment, business cycles and investment
behaviour. Psychological bulletin, 63(6), 361-382

°OECD, Eurostat. (2005). Oslo manual:Guidelines for collecting and interpreting innovation data.
Pariz: OECD. http://www.oecd.org/dataoecd/35/61/2367580.pdf

10Hjalager, A.M. (2010). A review of innovation research in tourism. Tourism Management, 31(1), 1-
12

"Victorino, L., Verma, R., Plaschka, F., Dev, C. (2005).Service innovation and customer choices in the
hospitality industry. Managing Service Quality, 15(6), 555-576

2Nasution, H.N, Mavondo, F.T., Matanda, M.J., Ndubisi, N.O. (2011). Enterpreneurship: Its
relationship with market orientation and learning orientation and as antecedent to innovation and
customer value. Industrial Marketin management, 40(3), 336-345
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Jduckycuja

Crnenejkn TH TPEHIOBHUTE HA TYPUCTHYKHOT Ia3ap, XOTEIHEPHUTE HACTOjyBaaT aa
MOHYZAT IIMPOKA JieTie3a Ha yCIyTH CO [l Ja TY 33/10BOJIAT CenupUIHUTE Oapama
Ha KopucHuIHTe. Bo Taa cmucna e oTBopameTo Ha Crenu(pUYHA BUIAOBH XOTEIIH:
OyTHK XOTEeNHN - MaJld CEMEjHH XOTEIH, CO KBAJMTETHA IIEJIOHEBHA yCiIyTa, YA00HH
Y MHTUMHH, TU3ajH XOTEIUTe KO HAMKYBAaT Ha NPUBATHHU PE3HUCHINH, 3CIICHUTE
XOTEJN JIOUMPAHU BO €KO CPEIMHUM KOUW BO CBOETO pabOTEeHEe BOAAT IpHkKa 3a
3alliTUTAa HA JKUBOTHATa CpPEIMHA, apT XOTENH, XOTEJIH CO TeMaThka OJ HeKoja
YMETHHUYKA eroxa, JM3ajH XOTeNH U clI. IHOBaluuTe BO OJJHOC HAa MH(pOpPMATHYKaTa
TEXHOJIOTHja BO pabOTEHETO Ce OAHECYBaaT Ha yNOTpeOa Ha COBPEMEHH CUCTEMH 32
yhpaByBame co uMOTOT — Property Management System, co koj ce ymnpaByBa co
NPUXOANTE, 3aIMXHTE, Cce cieaar HWH(popMalMuTe 3a KIMEHTHTE, C€ BpIIAT
aJIMUHHCTPATHUBHUA PabOTH, MapKETHHT, YIPaByBambe CO YOBEYKH PECYPCH U CIL., H
cUTeMHuTE 3a pe3epsaija — Computer Reservation System koj 0BO3MOKyBa Iperiies]
Ha PacToNOXKIMBH COOM, pe3epBalliy, TOBP3aHOCT CO IIEHTPATHHUOT CUCTEM Ha
pesepBaliid W CJI. UHPOPMATHYKUTE CHCTEMHU BO TrojieMa Mepa T'0 OJieCHyBaaT
JCTIOBHOTO M OIEPAaTHBHOTO padOTEeHe Ha XOTEJOT W HM OBO3MOXKYBaaT Ha
Bpaborennte (ocodeno Ha onue Ha front office), moBeke Bpeme ma mMm moceeraT Ha
TOCTUTE ¥ HUBHHTE NMOTpeOn. Bo omHOC Ha MHOBaNMM Ha OJHOCHUTE CO KIIMEHTHTE,
OJTHOCHO ToI00OpYyBamke Ha KOMYHHKanWjaTa Mel'y BpaOOTeHNUTE U KITUEHTUTE, 100ap
npumep ce xorenure Ha Best Western France kom mmaaT BOBEIEHO €JIEKTPOHCKH
koHcuepk (Best Western eConcierge), koj mpeTrcTaByBa HHOBaTMBHa MOOMIIHA
aryIMKanyja Koja HyAd MOXKHOCTH 3a online pe3epBUpame Ha YCIyTd, HHGOPMaLUH
3a BUIOBHUTE YCIYTU KO T HYJH XOTEJOT, YCIIYTH 3a IIPEBOJI, PE3ePBUPAE YCIYyTH
3a TPaHCIOPT U AUPEKTHA KOMyHHKaNxja co BpabOTEHUTE BO BPCKa CO cuTe Oapama
3a BpeMe Ha mpecTojor.”> Bo oHOCHTE CO KIMEHTHTE M TOA KaKO MOXKE Ja Ce
nogo0paT co mpe3eMarme HU3a MHOBATHBHH MApPKETUHIIKH MEPKH, KaKo Ha MpUMep

BOBCIyBambe loyahty KapTU4KU KaJ€ KIHMCHTUTC c061/1paaT IIO€CHW BO BHCHHA Ha

B http://www.hospitalityawards.com/en/the-categories/hospitality-awards/best-innovation-
hotel/econcierge-bestwestern/
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MOTPOIIEHUTE TapH, @ KOU IOHaTaMy MO’KE IIOBTOPHO Jja I'M IIPETBOPAT BO YCIIyTH
WM Ja moOwjar Opyrd BHOOBH TpuBWIETHH. J[oOpm mpuMepH 3a JIOjaTHOCT ce
Priority Club Rewards — Holiday Inn, xame ce Bkiydenu ronem 6poj Harpamu 3a
knuenture, Marriot Rewards, kage coOupameTo MOSHH 3HAYHM MPECTOj BO MOJ00pU
cobu, MOKIIOHU W Bayuepu, Hyatt gold passport, kame co cobupame oapeneH 6poj
MOEHHU KJIUEHTOT 100MBa IrpaTHC HOKEBamE, BUKCH] MM APYTH XOTEICKH YCIYTH U
T.H. He cmee na ce 3a0opaBaT u MHOBanuuTe BO cepaTa Ha OAPKIMBUOT Pa3Boj U
norpebara ol BOACHE CMETKAa 32 PALMOHAIHO KOPHCTEHE HA PECYpCHTE, OJHOCHO
KOPHUCTEH-E aJITEpHATUBY U3BOPH Ha €HEPruja, MPaBHIHO PELUKINPake Ha OTHaI0T,
NpUMEHa Ha CTAaHAApAUTE 32 KBAJIWTET, BHUMATEIHO PaKyBame CO 3aJIHXHTE,
HamalyBamke Ha TPOIIOUUTE W TH. VHOBamuMTe BO pECTOPATEpPCTBOTO Ce
neuHupaar Kako ,HUjaeja, Mpakca, NpOLeC WIM NPOM3BOA KOU TH CTaBaT BO
(yHKIMja HeuTe KOM perraBaatr npodieMy U KOU ce MepLUUINpaaT Kako HOBUHH O]
CTpaHa Ha KOpI/ICHI/IHI/ITe“M. HUcto Taka ce neduHMpaar u Kako CUTE HOBHHU KOH Ce
BOBeIyBaaT 0e3 orje] Jajiy CTaHyBa 300p 3a MOTIIOJHH HOBUTETH BO JICJHOCTA MU
aK yHanpeayBarme Ha MOCTOJHATE MPOM3BoaM U yeryrn.' JleHec ce moroxem 6poj
nmyfe cTaHyBaaT CBECHHM 32 CBOETO 37paBje W 3a yJorara Ha MCXpaHaTa BO HETOBOTO
oJIpKyBame. 3ropa Ha Toa MaTyBajKH cakaT Ja mpobdaar HEIMITO HOBO U aBTCHTHYHO,
KapaKTepUCTUIHO 3a MEeCTHHAITMjaTa, IMTO Ke TH TMPHONMKHA KOH KyiTypara Ha
JOKaJgHOTO HaceneHue. Cero Toa T'M YCIOBYBa pPEcTOpaTepuTe CEPHO3HO Ja
pasMmmciaT 3a BOBEIyBam€ HHOBAllMM BO CBOETO paboTewme co mro Oum T
3aj0BoNMIIe OapamaTa Ha KnueHTuTe. VHOBanuuTe O MoOXese Ja oAaT BO MpaBer]
Ha BOBEIyBam€ MHTETPAJIHU JKUTAPULM BO MOATOTOBKATa Ha Jied M Oenu medusa,
n30erHyBame padUHUpAaHU IIEKepd NpHU IMOArOTOBKAaTa Ha AECEPTH, MOHYyAa Ha
jazema KoM ce HUCKOKAJIOPUYHM H CIl., KAKO M BOBEAYBambe IMOHYAA 3a crenupuyHa
KJIMEHTeNa: BEeraHw, BererapujaHud u ap. Mako Toa Oapa 3rojemyBame Ha
TPOLIOLMTE, MMHUIIOT Ha PECTOPAaHOT CEKaKo JeKa ke Ouae MOoAoOpeH IOKOJIKY

OBO3MOXH CEKOj KIMEHT Ja Hajae HemTo 3a cebe. He cmee ma ce 3abopaBu u ce

“Ottenbacher, M., Gnoth, J. (2005).How to develop successful hospitality innovation. Cornell Hotel
and Restaurant Administration Quarterly, 46(2), 205-222

gy, Cs. (2011). The role of service innovation and customer experience in ethnic restaurants. The
Service industries journal, 31(3), 425-440
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MOU3PA3eHN TPEH Ha KOPUCTEHE HAMHUPHHUIHN OJf OPTaHCKO MOTEKJIO, P INTO Ce
orojieM € OpojoT Ha KOPHUCHUIIA KOW C€ MOATOTBEHH Jla IUIaTaT MOBEKE 3a XpaHa
KOja € TIOATOTBEHA OJ] HAMUPHHUIN KOHM MOTEKHYBAaT O SKOJOMIKH YHCTa CPEIHHA.
HcrpaxyBamara NOKaXyBaaT JeKa BO CBETOT CEKOja TOAWHA ce 3rolieMyBa
IPOMETOT 0J1 OrpaHcka xpaHa 3a 8-10 %.° MuoBanmja koja ce moBeke ce BOBeIyBa
BO pecTopanuTe ce anmmanuure. OmmmdeH npumep e pecropanor U Pavouka Bo
[para xazme BO HECEKOjIHEBEH aMOMEHT TOCTHTE T'M 3a0aByBaaT pa3IM4HU BHIOBU
YMETHUIIM: TaHYEpH, YKOHIJICPH, TOJITAYM Ha IUIAMEH, MeuyBainuu u jap. EnHa of
HajHOBUTE HMHOBALIMM BO PECTOPAHCKOTO paboTeme CEeKako JeKa IPEeTCTaByBa
MoJIeKyJIlapHaTa TacCTPOHOMHja KOja MPEeTCTaByBa CII0j HAa TOTBApCTBO CO (QU3HKA U
XeMHuja, OJHOCHO MpPHUMEHA Ha HayKaTa cO Lell TpaHC(POpPMHpame Ha BKYCOBUTE U
TEKCTYpUTE Ha XpaHaTa M CO3JaBalbe HOBM M MHOBAaTUBHH HCKycTBa. OBOj
PEBOIYIIMOHEPEH TPEH]| HA KpeHpame HOBH HEOOMYHH KOMOHMHAIIMY HA HAMUPHUIIN
MPETCTaByBa BUCTHHCKA HAyKa BO TOTBEHETO M TH TPHUBICKYBAa KIMEHTHTE KOU
cakaar Ha mpobaar HemTo HOBO. OBOj HAUYMH HAa TOTBEHE KYjHUTE TH IPETBOPa BO
nabopaTopuu U CO TIOMOII Ha Pa3IMYHU XEMHUCKH U (PH3UYKH ITPOIlecH, Ha XpaHaTa U
ce JlaBa HOBa JTUMEH3Hja.Bo mpuior Ha oBa e M (aKTOT JieKa pPECTOPaHUTE KOH T'H
BOJAT JBajIjaTa BOAEYKH TOTBAaYM KOHM ja IIPOMOBHpAAaT MOJIEKyJapHaTa
racTpOHOMHja, CIIOpE ] OTICHKUTE Ha PEIICBAaHTHUTE BOJWYH BOSITHO CE € Hajao0puTe
pectopanu Bo cBetoT. Toa ce pecropanot El Bulli Bo Illnanuja xoj ro Boau Ferran

Adria u The Fat Duck mox Boactso Ha Heston Blumenthal Bo Benuka Bputanuja.

16Gagi(’:, S., Tesanovi¢, D., Kalenjuk, B. (2014).Unapredenje restoraterskog poslovanja primenom
inovatvnih strategija. UDK 005.591.6:338.488.2:640.43, 91-99
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CYBER SECURITY CHALLENGES

Introduction

ICT technology is changing rapidly, and in this mobile, cloud-based world of infinite
connections, technology providers need to think long and hard about how to best
protect networks. The increasing digital connectivity and the automation of virtually
all processes in the world of business throughout the whole value chain have led to
the creation of agility. This has also led to the development of extremely high levels

of threat and significantly raised the risk of cyber security.

The world of cyber security is constantly adapting and growing as new technologies
present themselves. This ever-changing industry has to think on its feet as new
threats emerge so that data can remain safe.It’s rare for a week to pass without news
of the latest data breach, malware attack or denial-of-service shutdown. With some
very high profile attacks over the past couple of years (like WannaCry in May 2017,
and crypto jacking malware affecting governments’ websites around the world in
February 2018), protecting company’s website is crucial.®

This article considers possible solutions to the relatively new scientific-technical

problem of developing innovative solutions in the field of cyber security.

! www.game-changer.net/2019/02/13/cybersecurity-in-2019-key-trends-and-innovations-you-need-to-

know-about/#. XNPUqOX7S70
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Analysis and discussion

Many companies expect to spend between 1 & 5 percent of their revenue on
information security over the next year. In modern digitally driven world,
information security is a foundation for business growth and sustainability.
Innovation in cyber security is crucial in levelling the playing field in the fight

against cybercrime.

The building of cyber security into applications is critical in addressing such risks, as
well as all the devices that are interconnected from the very beginning. A key area of
innovation is focused on enabling organizations to identify and locate their key
information and other computing assets, and to see what is executing on company
servers, what is making connections, where users are logging in and what data
coming into and going out of their networks.Another important area of focus for

cyber security innovation is automation and orchestration.

Improved visibility is important because it enables organizations to remove
unnecessary network and access privileges, track data movements, limit what
applications can run on particular computing assets and reduce how much control
users have over their systems and their ability to install malicious software

inadvertently.?

It is estimated that $655 billion will be spent on cybersecurity innovation between
2015 and 2020.® Companies believe of the five attacks will be the biggest threat in
the next 3 years:Zero-Day Attacks, Cloud-Data Leakage, Mobile Malware, Targeted
Attacks & SQL Injections. That results in five areas of protection that companies are
increasing their spending on: Network Defenses, Endpoint and Mobile Device
Protections, Data in Motion Defenses, Data at Rest Defenses, Analysis &

Correlation Tools.Cybersecurity Industry will have to meet these challenges with

2 www.computerweekly.com/news/4500255332/Cyber-security-innovation-is-crucial-says-security-

evangelist

% http://business.gmu.edu/blog/tech/2016/06/21/cyber-security-innovation-important/
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equally aggressive defense strategies, including user education and the integration of

threat intelligence and risk assessment into business operations across the enterprise.

Traditional methods of creating, delivering and operationalizing security innovations

have grown ever more complex due to a combination of several market factors:*

» Fragmented data stores: Even the best machine learning and artificial

intelligence techniques rely on a critical mass of telemetry and threat
intelligence to train their analytics engines, which is only available in bits
and pieces from multiple sources, not to mention adding vendor sprawl,
complexity and putting additional burdens on limited resources;

Increasing workflow complexity: Organizations must stitch together dozens
of products to support use cases across threat identification, analysis,
prevention and mitigation. Each new deployment increases complexity,
restricts automation and puts a high burden on limited human resources,
resulting in lower security outcomes; &

Need to rapidly consume new security capabilities: Attackers constantly
innovate, and organizations must be able to rapidly adjust their security
capabilities to detect and prevent successful cyberattacks in a highly agile,
automated and instrumented way, without deploying new infrastructure that

needs to be purchased (Capex) and managed (Opex).

Cyber security innovation has received a £1.35m shot in the arm from the UK

government with the opening of a new innovation centre in London.

As a result of USA government inaction, private sector companies have been forced

to take cybersecurity more seriously and, according to some projections, USAI spend

over $1 trillion on digital security globally through 2021. Bank of America and J.P.

Morgan Chase each spend around $500 million a year on cybersecurity.’

* https://www.securityweek.com/rethinking-model-cybersecurity-technology-innovation

5 https://www.forbes.com/sites/ellistalton/2018/04/23/the-u-s-governments-lack-of-cybersecurity-

expertise-threatens-our-infrastructure/#4e157d7349e0
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Cybercriminals are going to create 3.5 million new, unfilled cyber security jobs by
2021. Compare that with one million openings in 2016. That’s an increase of 350
percent in just five years.Between 2016 and 2025, businesses will spend almost $2.5

billion on artificial intelligence to prevent cyberattacks.®

Conclusion

Cyber security is the practice of protecting systems, networks, and programs from
digital attacks. Cyber security protects the data and integrity of computing assets
belonging to or connecting to an organization’s network. Its purpose is to defend

those assets against all threat actors throughout the entire life cycle of a cyber-attack.

Implementing effective cyber security measures is particularly challenging today
because there are more devices than people, and attackers are becoming more
innovative.Cybersecurity remains a growing & critical priority in 2019. One thing

seems certain in 2019: that cyber security is big business.
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ITPUMEHA HA THOBATHUBHHU NCTPAXKHUTEXHUKH
IIPHU YBUJI HA JIMIE MECTO

1. OcHoBHU NpaBUM 32 BplIEeH€ YBU/ HA JIULE MECTO

Baxken nen oJ KpUMHHAIMCTUYKATa aKTHBHOCT € Oa3upaH Ha (DakToT JieKa
KPUMUHAJIEIIOT HA MECTOTO Ha M3BPIIYBame HA KPUBUYHOTO JIEJIO OCTaBa Tparu 3a
Kou He ¢ cBeceH.[IpoHaoramero, 00e30eyBamkeTO U BEIITAYCHETO HA OBUE TPArdy,
KaKo M HUBHOTO MOBP3YBambe CO APYruTe (PaKTH BO SANHCTBEHA LIENMHA, HE € MOXKHO
caMO €O JIOTMYKH MHCJIOBEH IIpoLeC, TyKy € NMOoTpeOHa W NpHMeHa Ha Hay4HHU
Meroan.OBHE TMOCTaIKH, CO KOW O Tpebamo Ma ce OJIECHH PacBETIYBAmETO Ha
KPpUMUHAJIHUOT HAaCTaH, CEKOraia C€ BO paMKHUTEC Ha KPUMHWHAJIUCTUYKATa 06pa60TKa
Ha JIMIE MECTOTO.

Penmociienor Ha mpe3eMameTo Ha ONPENCHHU TOCTUHU MEPKH W JISjCTBHjA €
YCIIOBEHO OJi MPHPOJATa M Pa3inYHOCTa HAa CEKOe KOHKPETHO KPUBHYHO eIo,
BKIIYYHTEIHO M MaTepHjajHaTa pamMKa BO KoOja € WU3BpIIeHo Jenoto. Hako
penocieoT Ha Mpe3eMamkeT0 Ha MEPKHU U JIjCTBUja € YCIIOBEH, CeMakK, COMpKUHATA
Ha CEK0ja KPUMUHAITUCTHYKA 00pabOTKa Ha JIUIE MECTO CE OJIHECYBa Ha:

- 00e30emyBame HAMECTOTO,

- HpI/I6HpaH>€ Ha U3BCCTyBamba HA MCCTOTO HA KPUMUHAJIHUOT HACTAH,

BpHICHKHC HA YBUI U

- MMPaBCHC 3alIMCHUK.
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VYBUIOT Ha MECTOTO Ha W3BPIUIYBak¢ HA KPUBHYHOTO JIENIO € HCTPAKHO
JICjCTBUE KOE Ce COCTOM BO HCTpara Ha CHTyalldjaTa Ha MECTOTO Ha KPUBUYHHOT
HACTaH, MPEeKy HEemocpenHO 3a0eleKyBambe CO KOPHCTEHE Ha HAYyYHO-TCXHHYKU
cpenctBa.OTTyka, Kako MECTO Ha W3BPIIYBakhe HAa KPUBHYHOTO JENIO0 CE CMeTa
MPOCTOP WK OAPEIHO MOoJpavje Kaje e CAYYHI KPUBUUYHUOT HACTAH, KOj COIPIKU
WIA MOXHO € J1a COIpPKH 3HAIlM O] WU3BPIICHO KpUBHYHO neno.CuTyanujara Ha
MECTOTO Ha KPUBHUYHHMOT HACTaH MPETCTaByBa MaTepHjalHaTa CTPYKTypa Ha
MECTOTO, BKIYYYBajKH TM W HETOBHTE KapaKTCPUCTUKH, TJABHUTE OOjeKTH U
npeIMeTH Ha HEro W HUBHATa COCTOj0a, MOBP3aHOCTaW COOXHOCOT Ha HEKOH
MpeaMeTH UTH.

VYBHUIOT KaKo UCTPa)KHO JEjCTBHE C€ Mpe3eMa U ce BPIIM CIIopen oJpeaduTe
Ha 3aKOHOT 3a KpPHMBMYHA MOCTaIKa, 0e3 pa3irka Ha Toa jAaid ro Bpmd MBP wumu
JaBHUOT OOBHHTENl BO MPETKPUBUYHATA MOCTAIKA, jABHHOT OOBHUTEN BO (hazaTa ma
UcTparaTa WIH CYyJICKHOT COBET Ha TIJIABUMOT TIIpernpec, Kora € TOTpeOHO
JIOTIOJTHUTEJIHO JIa C€ Pa3jaCHU WJIM JIOMOJHHU HEKOj (hakT, OJIHOCHO JIOKAa3 KOj € O]
3HaYeHe 3a KpuBHYHATA rocranka. OCHOBHA 1€l HA YBUIOT € HCTpara Ha MecTOTO
Ha KPUBHUYHHOTHACTAaH, WJICHTHU(QWKANWja U (QHKCHpame Ha Tparute Ha JHUIE
MECTOTO W YTBPJIyBame HAHWBHUOT MEXaHHW3aM HaHacTaHyBame. VcTo Taka, co
YBHIOT Tpeba ma ce mobmjar mHMOpMAIMKM KOW WMaaT 3Hademe 3a KpHBHYHATA
MOCTAmNKa, 38 CaMHOT O0jEKT, HETOBUTE OJHOCH, MOBP3aHH CO HHUB TPard Kako U
JPYTH OKOJTHOCTH.

YBUIOT Ha JHIIE MECTO UMa JIBE KapaKTePUCTHUHH (a3u:

- cTaThyka "

- UHAMHUYKA.

Bo craTtmuknoT Aen o yBHAOT HUINTO HE CE MOMECTyBaa M MECTOTO Ha
KPUBHYHHOT HAcTaH BOOIIUTO HE IO MEHyBame,JoAeKa BO AMHAMHUKaTa (aza
aKTHBHO YYeCTBYBaaT cHTe CyOjekTH M BO Taa (paza ce (uKcupaar, MmaxKyBaaT,
TPAHCIOPTUPAAT UTH. CUTE TPOHAjACHU TParu U APYTH NPEAMETH KOU IMMOTEKHYBaaT
0ll KpUBUYHOTO jaeno. CTaTUYKUOT Jen O]l YBUAOT € (a3a BO KOja ce KOHCTaTHpa

cocroj0ata u ce (uUKcHpa TPEKy BEKe CIOMEHATHTE METOIM, C€ BpIIaT
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doTorpaduparme, CHUMAamE, MECIOBHA PEKOHCTPYKIMja UTH.

dororpaduparme Ha MECTOTO Ha KPUBUYHHOT HACTaH | M3pabOTKa Ha
rpyba ckuIla BO KoOja IOAOIHA CE BHECYBaaT MOTPEOHHWTEpAcTOjaHHja KOM Ke ce
M3MEpaT U ce BaYKHU JICJIOBH O] YBUAOT. MeCTOTO Ha HACTAHOT Tpeba HajIpBo aa ce
¢dortorpadupa, coren aa ce 100Me BepHA CIIMKA HA HETOBUOT U3TJIE], TIPUI0arambeTo
Ha yBHaHATa ekuma. [lokpaj ¢ororpadupamero Ha MECTOTO HA HACTAHOT, 3apaau
MPErJIeIHOCT, BO MHOTY CJIy4au ¢ MoTpeOHO J1a ce u3pabotu u ckuiia.Bo craTuakuor
JIeNT OJT YBUJIOT MECTOTO Ha KPUBHYHHUOT HACTAH rpy0O Ce CKHUIMpa, a MOAOI[HACE
BIIPTYBaaT M OCTAHATUTE TPArd U U3MEPEHU FOJICMHHHU.

Bo kOHTeKCT Ha Temara M NpPUMEHATa HA WHOBAaTHUBHHUTE TEXHHUKH TPU
BPIICHETO HAa YBUJOT, TpeOa Jla ce MOTeHIMpa W pa3BojoT Ha Qororpadujara -
KpUMHHAIIMCTHYKaTa poTorpaduja, Kako mocedHa qucuurinaa. [loceOHO BHUMaHUE
TpeOa Ja ce MOCBETH Ha Pa3BOjOT HA MHPOPMATUYKATA TEXHOJIOIHja U MHOBAI[UUTE
BO JIeNIOT Ha (UKCUpame HAa MECTOTO Ha KPUBMYHHOT HAacTtaH mpeky 3]
MOJIENTUPahe, OTHOCHO HETOB TPOJMMEH3UOHAIICH MTPHKA3.

ITo ¢ororpadupamero Ha MECTOTO Ha HACTAHOT, cieqHa (aza € HeroBa
MUCIIOBHAPEKOHCTPYKIHja, CO KOja MHCIOBHO CE€ PEKOHCTpyUpa IENHOT TEK Ha
KPUBUYHHTE JIela WIH MOCJIWHU HeroBH (a3u, co IeNl MpOHAOrame Ha Tpard o
KPHUBUYHOTO JIENI0, KAKO U YTBPIYBamke HA MEXAaHU3MOT Ha HUBHOTO HACTAHYBamke U
OKOJIHOCTUTE KOHW JIOBeJie JI0 HUB. Bo oBaa ¢a3za, mpeky nmprMeHa Ha COBPEMEHHUTE
MeToAM Ha (hOpeH3MUKaTa KPUMHUHAJIMCTHKA, MHOTY YECTO, TMOKPaj MHUCIOBHATA
PEKOHCTPYLIMja, Ce PaBU M IUTHTAIHA PEKOHCTPYKIIMja Ha HACTAHOT, CO TIOMOIII Ha
COBpeMeHHU MH(POPMATHYKH MPOTPAMU U CIICIUjaITHU CO(TBEPH.

Tpeba na ce cnoMeHe M MOCIETHUOT JeN Of CTaTuukara ¢asa, BO KOj CUTE
Tpard MPOHAjJACHU Ha JIMIIE MECTO MOpa BHJIHO Ja ce obOenexar. 3a Taa Ied BO
ompeMata 3a CIIPOBEAyBame Ha YBUAOT c€ HaolraaT MOCEOHH, HajuecTo OpojuaHu
03HaKH, KOU CE IOCTaByBaaT MOKPaj OTKPUEHOTO TENO, MPEAMET HIIH Tpara.

Junamuukata ¢azaoa yBHUIOT MMoJpa3dMpa MHOTY MOAKTHBEH OJHOC Ha

! Amnrenecku, M.,(2007) Bosex Bo kpumuHanucTika, Ckorje.
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YBHIHATa €KHIIa CIIpeMa JuIe MecToTo.Bo Hea ce mpesemaar nejcTBHja cO Iel
¢dukcupame, obe30emyBame U MaKyBamke HA MPOHAjICHUTE TPard W MPEAMETH, 10
notpeba ce W3BPIIYBa CHUTYallMOHO BEIITAuCHE, PEKOHCTPYKIHMja CO HCTPakeH
excriepuMeHT u ap.OBaa (aza € o1 MCKIyYHTEIHa BaKHOCT 332 OTKPHUBAKHETO Ha
OJIpeIeHH OKOJIHOCTH HOBP3aHU CO KPUBHYHOTO JIEJI0 ¥ HETOBHOT CTOPHTENL.

[Tokpaj KITacHYHNUTE METOH KOH Ce KOPHCTAT IPH BPLICHE Ha YBH HA JIHIIE
MeCTO, BO COBpPEMEHATa epa Ha JUIHTaJHAaTa TEXHOJOTHja, TMOYHYyBaaT Ja ce
KOPUCTAT 1 HOBU MHOBATUBHU METOAM KOM MCKIyYUTEIHO IoMaraaT. 3HaejKu JieKa
¢dopeH3nUKaTa KPUMHUHAJIUCTHKA TH amncopOMpa Co3HaHMjaTa O Pa3IMuHUTE
nojpavja Ha NPUPOAHUTE M TEXHUUKUTE HAyKH (xemHuja, ¢u3MKa, OHOIOTHja,
MeIUIIHA UTH.) Ce jJoara JI0 3aKJIy4OK JieKa BaKBUOT 30Mp Ha 3HAcHa OBO3MOXKYBa
YCIICIIHO MpOHaorame, (QUKCHpame W TOJIKYyBambe Ha MaTepujamHHoT naoka3. Co
oryiex Ha (akToT MTO (PopeH3nuKaTa KPUMHHAIMCTHKA BO CBOja IM0JI3a TH KOPUCTH
WHOBAaTHBHUTE COBPEMEHM HAYYHH W TEXHOJIOIIKH JOCTUTHYBamka Ha MPHPOJHHUTE
HaYKH, IPOYYyBakHETO HA KPUMUHAITHHOT HACTaH M HETOBOTO PACBETIYBAHE, 3aBUCU
O]l TOa KOJIKY OBHE 3HacHha Ce aJIcKBATHO TPUMEHETH.

HmeHo, cekoj KpUMHUHAJICH HACTaH BO HETOBOT W3BPIIYBAIE COIPKH
OIIpe/IeNICHH 3aKOHUMEPHOCTH KO C€ Ba)KHH 32 HETOBOTO HATAMOIIHO OTKPUBAE H
pacBeriyBame. Hajronemo BiMjaHHe BO OTKPHBAIETO U PACBETIYBAKETO HA €1EH
TaKOB HACTaH MMa (GopeH3HIKaTa KpUMUHAIMCTHKA. Taa € HayyHa AUCHUILIMHA KOja
ce 3aHMMaBa CO IPOHAOlambe, IPUIAroAyBake U IPIMEHa Ha METOIU M TloMaraja Ha
NPUPOAHUTE U TEXHUYKUTE HAYKH MPU UCTPAKYBabE HA MECTOTO HA KpUMHUHAITHHOT
HacTaH, pa3jacHyBambe Ha KPUBUYHHUTE JleNla M OTKPHBAkE HA HUBHHUTE CTOPUTEIH,
KaKo U JJaBame Ha CTPyYHa [MOMOII Ha CYJCKUTE OPraHH BO MPOLICHKATa Ha 3HAYajHU
¢axTH.

OtTTyka, MO3HABAKETO HAa MOKHOCTHTE Ha IpUMEHa HA METOIUTE U
cpeactBata Ha (popeH3WUKaTa Hayka, BEIITHHATa KOja ce€ CTEKHyBa BO TEKOT Ha

HUBHATa yHoTpeda, KPUTHYHOCTA TNpPH MPOIECHKA HAa TPUMECHETHTE METOIH U

Tosexe: Kpsokamuk, B., (2005) Kpumunanuctudka Taktrka, [lomwmjcka akagemuja, beorpa.

94



MMOCTUTHATUTE PE3YJTATH Ce O] TOCeOHO 3HAYEHHE 32 YUNHOKOT MPH MOCTAITyBAmHETO
Ha CHT€ OHHE KOM C€ CcoodyBaar co mHpobjeMHTe TIpH CIIpedyBame Ha

KPUMHUHAJIUTETOT.

2. Jururannarta (opeH3UKa KAaKO MHOBATHBEH METO] NPH PAcCBeTIyBalbeTo

Ha KPUMHUHAJIHUTE HACTAHHU

WNunyctpuckata peBOdylHja M 3rOJEMEHHOT O00eM Ha KOPUCTEHE Ha
nH(POPMATHYKATA TEXHOJIOTHja, BO CUTE CETMEHTHU Ha JKUBOTOT, JIOBEIYBa 10 (haKTOT
Jieka 0e3 KOMIjyTepUTe U OCTAHATUTE AUTUTAIHU arapaTtd He MOXE Jia C& 3aMUCIH
CEKOjIHCBHUOT HBOT Ha COBPEMEHHOT 4YoBeK. OTTyka, ¥ (OpeH3mKara, Kako
HayKa, TO CJIeIU JAUTUTATHUOT HANpeIoK, NPEeKy OTKPUBAIE M BOCIOCTaBYBamkhe Ha
HOBHM TEXHHUKH 32 pa3Boj Ha BUPTYesHU 3D cpesinHU 3a pEKOHCTPYKIMja HA MECTOTO
Ha KPHUBUYHUOT HACTaH. HpHToa, CO KOpUCTCHE€ Ha OBHE TCXHHUKHU, CaMHOT
KpUBHYCH HACTaH ¢ 00pabO0TeH CO KBa3W-TOYHM CIICHH,BO KOU C€ KOHCTPYyHpaaT H
BMETHYBaaT aHUMHUPaHU JINKOBH, KaKO aKTe€pH Ha TOj HacTaH. Ha uctuTte UM ce nasa
KHBOCT W JIBHXKCHE, IITO OBO3MOXYBa Jla CE€ 3roJIeMH peajHaTa Meplerniuja 3a
HACTaHOT.

HmeHo, BUpTyenmHATa pEaHOCT C€ KOPHCTH 3a PEKOHCTPYKIHWjara Ha
MECTOTO Ha KPUBUYHUOT HACTAH M MMa yJiora Jia My MOMOTHE Ha KPUMHHAIHUCTOT
(jaBHHMOT OOBHWHMTEN) Aa AOOWE TOYHA W peajiHa, BUPTYENHA CIWKA 3a OHA IITO Ce
cnyuusio Tamy. Mcro Taka, Taa € JM3ajHHpaHa J1a PEeIuIHIUpa MPOCTOPH]ja, 3rpaja
WIA OMKPYXYBarkbe W MM OBO3MOXYBa Ha YYCCHHUIIMTE,KOW IO aHAIM3Mpaar u
006paboTyBaar JuIle MECTOTO, MOXKHOCT 32 HHTEPAKIIHja CO Taa CpeIrHa.

Co MCKOPHCTYBaEe HA BUPTYEIHATA PEATHOCT , KAKO AaTKa 33 CO3/aBakbe
Ha TOYHA PEKOHCTPYKIMja HA MECTOTO HA HACTAHOT, EKCIEpTUTE 3a (hopeH3uKa
MOJXKAT Jla TH MOKaXatr JCTAIUTE HA UCTPAXKUTEIUTE (jABHUOT OOBUHUTEI U PYTHUTE

OBJIaCTCHHU J'II/I]_Ia) 3a TOAa HTO CC CIY4YHIIO (I/IJ'H/I HE CC CJ'Iy‘lI/IJ'IO), (¢10) OH(I)EIT o1

*Moseke: Kanellis, P.,(2006) Digital crime and forensic science in cyberspace.lGI PublishingHershey,
PA, USA.
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360cTernenn U TMoOTJe Ha Iena o0JacT, Kaje MTO ce OJBUBAIO KPHUBHYHOTO JEIIO
i co 3D opeH3ndka penpoayKIija Ha MECTOTO Ha HACTAaHOT. 3a OBaa MpoIeaypa
notpedHa € cooJBeTHa amaparypa win 3D macepcku cKeHep, KOj € TPOH3BOJ Ha
COBpeMeHaTa TeXHOJOoruja u Bo 360 cTeneHW ro ckeHupa W oOpaboTyBa camMoTO
nune mecto”,

Ha npumep, ckeHepoT ce MOCTaByBa BO CpeAMHATA Ha co0aTa, 3a 1a U3BPIIH
BHCOKO TPEIM3HO CKEHHpame Ha cekoj aeTan. Toj co3naBa MUIMOHH pedepeHTHU
TOYKH KOPHUCTEJKU TO JIACEPOT W TH 3a4yByBa OBHE HH(POPMAIUM HA MEMOPHUCKA
KapTHU4Ka, Koja 1moToa ce mpeHecyBa Ha Komjytep. [Iporecotr Moxke na ce moBTOpU
HU3 LeNlaTa Kyka MM Ha Koe OWJIO IPYro MEcTO Ha KPUMHHAJIHA aKTUBHOCT, MPH
LITO TIOBEKEKPATHUTE CKCHOBHM CE 3aIMEHH 3acJHO 3a Ja ce co3daje NoroiemMa
penoBHa pekpeanuja. OBOj METOA, KOj C€ OJHECYBa 3a PEKOHTPYKIMjaTa Ha
HACTaHOT, € CaMo €/IeH OJI COBPEMEHUTE METOJM KOM MOYHYBAaT Jla ce KOPUCTAT BO
KpUMHHAITUCTHKATA.

BeymHocT, pa3Bojor Ha uWH(pOpMaTHYKaTa TEXHOJOTHja W HEj3MHATa
npuMeHa Bo  (opeH3WuKaTa KPHUMUHAIUCTUKA, JEeTePMUHHUpA T[ojaBa U
BOCIIOCTAaHOBYBaWk¢ Ha HOBaTa rpaHka Ha (OpEH3WKaTa - JTUTruTanHa (popeH3uKa.
KommjyTepckara Wi aurutaiHa (OpeH3WKa NPEeTCTaByBa KOPHUCTCHE HA HAydYHH
METOAM, 3apaiWl HWIACHTUUKaNWja, CcOOMpame | aHaJu3Wpa Ha IOJATOIH,
3a4yByBam¢ Ha UTETPUTETOT HA OPUTHHAJHUOT JI0KA3 M JAHEIOT Ha HAJJIC)KHOCTH,
CO IeNT YTBpIyBame Ha MOTCHIMjATOT HA JUTHTAIHUTE J0Kazu. Taa Moxke aa ce
JeQuHUpa M Kako Mpolec Ha coOupame, YyBame, aHAIN3a W NPE3CHTUPAE Ha
JUTUTAIHA JOKA3H.

Naxo, Buptyemnara peamnoct u 3D ¢opeHsuukata penpoaykiuja Ha
MECTOTO Ha HACTAHOT CEYILUTE Ce MPEAMET Ha UCTPaXKyBamba, aHAJIN3H, BAIMJHOCT Ha
HAOAWTE WTH., CEMaK THE JaBaaT HOBHM MOXXHOCTH M TNpaBIM Ha JBIKCHE BO

JOKa3HarTa I10CTallKa.

ALittle Q., Small, E., Ralph, R., (2000) Forensic 3D scene Reconstruction, Sandia National
Laboratories, pp. 123-131
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YNJA E UHTEJIEKTYAJIHATA COIICTBEHOCT?

BoBen

Yuj e QuAMOT uMaM TecHaTa WMTO OeCIyaTHO ja Npe3eMaMe O] HEKOj
uHTepHeT cajt? WUnu unj e uamor vHa DVD — 10 KymeHo 3a manu mapu Ha but —
nazap, vako (GUIMOT M TNOHATaMy ce MpUKaxyBa BO KHHO- canure. [loctonm num
COTICTBEHUK BO OBHE CIlydyal WM ce paboTH 3a OMITO J00pO IITO MOXE Ja IO
Kopuctume cute 6e3 ma ro rwiatume? BeymmHocT ce paboTu 3a 3moymoTpeba Ha
MHTeNeKTyallHaTa COTICTBEHOCT WJIM eIHOCTaBHO3a Kpaxk6a.Co ornies Ha mpupoaara
Ha MHTENIEKTyaJlHaTa CONICTBEHOCT OBA CE CEKOjAHEBHU M MaCOBHH KPaykOU. 3a TaKkoB
eKJITaTaHTEH W MHOTY CBEX IpUMeEp IHUIITyBa cajToT ,, Torrent Freak®, Bo akmmjara
YUU pe3yiTaTH TH 00jaBH KHHECKOTO MUHHCTEpCTBO 3a jaBHA 0e30emHOCT:
m3racHaty ce 361 WHTEpHET CTpaHWIIa HA KOja ce Haoraja muparcka coapkuHa.On
WHTepHET ce oTcTpaHeTH U 57 aITUKAIAK MPEKY KOW MOXKENO0 Ja ce JoOue pucTarn
JI0 MHUpaTCKa COApPKUHA, a yallCeHW ce BKymHO 251 4oBeK MOBp3aHH CO OBaa
TUCTPUOYITHja HAa TMPATCKU MaTEpHjall.

Mery 3racHatuTe CajTOBM C€ HajaAe M amjMKauyjaTa 3a IUpaTcKa
mucTpudOyja Ha ¢uiamosw, ,, Twist Films®™, koja 10 Hej3MHOTO 3racHyBame MMala
100 mMunmMoHM KOpUCHHMIIM W Hyjaena okoiy 150 wmmjamum dunamcku HacnmoBu.Kaj
yarncenute 59 uyfe, BO €IeH O] KHHECKHTE peruoHu, 3amiaeHetu ce 13.600
NpUMEPOLX Off Pa3IUYHU XapABEpPH, Kako IITO Ce CepBepH M OmpeMa 3a
penpoayKiuja.

Jlo ronemara akuuja Ha 3racHYBameTO Ha CAjTOBUTE M 3aIUICHYBAHETO Ha

orpemMara W THPATepPCKHOT MaTepHjajl, ONUIO0 BO BPEMETO Ha HOBHOT KpyT Ha
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[IPEroBOpH 3a Tprocku kommpomuc nomery Kuna u CAJl, a xou ce oanpxKyBaar BO

Ilexunr.

Ilocton mnosp3aHoCT mnomery (YHKIMOHHpame HAa CUI'YPEH CHCTEM Ha
3alITUTa Ha MpaBaTa Ha MHTEIEKTyaJlHa COIICTBEHOCT M Pa3BOjOT Ha ,,KyITypHHUTE

KpeaTUBHU WHIYCTPHUHU BO OIIpeneicHa AprKaBa

WsrpageHoT cucTeM Ha TpaBHAaTa 3alliTUTa HA HMHTEJIEKTyalHATa
COTICTBEHOCT € TPEeNyclIOB 3a Pa3BOj Ha KPEATHMBHUTE WHAYCTPUH. ABTOpHTE-
KpEaTUBIM U KOMIIAHUUTE IITO BJIOXKYyBaaT BO KPEATHBHUTE MHAYCTPUH Tpeba na
3HAaT KOW Kpealliu YyKMBAaT 3alliTUTa BO MPABOTO HA WHTEJCKTyallHA COICTBEHOCT,
KOJIKY Tpae OBaa 3alllTUTa U CJI., KOTa TUTYJApUTEe CE CTEKHYBaaT CO 3allTUTa U CIL.,
IITO BOOOMYACHO € COJPIKaHO BO MAaTEpHjalTHO-NIPABHUTE OJpeaOM 3a mpaBaTa Ha
MHTENIEKTyallHa COIICTBEHOCT BO HAI[MOHAIHUTE 3aKOHU W MEI'YHApOJHUTE U3BOPH.
MefyToa, CUCTEMOT Ha IIpaBHA 3allTUTa Io0 COYMHYBaaT WU HOPMHUTE CO KOHM Ha
ABTOPUTC M Ha KPCATUBUUTE MM C€ OBO3MOXYBa U CHPOBCAYBAmkbC HA IIpaBHATa
3allTUTa BO TIOCTAIIKUTE 3a CIpedYyBamke Ha 3J0ynoTpedaTa Ha TpaBaTa Ha
HUHTCIICKTya/IHa COIICTBCHOCT, Ka3HyBalkb€ Ha OHHMC LITO I'M MOBpE€AYyBaaT, KaKO H
HAYMHUTE 3a OOCCIITETYBa€ 3alpeTplieHaTa IITeTa OJf BAaKBHTE IMOCTanku. Bo
MpaBHATa peryjaTuBa craraaT u oJpeJOUTe MTO Ce OJIHECYBAaT Ha JIOTOBOPUTE IITO
ABTOPUTE-KPEATUBIIM U HOCUTEJIMTE HA MIPpaBaTa M CKIY4YyBaaT co JPYTUTe CyOjeKTH
3a ma obe3bemaT MPETHOCT W KOMEPIHjaJHO HMCKOPHUCTYBAme HA MaTepHjaTHUTE

npasa.

Onena e geka Bo PemyOmmka MakenoHuja nMame JO0OpO 3aKOHOJAaBCTBO
MTO TH CclIeAd MelryHapoJHWUTEe CTaHAapAd 3a 3allTATa Ha IpaBaTa Ha

HUHTCJICKTYyalIHa COIICTBCHOCT.

Henoctura mrTo HemMaMme CUJIHM MEPKH 3a CIPOBEIYBAHC Ha 3allITUTATa Ha
mpaBaTa Ha WHTENEKTyallHA COICTBEHOCT BO mpakTukata. Bo PemyOmmka
MakenioHuja MOXKeMe Jia ce coounMe co npojaBambe Ha [[J] u JIB/] Ha ymumure, co
(hoToKOIHMpake U HYICHE Ha MTPOJjak0a Ha KHUTH U TTUIITYBAaHU MaTepujaiu (HayYHU
y4eOHHIIM U Y4eOHM ToMarajia Kako MO3HATHOT HACTaH 3a HeJlerallHa eJIEKTPOHCKA

IMOHYJa Ha HEJIOTO TBOPCIITBO HAa HAYUHUTC pa6OTHI/I]_[I/I Ha yHHBepBI/ITCTOT ,,CBCTI/I
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Kupun u Metomauj*) u co apyru GpopMu Ha mUpaTcku U GarcnuKyBaHN IPOU3BO/IH,
IITO JIONIO BIMjae HAa Pa3BOjOT HAa KPEaTHBHUTE HMHIYCTPHU WM HA OIIYKUTE 3a
MHBECTHIMN O] KPEaTHBHUTE M KYJITYPHHUTE CEKTOpPH. 3aToa € HOTpeOHO M BO
PemryOnika MakenoHHja TIOCTOjaHO J1a ce padOTH Ha eAyKalldja W MOJUTHYBamke Ha
CBECTa HA CHUTE WHBOJIBUPAHM BO 3aIUTHTaTa Ha TpaBaTa Ha HHTEJIEKTyaHa

COIICTBCHOCT, KaKO Ha LCJIOKYII.

1. IITo e HHTEJIEKTYaIHATA CONCTBEHOCT?

I/IHTGHCKTyaHHaTa COIICTBCHOCT TM HNPETCTaByBa IIpaBaTa KOW MPOHU3JICTYyBaaT
O HUHTCJICKTYAJIHUTC AKTUBHOCTU BO I/IHI[yCTpI/IjaTa, HaykKata, JUTepaTrypara Hu

YMETHOCTA.

Co VYcraBor Ha PemyOnmka MakemoHuja ce TapaHTHpaaT IIpaBaTa IITO
MPOU3JIEryBaaT OJf HAYYHOTO, YMETHHYKOTO WM JAPYT BHJ HA HHTEICKTYaTHO
TBOpemTBO. McToBpeMeHo, YCTaBOT ja rapaHTupa ciiobojara Ha HAy4dyHOTO,

YMETHUYKOTO WJIH APYT BUA UHTCJICKTYAJIHO TBOPCIITBO.

KonBennujara 3a ocHoBame Ha CBeTckara OpraHu3aldja 3a MHTEICKTyalHa
cormctBeHocT on 14 jymu 1967 roauHa, yIBpAyBa [€Ka HMHTEJEKTyaJlHATa
COINICTBEHOCT T'M or(aka 1paBaTa LITO c€ OJHECYBaaT Ha: JUTepaTypHHUTE, HAYIHHUTE
¥ YMETHWYKHTE Jeja, N3BEJAONTe Ha yMETHHUIMTE — W3BeIyBaud, (POHOTpAMHUTE U
PagMOTENEeBU3UCKUTE CTaHUIM, IIPOHAjAOUUTE OJ CHUTE IIOJMIbAa Ha YOBEKOBATa
aKTUBHOCT. HAayYHWTE OTKPUTHja, WHAYCTPUCKH IM3ajH, TPTOBCKU M YCITy>KHH
MapKH, KOMEpIHjaTH! UMHIba U O3HAKH, 3aIITHTA IPOTUB HEJIOjalHA KOHKYPEHIIHja,
Kako M CHUTe JpYrH TIIpaBa IIOBp3aHM CO MHTEJIEKTyalHaTta aKTHBHOCTBO

HWHAYCTPUCKATA, HAy4YHaTa, KHM)KCBHATA U YMCTHHUYKATa obumacr.
I/IHTCHCKTyaJIHaTa COIICTBEHOCT, C€ A€M Ha ABC I'OJICMU I'PYIIH, U TOA:

¢ MHAYCTPHUCKA CONCTBEHOCT U
® aBTOPCKO MPaBO U CPOJIHHU (COCEICKH) MpaBa.
Bo noHOBO Bpeme KOH OBHE JBE TOJEMH I'PyNH CE€ MPHI0/JaBa U MPaBOTO HA

HeJI0jaJIHA KOHKYPeHIHja.
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1.1. ABTOpPCKO MPaBo

ABTOpPCKOTO TpaBO CE€ OJHECYBa Ha YMETHHYKUTE Kpealuuh OIHOCHO Ha

OPUTMHAJIHUTE UHTENEKTYaIHU Kpealuu BO JIMTEpATypaTa, HayKaTa U YMETHOCTA.

ABTOPCKOTO NpaBo oOeabedyBa 3alUTHTAa Ha JUTEPATypHH TBOPOU, MY3WUKH
TBOpOM, YMETHMYKH TBOPOHM, KapTH U TEXHUYKU LPTEKHM , GoTorpadCcku nena,

KHHEMaTorpadcKu Jiesa U KOMITjyTePCKU POTPaMH.
buTHU eneMeHTH Ha aBTOPCKOTO JIEJIO CE:

®  TBOPEIITBOTO — KPEATHBHOCTA
e IyXOBHOCTa — HEMAaTEPHjaTHO T00pO

®  CETHIIHA UPA3HOCT

o HWHBUAYAJIHOCT — U3BOPHOCT, OPUTUHAJIHOCT, JIMYUCH II€YaT

ABTOpCKHTE TIpaBa T'M COJPIKaT:

e MaTCpUjAIHUTE IMpaBa Ha aBTOPOT (PENpoAyLHUpame, ITUCTPUOYUpaAbE,
JIaBam-€ Ha KOPUCTEH-E, JaBHO MPUKAXKYBabe) U
e MOpaJIHWTE IIpaBa Ha aBTOPOT (TIpBa 00jaBa, MpU3HABAkHE HA aBTOPCTBOTO).

Kaxko mpuMepu Ha aBTOPCKH JiejIa MOXKaT J1a Ce HaBeAaT CICIHUBE:

e TOBOpHHU jena (TOBOpH, IPeIaBama)

® MuIIyBaHH jAeja (KHIKCBHHU Jeja, TPUPATHHUIIN)
L MY3UYKH ACJia

®  TeaTapcKH U KYKIICHH NPETCTaBU

e Kkopeorpadcku U MAHTOMHUMCKH Jieia

®  ayIMOBU3YEIHU JAcia

® JTMKOBHHU JIeNa | JIp.

ABTOPCKOTO TpaBO MpeJ C& 3HAYW MPaBO HA aBTOPOT Jia OJpeNyBa MOJ KOH
YCIIOBH HETOBOTO JIENO K€ ce KOPHCTH, a JIUICHIaTa MPETCTaByBa JOKYMEHT CO KOU
aBTOPOT TH OJIpellyBa THE YCJIIOBH BO MpaBHa ¢opma. Taka, cekoj aBTOp HaYeIHO,
MOYe J1a OZIPEId HErOBOTO JICNO CIOOOTHO JIa C€ KOPUCTH WJIH Ja C€ KOPUCTH KaKO
jaBHO 06po. Ho, MOKOJIKY aBTOPOT HE OJpear YCIOBHU IMOJ KOH JEIOTO MOXKE Ja ce

KOPHCTH, IpaBHA NPETIIOCTABKA € HCTOBOTO UCKITYYHUBO aBTOPCKO MIPaBO:
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Ce 3a0paHyBa HEOBJIACTEHO KOPHCTEHe, PeNPOAYKIHja U jaBHO U3BeAyBame.

Cure nmpasa ce 3aJp:KaHM.

1.2. TIpaBo Ha 3aIUTUTA 0] HeJIOjaJIHA KOHKYPeHIHja

[IpaBoTo Ha 3amTUTa OJ HeNoOjaHa KOHKYPEHIMja ce€ OJHecyBa Ha
HEJ03BOJICHOTO KOPUCTEHE, WJIH UMHTHpame Ha TPrOBCKU MapKH, WMHIYCTPUCKH
NIM3ajH, OJHOCHO TMATEHTHPaHHW IMPOHAjJIOLUM, HO HE KaKO HMCKIYYHTEIHO IPAaBo.
3amTuTara ce OJHecyBa 01 KOHKPETHHUTE /IejCTBAa HA KOHKYPEHTHTE Ha 1Ma3apoT KOU

Ce CIPOTUBHU Ha JOOpHUTE NCIOBHU 0OMUYAH M ICITOBHUOT MOPAJL.

1.3.1lpaBo Ha HHAYCTPHCKA CONMCTBEHOCT

TepMHHOT HMHAYCTPHCKAa COICTBEHOCT NpB mar e ymnorpebeH Bo I[IpBuot
naTeHTeH 3akoH Bo EBpoma — ¢panmyckuor 3akoH 3a mateHTH of 1791 u e
Mpe3eMeH BO MOTOJEMHUOT JIEN O] €BPOIICKUTE JAPKaBU. TEPMHHOT TIOCITYKHII 32 CO
HETO J]a ce O3HaYaT KpealuTe Ha YOBEUYKHOT YM BO HHAYCTPHjaTa U Jja ce 3aIlTHTAT
kako mpaBa. OOMYHO TOJ| WHIYCTPHCKA COINCTBEHOCT c€ TOjpa3dupaaTr npasara
yTBpaeHu co wieHoT 1 ox Ilapuckara KOHBEHIMja 3a 3alITUTa HA MHIYCTpHCKaTa
corictBeHocT. [IpeaqmeToT Ha 3amrTHTa criopea Xamrkarta peBH3MOHA KOH(eEpeHInja
ox 1925 romwna e mMOMMPOKO nehWHUpPAH M WHAYCTPUCKATA COICTBEHOCT TH
omdaka: MaTEHTUTE, KOPUCHUTE MOJICIH, WHAYCTPUCKUOT MW3ajH, (HaOpPHUKUTEe H
TPTOBCKUTE MapKH, yCITy>)KHUTE MapKH, TPTOBCKOTO MIM€, O3HAKaTa Ha reorpadckoTo
MOTEKII0 W Cy30MBame Ha HelojadHaTa KoHKypeHIuja. [IpaBara om wHmyTpuCcka
COTICTBEHOCT MAaKEJOHCKHUOT 3aKOH 3a WHIYCTPHCKAa COICTBEHOCT TH YTBpAyBa
MMOPECTPUKTUBHO: ,,[107 HHyCTpHCKa CONCTBEHOCT Ce MoApazoupa 30UpoT o ImpaBa
YTBPJCHH CO 3aKOHOT 3a HMHIYCTPHUCKAa COICTBEHOCT: IATEHTOT, WHIYCTPUCKUOT
I3ajH, TPTOBCKa MapkKa, O3HaKa Ha MOTEKIOTO W reorpad)cka o3Haka. 3aKoHOT 3a

HUHyCTPUCKA COIICTBEHOCT yABPAYBa JeKa:
- CO IATEHT C€ IUTHUTH NIPOHA]j 10K

- CO WHAYCTPHCKU AM3ajH CE€ WITUTH HoBa (opMa Ha TENO, CIMKA, IPTEXK

KOHTYpa, KOMIIO3UIIMja Ha OOM MM HUBHA KOMOMHAIMja — TU3ajH
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- CO TPTOBCKA MapKa Ce MTUTH TPTOBCKHU 3HAK
-CO O3HaKa Ha MOTEKJIOTO U Teorpad)cka 03HaKa Ce IITUTH reorpa)CKUOT Ha3UB.

BoobOnuaeHo co KOpHUCEH MOJCI C€ INTUTH IIPOU3BOJ CO €CTETCKAa HIIN

TCXHHUYKa (I)YHKI_[I/Ija — MaJla IIaTCHTHA 3allTHuTa.

3akoHOT 3a Tomorpaduja Ha MHTErpallHM Koja ja LITUTH Tomorpadujata Ha
WHTETpaNHUTE Kona. MMajku ro mpeaBull MOMMOT UHIYCTPUCKA COMICTBEHOCT KaKoO
MpaBo, MOKHO € TOj Aa ce chaTH BO MOBEKe 3HAYCHA: KaKO MPaBO HA UHIYCTPUCKA
COTICTBEHOCT BO O0jJEKTHBHA CMHCJa — MaTEpHjalHO MPaBO Kako 30up Ha NpaBHU
HOPMH; KakoO IMPaBO HAa HHAYCTPHCKA COICTBEHOCT BO CYOjeKTHBHA CMHCIA —
Ccy0jeKTHUBHO IMPaBo Kako 30Wp Ha mpaBa 1 0OBPCKH HA MMPOHA|AyBaYOT; KaKO IMpaBHA
HayKa — MpOydYyBame Ha MPAaBOTO OJ WHIYCTPUCKA COICTBEHOCT BOOMINTO; KAaKO
MpaBHA MPaKTUKa — OCTBapyBame Ha MPAaBOTO OJ MHIYCTPUCKA COTMCTEBHOCT BO

00jeKTUBHA U Cy0jeKTHBHA CMHCIIA.

2. Haveja u cogp:KMHAa HA MPaBaTa 0 MHIYCTPHCKA CONMCTBEHOCT

2.1.Ha4yey10 HA 32aKOHUTOCT

CorracHO Ha4eI0TO Ha 3aKOHUTOCT IIpaBaTa OJ HHIyCTPHUCKA COIICTBEHOCT HE
MOXaT Ja ce KOPHCTAT CIPOTHUBHO Ha YCTAaBOT, 3aKOHUTE M Ha MOOpUTE IEIOBHHU

oOnuam.

2.2. Haves10 Ha eAHAKBOCT M PeUNIPOTHTET

Cy0jexkTrTe Ha mpaBaTa OJ] HHIyCTPUCKA COTICTBEHOCT CE€ JIOMAIIIH U CTPAHCKH
npaBHu W Qu3nuku jumna. CTpaHCKkuTe NMpaBHU M (DU3MYKU JIMIA BO TOIJIE] Ha
3allITUTAaTa Ha IpaBara OJf WHIYCTPHCKa CONCTBEHOCT BO PM ru y»XMBaaTr UCTHUTE
mpaBa Kako M JOMAIHUTE MHPaBHU W (DU3MUYKK JIMIA COIJIACHO MeIYHApOIHHUTE
JIOTOBOPH ¥ KOHBEHIIM CO IITO C€ OCTBapyBa HAYEJIOTO HA €JHAKBOCT HA CY0jeKTUTE
W HAYENIOTO Ha penunponuteT. [I0CTOCHEeTO Ha PEHUIPOIUTET IO JJOKAXKYBa JIUIETO

IOTO C€ ITOBUKYBA Ha HETO.
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2.3. Coap:knHa Ha IPaBaTa 0] HHAYCTPUCKA CONCTBEHOCT

[IpoHajayBadoT Ha MATEHTOT W aBTOPOT HAa WHAYCTPHCKUOT IH3ajH HMMaat
MOpaJlHM ¥ HCKIYyYMBH IIpaBa Ha CBOUTE TBOpOM. MopamHOTO mpaBo Ha
MPOHAjJyBa4o0T M aBTOPOT CE COCTOM BO Toa Ja OMIAT Ha3HA4YeHW BO TpHjaBaTa U
UCIpaBUTE INTO C€ OJHECYBaaT Ha NAaTeHTOT W WHAYCTPUCKHOT JH3ajH.
HcknyunBoTO mpaBO HAa HOCHUTENOT HAa NATEHTOT, HWHAYCTPUCKHOT IU3ajH U
TPTrOBCKaTa Mapka ro omngaka mpaBoTo Ha KOPHUCTEHE, Ha pacrojiarame, IpaBoTo Ha
HAJIOMECTOK M TPaBOTO Ja 3a0paHW Ha TPETH JIMIA HEOBIACTEHO KOPUCTCHE BO
CIy4aWTe WHA HA4WH MITO C€ MPEIBUACHHA CO MEI'yHApOIHO JOTOBOPH W KOHBEHIIHH,
CO 3aKOH W co JoroBop. KapakTepncTH4HO € Jexa HOCHTENNTe Ha KOJEKTHBHATA
TPTOBCKa MapKa M OBJIACTEHHTE KOPUCHHUIIM HAa O3HAKa Ha MOTEKJIOTO M reorpadcka
O3HaKa T'Ml yKMBaaT NCKIYYMBUTE MpaBa OCBEH MPABOTO Ha pacronarame. Paborure
BO BPCKa CO CTEKHYBaW-ETO W 3allTUTAaTa Ha MpaBaTa OJf HHYyCTPHCKA COIICTBEHOCT
M W3BpInyBa [IpaBHHOT 3aBOJI 3a WHAYCTPHCKAa COIICTBEHOCT Kako YIpaBHA
OopraHusanyja co CTaTyC Ha CaMOCTOEH OpraH Ha Jp)KaBHA yIpaBa U CBOjCTBO Ha

IMIpaBHO JIUIIC

3akay4dok

[lpamamero Ha 3amITHTATa Ha MpaBaTa HAa HMHTENEKTyalHA COICTBEHOCT €
BCYIITHOCTOOW 3a pa3pellyBae Ha NPOOIEMOT BO NpOHAorame HAa BUCTHHCKA
MepKa 3a 3allTHTa Ha MpaBaTa Ha MHTEJNEKTYyalHa CONCTBEHOCT BO IUTUTATHHOT
cBeT W ciobomHara pa3MeHa Ha WHQOPMAalMH W TapaHTHPAETO MPHCTAINl [0
orpeneneHn HWHGOpPMANWKU, INTO IMOTTUKHYBAa4YKH JI€jCTBYBa M Ha pPa3BOjOT Ha
KpeaTUBHUTE WHAYCTpHH. BocmocraByBame onTuMalieH OamaHC BO OBOj OJHOC €

KpuUTepuyM Ha Jo0pa MpaBHA 3aIITHTA.
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IMpod. n-p KuBko AHAPEBCKHU
dakynTer 3a MpaBHU HAYKU

EBporickn Yausep3uter — PM, Ckorje
zivko.andrevski@eurm.edu.mk

MOYKHHM NHOBAIIMH 3A MOTTUKHYBAILE HA
MAKEJIOHCKATA HAJIEXK

Bosen

[Tpusnoror coapku omnpenerneH 6poj Uaeu, MPOSKTH U MPUHLUIHN KOU
MOXaT Ja moOyAaT pa3MHUCIyBama, a OMIAT OCHOPYBaHHU, Aa CE€ KOPUCTAT

KaKo TPEIO3H BO JABHUOT MPOCTOP HA JIpiKaBaTa.

3apanu noOIMCcKo pa3dupame Ha U3HECEHUTE PAa3MUCIIH, IPeiaraM HEKOJIKY

MNPETIHOCTABKHU:

IIpBo, monwtmkara ga ce cdaka u mpudaka Kako arcoIyTHO
MMO3UTHUBHA T10jaBa, KOja pa3perryBa MpoodJIeMH U TEIIKOTHH BO OMIITECTBOTO,

KOja HOCH BH3Hja U € UCTIOJIHETa CO T00JIECTH.

BTOpO, MAakKCJOHCKaTa ApXXaBa Oa CC CMCTa 3a ¢AHa CIAWHCTBCHA

OcjimHa, BO CUTC aCIICKTH - reorpa(bcmxl, IMOJIMTUYKHU, TYXOBCH, CKOHOMCKHM....

Tpeto, pa3zBojoT MoXxe aa Oujie U €BOJYIIMOHEH (KamKa 1o Karlka), HO
U PEBOJIYIIMOHEPEH, CO CKOKOBH (32 KpaTKO BpeMe KBAaJIUTETHHU Pe3yITaTH U

IIO3UTHUBHHU HpOMCHI/I) .

Ye1BpTO, MOTpEOHUTE / HEONMXOJHOCTHTE / NMPHUHYAATAa CE OCHOBHH
JBUTATENN / TIOTTUKHYBAaYd HAa YOBEKOBOOTO AHTAXXHUPAmke, MaKO W CBECHATa
omnpeznenda co MPOMUCIH coceMa MPOIYKTUBHO C€ BKIydyBa BO IPOIECHUTE

Ha aKTUBUPAKC.
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IlerTo, 32 ycremen npucTamn aa ce cMeTa u GopmynaTa “THMBKa BOja

Oper ponn”.

OO0pa3ioxenne HA UaenTe

IIpBa, na ce mpoekTupa U Ja MOYHE Ja ce rpaau (ce pa3dupa u Ja ce
M3TpaJd CO CUTE COCTABKM Ha MOJEpPHHUTE Oapama) rpaja Ha ciuBoT Ha llpHa

Pexa Bo Bapaap (mo3nara uzeja, camo ja 0OHOBYBam).

Bropa, na ce ocmuciau u 1a ce opopMu rpajcka Hacenadba Ha MOTEToT
Mmery cenara byunn u VBameBiy, koja Ou Ouia CpeuInTeH JIeN U BpcKa Mery
yetupute rpagoBu - bwuroma, Ilpunen, Kpymeso m [emup Xwucap co

MoHernocpeHa koMmyHukarnuja kon Oxpun, Benec, Kuueso.

Tpera, na ce mpucrtanu KOH H3rpaada Ha Trpajacka Hacenba Kaj
MecToTO benoBoamua, AecHO o matoT mpu coywmTawmero of Ilinersap mpu
nBwkemeTo o Ilpwien xon I'paacko (ma ce BHece KMBOT BO MOIIHE

3aII0CTaBEHUOT MPOCTOP, PETKO HACEIICH).

YerBpra, na ce Hacenu OctpoBor Crap I'pag Bo Ilpecmanckoro
E3epo (co cute 3adatu mto OM OBO3MOXKUIIE KUBOT HA HETO - YPOAHUCTHUKH,
IpajIeXHH, TPOCKTAHTCKH, CHaOIyBame...). 3a mouetok Ha OcTpoBoTaa
(GYHKIMOHHMpA YHUBEP3UTET 3a MPHPOJHH, OMIITECTBEHH U XYMAaHUCTUYKH
Hayku, co okoiry 3.000 cTyaeHTH 1Mo IITO, JOTUYHO, O CliemyBalie - TPrOBHja,
YTOCTHTEICTBO,  TypH3aM, JieCHa  HWHAYCTpUja,KyIATypa, coobpakaj,

odopmyBame Ha OPEroT oJ] CUTE CTpaHu, 6e30€eTHOCT, TUIOBU0A. .

IlerTa, 1a ce pazpaboTaT MPEIU3HU MPOSKTH 32 UHTETPUPAH TypU3aM
BO CETamHuTe W BO WAHU Typuctudku nentpu (Oxpun, Jlojpan, Kpymeso,

Teroso, bepogo...).
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Ilecra, 1a ce pa3paboTaT MPOEKTH WK MOJEIHU 32 MaJIH 3eM]jOACIICKI
CTOIIAHCTBA CO CHUTE €JIEMEHTH (IOJIEAENICTBO, J03apCTBO, CTOYAPCTBO,

rOBEJIapCTBO, IPAJAMHAPCTBO, I[BEKAPCTBO, KUBUHAPCTBO....).

Ceama, na ce “HamagHe” MapHOBO O]l CUTE CTPaHHU, HajMaJIKy O]
yeTupu npaBmu - on burona, on [punen, ox KaBamapuu, on ['esrenuja. Bo
mmabounHaTa Ha MapuoBO Ja ce pa3BHjaT CTONAHCKH JIGJHOCTH O
YEJapCTBO, OBOLITAPCTBO, CTOYApCTBO, TypU3aM M  YTOCTUTEJCTBO,

CKOJIOIIKHU ITPOCKTH...

Ocma, 1a ce ocMucnu U opraHusupa rinacame 3a [lapmameHToT Taka
LITO CUTE ILITO Ke IjlacaaT Jla MOXKart Jia rjacaar 3a CUTE [IPaTeHUIIH, a BHATpe
BO JIUCTUTE CO OJJEIHU KBOTH Jla C€ 3alUTHTAT TOCTOJHUTE CTPYKTypHU

CIIop€J] HallMOHAJIHA, I10JIOBA, reorpa(l)CKa " Apyra npumnaaHocCT.

JleBeTTa, a ce HaIyIITaT: MOJEIOT Ha HAaJOMECTOLH 3a TPETO H
YEeTBPTO JETe KaKo MOTpajHa Kareropuja (MOXe caMoO BeJIHAIl MO parameTo
CO €THOKpaTHa TOMOII) M NPUBWIETHHUTE 32 POAMTEINTE HA TMOJOIT POK.
Hamecro Toa - #1a ce co3ganaT yciaoBU 3a MOKPEHYBambe Ha POJUTEIUTE CO
TPYAOBO/pabOTHO aHTaXHpame M J1a C€ CTUMYJMPAaaT HUBHUTE KpPEaTHBHU

MOTEHIINjaJ, IITO OM OMJIO MPUIOHEC BO OMIUTHOT Pa3Boj HA OIMIITECTBOTO.

JeceTTa, 1a ce MpUMEHAT U Jla Ce NMPUMEHYBaaT Pa3IMYHU METOJU
MIPU OBHUE MPOEKTH, HO HAJMHOTY jaHe3u3aM (CIOpe] MOpaHeNTHUOT med Ha
npxasata COPJ u Ha Peny6nuka CrnoBenuja - Janes J[pHoBIIEK co mpuMeHa
Ha JApKaBHUYKA MYJpPOCT, pa30OPUTOCT, yMEpPEHa YIOPHOCT M MpOBEpPKa Ha

KBaJIUTCTOT HA HACUTC.
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Kparok 3akiay4yok

Ce pa3bupa, neka cekoj MOXKe Ja TOHYIW W HajMOICPHH HACH U
MHOTY TIOpa3BOJHH OJ OBJIE criOMHatuTe. Moe (y)BepyBame € JeKa OBHE
UJCU MOXKAT BO PEJIATHBHO KPaTOK POK (BO MCTOPUCKA CMHCIA) Ja Ouaat

eeKTyHUpaHu U Jja aBaaT pe3ysTaTu.
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Ipod, a-p Iopru Caramkos
®akynret 3a npaBHu Hayku —EYPM , Ckomje
slamkov@yahoo.com

HOBHU MEXAHU3MMU 3A JAKHEIBE HA
EPUKACHOCTA BO BOPBATA IIPOTUB
KOPYIILIUJATA

Baaneemwe Ha npaBoTo

CoouyBameTo CO NpoOJIeMHTE M HM3HAOTAKETO aJCKBAaTHU M3IPXKAHU
peleHnja € KOMIIEKCEH MpoLeC MTO 0apa HCKOPUCTYBamke Ha CHTE MOTEHIIHM]jaTHN
pecypcu 3a TOCTUTHYBame JIOJITOpOYHM eQEeKTHBHM pe3ydTaTH. [ opHOTO ce
OJIHECYBa CKOPO 3a CUTE 00JIaCTH, HO 0COOEHO € UyBCTBUTEJIHO KOTa € BO IPallamke
OopbaTa HPOTHB KOpYyMIUjaTa, BIAJEEHETO HAa IPAaBOTO, IpPaBHA CHTYPHOCT,
OZTHOCHO CETO OHa INTO € KPyHIHjaJHO 33 IOCTOCHE¢ Ha HOPMATUBHH M PEATHH

OCHOBH 3a JKHBECHE criope] cTanaapaute Ha EBponckara yanja (EY).

Crparemika nen Ha PenyOnuka Makenonuja e wieHcTBO BO EVY, 3a Taa men
MOBEKe O] €/IHA JIelieHHuja (BO CBOjCTBO Ha JIp)KaBa—KaHAM/AT) IIpe3eMaMe YeKOpH 3a

HUMIUICMCHTHUPALC Ha €BPOIICKOTO 3aKOHOAABCTBO BO HAlllaTa JICTHUC/IaTHUBA.

IMocturnyBamero Ha Konenxamkurte kpurepuymu e conditio sine qua non
3a unenctBo Bo EY.'! Co HuB ce Gapa apkaBHTe — KAHIMAATH 13 HAIpaBar
ceonatHu pedopMu BO CBOMTE CHUCTEMH MHPHU IITO € MOTPEOHO MOCTUTHYBAHEC
HOBEKe LeNH/CTaHaapIy, a Mely NpBUTE € Biajece Ha MpaBoTo. Bragemero Ha
NpaBOTO € CYIITHHA Ha MpaBHATa CHUTYPHOCT, Oopbara MpPOTHB KOpyIIHUjara,
MOYUTYBake Ha 3aKOHUTOCTA, MPO(ECHOHATHO MOCTalyBambe Ha HHCTHTYLHHUTE,
[OCTOCHE Ha HMHTETPUTET OJ HWHIMBY/IyaJeH M HWHCTUTYLHOHAICH KapakTep,

MTOYHTYBamkbE Ha CII000IMTE U TIpaBaTa Ha IparaHuTe.

YPresidency Conclusions, Copenhagen European Council 1993,
http://www.europarl.europa.eu/enlargement/ec/pdf/cop_en.pdf.
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Bo w3munatuTe 15 romHMHM morojieM Opoj apkaBu ox McrouHa u
Hentpanna EBpoma ce mpukiyumja Ha EY, HO Moxe nma ce 3a0elexud W JeKa
[apaJIeIHO CO MPOLECOT Ha MPOLIMPYBAmkE CE 3rojieMyBaa OOBPCKHUTE 3a JIp>KaBHUTE-
kaHgunatu. Taka, byrapuja u Pomanwmja, ce npukimyunja vHa EY Bo 2007 roauHa,
nmaa 31 mornasje 3a IperoBapame, AOAEKA NCHEIIHUTE APXKABU — KaHAWAATH
(BriryuyBajku ja PemmyOnmnka Makenonuja) umaat i ke umaar 35 mornasja. Cure
TMOTJIaBja UMaaT CBOE 3HaYCH:-€¢ HO CO IoceOHa TexnHa ce noriasjara 23 — CyAcTBO U
ocHOBHM mpaBa U 24 — IlpaBma, cioboma m 0Oe30emHOCT, KOM BO CYLITHHA c€

OIHECYyBaaT Ha BJIaJICCIHLCTO HA IIPAaBOTO.

BopOara npoTuB KopymiiyjaTa ¥ pe3yiTaTUTE Of] Hea ce 3HAYaeH MHIUKATOP
3a CTENEHOT Ha BIaJieehe Ha MPaBOTO BO ojpeleHa apkaBa. CraHyBa 300p 3a
IWHAMAYHA T10jaBa ITO € MPUCYTHA BO CUTE ApKaBH, Koja Oapa cexojaHeBHa OopOa
W KpeHwpame Ha COOJBETHH JICTHCIATHBHM M WHCTUTYIIMOHATHH pellcHHja 3a

CIpaByBamE CO Hea.

Cocema € TOTpemHo Jla ce pa3MHUCIyBa 3a INAOJOHCKO MOCTalmyBamke BO
CIPaBYBAaKETO CO KOPYIIMjaTa, KAIKy W Ja Ce CIUYHU JAPKABUTE CEMak JeTalld Ke
OTy4yyBaaT M OJ UCTH MEPKH Ke IMpOu3JIeTyBaaT pa3iuyHu pe3ynatatH. KakoB ke
Oujie mpucTanoT 3a 6opba MPOTHUB KOpPYIIMjaTa BO TojeMa Mepa Ke 3aBUCH U O]
MEHTAIUTETOT Ha HACEJICHUETO, OJI CBAKAIHETO 32 JI0O3BOJICHOTO MU 320paHeTOTo, 32
nepleniyjara KOH OHa ITO € CPEAHIIHA BPEIHOCT, IITO BCYIIHOCT JOBEIYBa JIO

penaruBHu3aIyja Ha paboTHTE.

Bo u3MmuHatuTe neueHHH ApkaBuUTe oA bankaHOT cBojaTa MOJMTUKA BO
OopOarta mpoTHB KOpYyNLHMjaTa ja rpajgea u ja rpanat crnopea Hacokute o EY. Toa e
JIOTHYHO OWAEjKM cTpaTelKara 11ejl 3a HHTerpupame € HacoueHa koH EVY, nma u 3aToa

MOpa Aa €€ MOCTUrHaT 6apaHHTe CTaHAapau.

Ho nmamm crammapanTte ce MOCTUTHATH, UMEHO, BO IIEIMOT OBOj TIEPHO]] OBHE

Ip)KaBU Ha JMctata Ha Transparency International 3a meprieniija Ha WHISKCOT Ha
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Kopymiujace IBIKAT BO HHTEpBAoT o1 50 — 90 Mecto (co uckiIydok Ha ClloBeHH]a
30 -36). Ce coouyBaaT co MACHTHUYHU MPOOJIEMH, TSITKOTHN B (PEHOMEHOJIOTH]a Ha
KOPYNITHBHHUTE MMOBEICHU]a, O€3 OTJIea Jaidu CTaHyBa 300p 3a KOPYyIIHja, Cyaup Ha
WHTEPECH, HEMOTH3aM, KPOHHM3aM W JPYrH TOjaBH, COCTOj0ata BO HABEICHUTE

Ap’KaBU € CJIMYHA.

dakT e 7eka uMa IpoCTOp 3a MOJ0OPYBaEkE HA COCTOjJOMTE HO 3a Taa meil
norpebHa € ymTe NOoANa0WMHCKAa aHaiM3a 3a eTHOJIOTHjaTa Ha TMPOOJIEMHTE.
OaroBopoT MOXe Jla € Pa3IHyCH, J1a Ce OJIHECYBa HA JICTUCIATUBHUTE PEIICHHU]a, HA
WHCTUTYUUOHAJITHUTE KallaoluTCTHU, Ha I/IHTepOHepa6I/UIHOCTa Ha CUCTEMOT HWJIHN Ha

MEHTAJIUTETOT Ha TparaHuTe.

HopmaTnBHAa M HHCTHTYLHMOHAJHA paMKa Bo Peny6anka MakeaoHuja

Peny6nuka MakenoHuja jeruciaTuBHaTa U MHCTUTYLIMOHAJIHATa paMKa 3a
6opba mpotuB Kopymiyjara ja moHece Bo 2002 rogmaa. Kako ocHoBa mociyskuja
Kasnenara kxoHBeHnuja 3a Kopynuwmja, | 'paranckata KoHBeHIuja 3a kopymmuja
(Coserot Ha EBpoma, 1999 romuna), HO U ,,JIBacceTe BOJEUKH MPUHIMIN 32 OopOa
NPOTHB KOpyHuMjaTa“ IOKyMeHT IoHeceH ox Komuter Ha MuHHcTpu BO 1997
rOAMHA, CO IIeJ Npe3eMame Ha e(EeKTUBHM MEPKH 3a MPEeBEHLHja oA KOpyImuja,
jakHemE HA jaBHATA CBECT M NPOMOBHPAE HA ETHUKOTO OfHecyBame.® Bo 2007

roanHa Oere JAOHCCCHA peryJjiaTuBaTa 3a CyAUpOT Ha UHTCPCCH.

OBue HOpMATHBHH pelieHMja Oea HEKOJKY TMaTh H3MEHYBaHH U
JIOTIOJTHYBaHH,KaKO MOPaIUHOBOIIPOjaBEHH COCTOjOM, TaKa W TIOPaH JOHECYBAHETO
Ha TI00ATHUOT JOKyMEHT 3a Oopba mpoTHB KopymiujaTta, T.c., KOHBEHIMjaTa 3a
6op6a npotuB kopyniuja Ha O6eamaern Hamuu (UNCAC, 2003 roamna) koja e
HajCWJICH aHTa)XMaH Ha MeryHapoJHaTa 3acqHHUIlA 32 YHU(PHUIUPAH TPHUCTAIl BO

CIIPaBYBAETO CO KOPYITIIHjaTa.

2 https://www.transparency.org/country
® https://rm.coe.int/16806cc17c
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Co men kpernpambe W TPUMEHA HAa eDUKACHU AHTUKOPYMIUCKH TMOIUTHKH
Y TIPaKTUKHU, KAKO WM jJaKHEH¢ Ha HOPMATUBHHUOT M MHCTHUTYIIHOHAJIHUAOT KaIal[UTET
Ha PemyOimka MakenoHHWja 3a MPEeBEHIINja Ha KOPYIIIIHjaTa U CyAUPOT HA HHTEPECH
Ha JIONITOPOYHH OCHOBH CO 3aKOHOT 3a CIpeuyBame Ha KOPYIIHjaTa € OCHOBaHA -

HpxasHata Komucuja 3a cripeuyBame Ha kopynnujata (JAKCK).

CranyBa 300p 3a MPEBEHTHBHO TEJIO KOE MPOM3JIETyBa OJ MEl'yHApOIHUTE
aktu (Kasnena konBenuja 3a xopynuuja vHa Coser Ha EBpona, UNCAC) 3a 60opba
MPOTHB KOPYIIIIKjaTa KOH yIaTyBaa Ha OCHOBAKE€ Ha CIICIUjaATU3UPAHO U HE3aBUCHO
AHTHKOPYIIICKO TEJI0 OCHOCOOEHO 3a €(EeKTHBHO M CTPYyYHO H3BPLIyBame Ha
(yHKIIMATE W CHOPOBEAYBamke€ HA MEPKUTE M aKTHBHOCTHTE 3a CIIpeuyBame Ha

KOpyTIgjaTa.

Hagnexnocture Ha JIKCK mpousneryBaar ox 3akOoHOT 3a CIIpEUyBame Ha
KOpyNuujaTa U CyAUPOT Ha HHTEPecH, 3aKOHOT 3a JIOOUpame 1 3aKOHOT 3a 3allITHTa

4
Ha YKa)XXyBauuTeC.

JKCK Bo ocHOBa, € IPEeBEHTUBHO Telo. U mokpaj Toa mTo CO HOBUOT 3aKOH
3a CIpeuyBame Ha KOpymIfjaTa U cyaupoT Ha uHTepecH, o1 2019 roamna (3akoH 3a
CIpeuyBame Ha KOPYyIIMja U cyaup Ha uHTepecH, CiyOeH BeCcHUK Ha Pemy6mmka
Makenonnja 6p.12/19°, ce mpaBarT HAmopH 3a 3rOJEMyBame HA HEj3HHHTE
HAJUIC)KHOCTH OJ HCTpakKeH KapakTep, cemak Bo minobama, JIKCK ro 3ampxkysa

MOJIEJIOT 0J1 OCHOBameTO BO 2002 roguHa.

Nmeno, JIKCK ja uma HamiexHOCTa 3a JIOHECYBalkhe HA CTPATEHIKHOT
JIOKYMEHT 3a CIpEYyBambe Ha KOpYIIMjaTa U CyAMPOT HA UHTEpecH (IO MOTBPAyBa
[NapmamMeHTOT) ¥ BO copabOTKa CO JPYrHM MHCTUTYLUH, IpalfaHCKH OPraHU3allud U
npyru cyOjektn ja peanmsupa Bo mpakca. JIKCK cmpoBenyBa exykamnuja 3a
CIpevyBame Ha KOPYIIUjaTa, ja CJeJAU UMOTHATa COCTOj0a Ha HOCUTEIIUTE Ha jaBHU
(GYHKIMH, TOCTANlyBa BO CIy4YaW Ha CyJIUp Ha MHTEPECH, ja CICAU 3aKOHHUTOCTA Ha

(UHAHCHpamHETO HAa TOJUTHYKHUTE MapTHH W Ha W300pHHUTE Kammamu. MeryToa,

* https://www.dksk.mk/index.php?id=home
Swww.dksk.mk/fileadmin/user_upload/Zakon_za_sprecuvanje_na_korupcija_i_sudirot_na_interesi.pdf
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JIOKOJIKY YTBPJIM HEKoja MoBpena Ha 3akoHOT J[pkaBHata Kommcuja Tv m3BecTyBa
JPYTUTE HAJUTCXKHNA HHCTUTYIMH. Toa 3HAa4H JieKa Taa € MHUIU]aTop 3a MOCTAaIKa, HO
HaJUICKEH € HEKOj IPYT IPYT ApKaBeH opraH (IIpuMep, jaBHO OOBHHUTEIICTBO, CYII,

yIIpaBa 3a jaBHU MPUXOJH).

Co HoBHOT 3akoH of 2019 ronuHa ce BOBeAe MOTPAHCHAPEHTEH HA4YMH 32
n300p Ha wieHosute Ha JpkaBHaTa Kommcuja, Bo oapeneHa Mepa, IPECIUKYBambEe
Ha MozenoT Ha Permybnuka CroBeHHja, co Toa ITO TaMy BO MPOLECOT Ha CeleKIrja
¢unanna e oxnmykara Ha Ilpercenmarenor na PemyOmuka CroBenuja. Meryroa, ce
MOCTaByBa IMPAIambeTo JANWd OBa HEe Oellle BUCTHHCKUOT MOMEHT Jia C€ MPUCTaIU
KOH TIOCepHO3Ha IIPOMEHa BO MOJICJIOT Ha aHTUKOPYMIIUCKO Teso. Ha mpumep, 1a ce
3aMEHH KOJIETHjATHOTO TEJI0 CO MHOKOCEH OpraH (ATreHIuja), Wi Ja ce U3rpaad
TEJI0 KOoe Ke MMa OIepaTHBHU HaIeKHOCTH. OBa € MHOTY 3HAYajHO OJ acIeKT Ha
BPEMEHCKaTa paMKa, MMEHO, JIOKOJKY HE CT€ 3aJOBOJIHM O]l aKTyeJIHHOT MOZEI
Tpeba za ce mpucranu KoH npomeHa. On apyra crpaHa, ceKkoja CyIITHHCKA IIPOMEHa
BO MOJECIOT 6apa oapeacH BPEMEHCKH MEPHOJT 3a UMIUIEMEHTaIja (MUHAMYM TIET
TOAMHH) 3a 10TOa Ja Ce IpajaT 3aKiIydoLH 3a MPEeIHOCTHUTE M HENOCTaTOLMTE Ha

HOBHOT MOJETL.
Pa3nuyHu BUAOBHM Tesia 3a 60pOa MPOTUB KOPYNIHjaTa

CBeTckaTa IIpakca II03HaBa HEKOJKYy OONWIM Ha Tela 3a Oopba MpOTHUB

KOpPYIIIHjaTa, KON BOTJIABHO C€ TPYNHpaar BO TPH TPYIIH:

- IIpeBeHTUBHU MHCTUTYLIMH, 32 Pa3B0j HA MOJUTHKH U 32 KOOPJMHAIIH]a,
- Mucturynuum 3a cipoBenyBarmbe Ha 3aKOHOT — Crielujau3upanu OJIeTH BO
COCTaB Ha IOJIUIUja WU OOBUHUTEICTBO U
- IloBekeHaMeHCKM areHIMM CO OBJIacCTyBama 3a TMpEBEHLHWja U 32
CIPOBE/lyBab€ Ha 3aKOHOT.
Harrara uHCTHTyIMja € BO MpBara rpyma, HOPEBEHTHBHO TEJIO KOE Tpaau
MOJIMTUKA W T'0 KOOPAWHHMpA IMPOIECOT Ha MPEBCHIMja OFf KOpyIIHMjata Ha
HallMOHAJIHO W MeETyHapoaHo HuBO. M mokpaj Toa mTO CcTaHyBa 300p 3a

IIPEBECHTUBHO TC€JIO KOE€ HEMa OIICpaTUBHU HAIJICKHOCTHU (MO)KC na CIIpOBEAC
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MIPOBEPKH, N1a PETUCTPHPA COCTOj0a M IOCTaBH MOIHECOK A0 IApyra WHCTHUTYIIH]A)
cemak ouekyBamara Ha jaBHocta on JIKCK ce MHOTY moOBeke Oa HEj3HMHHTE
HAQ/IGKHOCTHTE TPONMUIIAHU BO 3akoHOT. OJ Apyra cTpaHa, HHCTHTYIHjaTa MOpa
Ja ce TMPHUIPKYBa KOH TMPOICCHUTEC TapaHIMM KOW T KMMaaaT TrparaHure,
BKITy4yBajK{ ja Mpe3yMIIijaTa Ha HeBHHOCT. Bo HuKkoj ciydaj JIKCK He cmee Ha

CMCTKaA Ha CIICKTAKYJIApHOCTa z[aja norasvu HOpMaTUBHOCTA BO IMMOCTAITyBaAKBETO.

[IpeBeHTHBHOTO TeJIO, KaKO MOJIe 3a 00pba MPOTUB KOpyIiHjaTa Bo Pemy0Oinka
MakezioHuja, TOCTOU MoBeke o 17 TOAMHU, HEKOJIKY MaTH MOJeiupano. PeanHocra
0apa mpoMeHa BO IPHCTAIOT,T.C., BHECYBAkhEe Ha ONEPaTUBHU HAIUIeKHOCTH. O
PETHOHOT HajOIMCKY 'O UMaMe HCKYCTBOTO Ha XpBatcka. imeno, Kannenapujara 3a
cy3GHBarbe Ha KOPYIIIHjaTa i opranusupannot kpumuaai -Y CKOK e moceGHo Temno
BO paMKHTE Ha JaBHOTO OOBHHHUTENCTBO CO MaHAAT Jla TM HACOYH ITOJHIIMCKHUTE
WCTpard W Jla CIpOBeJe KPUBMYHO TOHEHE BO CIydaWTe Ha KOpyHuuja u
opranusupad kpumuHalI. KpuBmunute nenma mon jypucauknmja Ha YCKOK ce
ctporo Habpojanu co 3akoH. Y CKOK nMa pazy3HaBauku, HCTPaXKHU, OOBHHHUTEIICKH
Y IPEBEHTUBHU HAIJIS)KHOCTU U € OJITOBOPEH 3a Mel'yHapo Ha copaboTKa U pa3MeHa

Ha I/IH(I)OpMaLII/II/I BO CJIOKCHHU UCTpaAru.

3a ucrakHyBame € MCKYCTBOTO M Ha benrmja, xage HamiexxHo Tteno 3a Oopba
MpoTUB Kopymiujata ¢ lleHTpanHara KaHIlenapuja 3a penpecuja Ha KOpyIlujaTa.
Kannenapujara e cocraBeH nen Ha QenepanHaTa MOJHIMja W MMa Hal[MOHAIIHA
JYPUCIUKIMja 3a WCTPaXyBamke HA CHTE CEepHO3HM (OpPMU Ha KOPYITHBHO
onHecyBame. KaHlenapujata e 3aJ0/pKeHa 3a UCTpard M MOJAJpIIKa Ha UCTPark 3a
JieTia O]l CIIOYKeHa M cepuo3Ha Kopymiuja. Mcrparure ocoOeHO ce ofHecyBaaT Ha
KPUBUYHHM Jieia Ha MOTKYI, TPOHEBEpa Ha jaBHU CPEJICTBA, CYAHP HA UHTEPECH U
MpOHEBEpa €O JOTOBOPHM 3a jaBHH Ha0aBKW, TPAHTOBH, [O3BOIH |
ono6penmuja. TloBekeHAMEHCKHTE arcHIMM CO OBIACTYBAamba 3a MPEBCHIHja U 3a

CIIPOBEAYBAKC HA 3aKOHOT MMaaT KOMINIEKCHU HaJJIC)KHOCTH. Bo nuB ce BKIIYYCHHU

® http://www.dorh.hr/Default.aspx?sec=53
" https://www.police.be/5998/fr/a-propos / directions-centrales / office-central-pour-la-repression-de-la-

corruption-ocrc-0

115



JIEjCTBHja 3a  CIpeYyBame Ha KOPYINIHjaTa, eAyKanuja W WHPOpMHpame Ha
rparaHuUTe CO IIeJT CTEKHYBame IOIJpINKA, KaKo W BoJAeHme ucrpard. HajmoGap
MprUMap 3a Toa Kako M3IJieAaaT oBue MHCTUTYIMH ¢ HezaBucnara Komucuja npoTus

xopymimja Ha Xour Konr.®

HezaBucnata Kowmucuja wa Xonr KoHr mpBocTeneHO [enyBa MPEKy
elyKanujaTa, co el Aa T HHPOpMHUpa rparaHuTe co MOCIEAUIUTE O] KOpYIHjaTa,
Jla ja pa3BUe CaMOJMCIMILINHATA, 1a TO MOJUTHE HUBHUOT WHTETPUTET U Ja OujaT
OTIIOPHKW Ha Owjo koja Qopma Ha Kopymiuja. Bropuor crond Ha HEj3HMHO
nejctByBame ¢ IlpeBenmujata. CranyBa 300p 3a J€jCTBHja CO KOM C€ JETEKTUpaaT
PUBUIIMTE O KOPYIIIHja BO JaBHUOT W MPHUBATHHUOT CEKTOp, W TOTOA Ce€ HyAaT
pelieHyja 3a HUBHO HagMUHYyBame. Cerak HajCUIIeH € TPeTHOT Wik OnepaTuBHUOT
CTOJIO IITO TH CIIPOBEAYBa HCTPAXHUTE AcjcTBHja. Bo pamkure Ha OmnepaTHBHUOT
cTOJI0 IMOCTOjaT HEKOJIKY TPYIH 3a MOAJPINKA, KaKo IITO CE: TPYIa 3a pa3y3HaBame,
oTIepalliy CO TajHU CIY)KOM, 3aIITHTAa Ha CBEAOLN W PaKyBame CO OTHEHO OpYXKje,
IIEHTap 3a MPUTBOp, LIEHTap 3a W3BEITaW, TUM 3a Op3a peakuuja, PeBu3opcku u

WHCHEKIUCKY ciryx0u, MHdopmaTiuka TexHonoruja u Kommjyrepcka dpopeH3uka.

Bo HesaBuchnata Komwucuja Ha Xonr Konr ce Bpaborenu okony 1200 nwia,
HajTOJIEMUOT JIeJ1 BO ONEPaTUBHUOT ¢Toi0. CTaHyBa 300p 32 BpBHA MHCTUTYIIH]jA CO
TOJIeMH HaJUIeKHOCTH W PECYpCH, Koja IOCTOM CKOpO TOJOBHMHAa Bek. Kora ce
300pyBa 3a Hea Tpeba Ja ce MMaar BO MPEIBHI M CIEIHUOT MOJATOK, CIOpPE.
HNunexcor Ha ekoHOMcKa cimoboma 3a 2019 - Heritage Foundation, Xonr Konr e
HajcI060IHA GKOHOMHMjA BO CBETCKH PaMKH, mociegoBatenHo 25 roauun.’ TTokpaj
Toa, cropen WMHaekcoT 3a mepuenija Ha kopyniujara 3a 2018 Ha Transparency

International, Xonr Kosr e parrupas Ha 14 mecro.'®

8 https://www.icac.org.hk/en/law/law/index.html
® https://www.heritage.org/index/ranking
10 https://www.transparency.org/cpi2018
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Hog npucran

JlokonKy HampaBHME CIIO] Ha JOCETAalIHUTE PEe3ydTaTH o1 pabOTeHmETo Ha
HAIIMOHAJIHOTO TEJIO 3a MPEBEHLHUja O] KOPYIIHja, OpOjHUTE aHANUTHYKU W3BEIITAN
W3TOTBEHU OJ] €KCIIEPTH, TparaHCKU OpTraHU3allui, MEeI'YHApOJAHH €BAJyILIMOHHU TeNa,
KaKo M OYEKyBamaTa Ha jaBHOCTA, Ke 3aKIy4YHMe JIeKa IIOTPEOHO € 1a pa3MUCITyBamke

KOH I'pajici-¢ Ha HOB MpHCTal Bo OopOaTa MpOTHB KOpYIIIHKjaTa.

Kiryduen dhakTop okoiy epeKkToT o MOCTAIMyBamEeTO Ha HEKOja HHCTHTYIIH]a
ce HEj3MHUTE 3aKOHCKH HA/UICXKHOCTH. THe ja JaBaaT paMKarta 3a JIeNTyBambe a co Toa
M OYEKyBaHHOT penyiTaT, WIM TpHIOHEC 3a J00pOTO Ha OIIITECTBOTO.
Hannexnocture Ha JIKCK (BkinyuyBajku ru HOBHUTE co 3akoHOT o1 2019 ronuna) ja
ne(uHUpaaT Kako MPEBEHTUBHO TEJO, OJJHOCHO TEJIO 32 KOOAWHAIM]A, 32 KPEHPAE
NOJIMTHKH, 3a eIyKaluja M COBETyBame. EJIEMEHTOT Ha OINEepaTHBHOCT BO
HaJUIS)KHOCTUTE € MHOTY JIMMUTHPAH M 3aTOa ako ce Oapaar IMOrojeMH W BUJUIMBU
pe3yiTaté MOTpeOHO € Ja ro HM3MEHHMME MOJEJOT Ha TEJIOTO HAUIeKHO 32

CIpaByBamkhE CO KOPYIIIIHjaTa.

Bo roproTo 6ea crioMHaTH, IpeKy HEKOJIKY IPUMEpPH, KapaKTEePUCTUKUTE Ha
IpyTUTEe BHAOBH Tena 3a Oopba MPOTHUB KOpyINIMjaTa, KOW IITO HMaar
3a0eIe)KUTEITHN OTIepaTUBHI/UCTPAKHH HaIe:)kHOCTH. CTaHyBa 300p 32 HE3aBUCHHU
Tela WIM BrPaJeHd BO PaMKH HA JPYTHM MHCTUTYIHMHU. Tne He ce CIOMHATH CO
HaMepa 3a MabJI0HCKO MOCTAITyBamke, TYKy KaKO OCHOBA 3a Pa3MHCITyBabe CO I 1a
M3rpaJMe HAIMOHAIHO TEJNIO CO NMPEBEHTHBHU M OICPATHBHH HAUIC)KHOCTH, KOE
NOTHHPAjKH ce Ha MNPUHLUMINTE HA 3aKOHUTOCT, €(QUKACHOCT, e(EeKTHBHOCT,
00e30e71eH0 co MOoTpeOHNTE (MHAHCUCKH W KaIpOBCKH PECYpCH Ke NpUAOHEcEe 3a
nogobap pesyiraT Bo OopOara MpoTHB Kopymujara. BakBoTo pelieHue ke nma
JOTNOJHUTENEH TpPUAOHEC BO KBAIWTATUBHOTO UCIOJNHYBakEe HA €ICH Of

HO3Ha‘{ajHI/IT€ Konenxamku KPpUTCPpHUYMHU — BJIIAZICCHC HA ITPABOTO.
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M-p Jby6omup IleTpoBuKk,
nokTopan Ha HoB Oyrapcku yHHBEp3UTET
Codwuja, Penybnuka byrapuja

NHOBAIIMHU BO CUCTEMOT 3A CIIPEYYBAIBE U
IMPOU3BOJACTBO HA IPOT'A

Bosen

Tema Ha enmabopanja BO TPYJIOB € yJjioraTa Ha MHOOPMUPAHETO, HCTPAKYBabaTa,
MOHUTOPHHTOT W €BajyallfjaTa BO paMKHTE Ha (YHKIMOHUPAHETO HA CUCTEMOT 32

CIIpeuyBambe Ha IIPOU3BOACTBO U TPTOBHja CO APOra.

IojnoBHa ocHOBa npeTcTaByBa Hanmonannata crpareruja 3a nporu go 2020 roguHa
BO KOja €JIcH JIeJT € TTOCBETEH Ha oBaa mpobiemarnka.Ce pa3dupa, yHAIPEIyBamkETO
Ha IIeJTMHATa Ha CHCTEMOT 3a 60p0a MpOoTHB aporaTta € MHOTY ITOKOMIUICKCEH 3adar,
Koj omdaka W IPYrd aKTUBHOCTH, KaKO INTO C€ MEPKUTE 3a HaMalyBame Ha
nobapyBaykaTa Ha JIPOTH, HaMallyBarme Ha CHAaOJyBameTo CO Jpora, KOM HUMaaT

TpeTMaH / CTaTyC Ha CTpaTerucka ooJacr.

AHaJaM3a M JUCKYCHja

Llenra na HammonamHata crpaTterdja 3a Aporu Ha apkaBara a0 2020 roguHa BO
oOxnacra Ha WHGOPMAIMHTE, UCTPAKYBaKHATa, MOHUTOPHHOT U eBayallfjara e Jia ce
MOCTUTHE IITO € MOXXHO MOA0OpO pa3dupame Ha CHTE acleKTH Ha (eHOMEHOT Ha
Jpora ¥ Ha BJIMjaHUETO HA MEPKUTE CO I Jla MPHUAOHECE 3a MoJ00po CleicHhe,
HCTPaXXyBame U eBajyalldja Ha pe3yJITaTUTe, 3ajakHyBamke Ha Mel'yceOHa copaboTKa
Ha UHCTUTYIIMUTE MOBP3aHH CO aKTMBHOCTHUTE 3a CIPEUYYBaHkE WM HaMallyBame Ha
HmTeTHaTa ynorpeda Ha JPOrMTe, KaKO M 3apajud HU30eTHyBame Ha JAYIUIMpame Ha
HanopuTe. Bo cTparerncKuOT IOKYMEHT C€ KOHCTaTHpa JeKa OBa MOXE Ja Cce

[OCTUTHE MPEKy YyCoIjlacyBamkbe Ha METOAOJIOTMMTE Ha paboTa U BOOIIUTO Ha
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MPHUCTANOT, BMpEXYBake HAa WHCTUTYLIUUTE ¥ CO3HaHWjaTa W IOOIUCKA
MPOAYKTHBHA COpabOTKa Mely OpraHWTe W TellaTa, OJHOCHO Ha HHWBO Ha IIENIOTO

OIMmTCCTBO.

Kako HOBHMHH BO HaI_II/IOHaJ'IHaTa CTpaTCI‘I/Ija 3a Apora c¢€ IMOCTaBE€HU CUCTCMCKU
npucrtamnua BO OBHUC O6J'I8.CTI/I, MOZACPHHU TCXHOJIOUIKHW CEIrMCHTH, YCOIIACCHU CO

AOCTUTHYBamaTa BO EBpona " BO CBCTOT.

Bp3 Taa OCHOBA € MPETIIOCTABCHO U MPCIU3UPAHO ACKA CTpaTerHjaTa HnMa 3a f0ei1 ga

'l IOCTUTHE CJIICAHUBC PC3YyJITATU:

pBo, uaeHTHdUKyBame, aHATU3Upame M KiIacHPUUMpame Ha MOJATOLUTE U
¢axTHTe Crope] AOBEPIMBOCTa, KBAIUTETOT M YIOTPEOIUBOCTA 32 MOJIUTUKATA H 32
MpaKkTUKaTa, MAaKCUMAaJIHO aKTHBHUPAE U MOJI3YBamke Ha TMOCTOJHUTE U3BOPH U 0a3u

Ha pesieBaHTHU COJP>KUHM U HH(POpMAaLK 3a 00acTa Ha JporaTa.

Bropo, nmonaramomHO TONOOpYBame Ha  3HACHETO,  3acCHIyBamke  Ha
nHppaCTPyKTyparta BO MPHOUPAHETO M NPOTEKOT Ha IMOAATOLM 0 HAIJIC)KHHUTE
WHCTUTYIIMN U TeJa, 3apaad IMOACTAHO HCTPaKyBame Ha COCTOjOMTE CO ZIpora,
cneneme u eBaryarija. OBOj KOMIUIEKC O MEPKH M aKTUBHOCTH K€ C€ peain3upa,
npen ce, BO copaboTka co EBpOICKHOT IieHTap 3a cliefiekhe Ha IPOTra U 3aBUCHOCTH

ox npora (EMCDDA) u pasrpanetnoT Mmexannzam Ha EBpomon (Europol).

Tpero, momapmka W Tpemo3HaBamke HAa yJorara Ha HaydYHHOT TMPHUCTANl U
HCTPaXxXyBame MMOCEOHO BO €BayHPAmETO Ha CTPATETUCKUTE IIeNId W WHTEPBEHIUH,
co (okyc Ha 00jakKTHBHHM W HCTPAKyBadyKW HAOAW W HWHIWKATOPH, KaKO KIy4eH

CJICMCHT BO SajaKHYBaH)e Ha OpUCTAIIOT BO OJHOC Ha COCTOj6aTa coaporara.

YeTBpTO, NIpEpacHyBamke Ha MOJEIOT Ha aKTUBHOCTH MO3HAT kKako HaruonanHa
¢doxycna touka (LlenTap 3a ciememe Ha apora M 3aBHCHOCTH of japora, Cektop 3a
KOHTPOJIMPaHU CYINCTaHUUHK, MUHHCTEPCTBO 3a 3ApaBcTBO) BO oOcepBaTopHja

3ajpora.

Llentapor wWMa 3akoHCKa 3ajavya Ja coOWpa, aHaTW3Upa W pachpeaetyBa
00JEKTUBHHU, CUTYPHH M CIOPE/UIMBH TOJATOIM 3a COCTOj0aTa CO JPOTHTE BO

Ap’KaBarta, Crop€J] OCHOBHHM, OAHOCHO KJIYYHHU CIUACMUOJIOIIKHN IIOKAa3aTeiIin H
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TOTIOTHUTEITHA WHIUKATOPH 32 CHaOIyBarmke COapora.

Jlornuen pasBoj e mponwmjara Harmmonamaata obcepBaTroprja 3a ApoTra CHCTEMCKH
Jla ce Wu3rpamd pemnyraiMja Kako IIeHTap Ha CTPYYHOCT, Jla C€ H3rPajau
KpenuOMInuTeT, na OWje MPOaKTHBEH W PEAKTHUBCH LIEHTAP BO HH(GOPMHPAETO,

o0jacHyBajky 'l HOAATOLUTE BO HUBHOTO BUCTUHCKO U (DYHKIIMOHATIHO 3HAYCHE.

IlerTo, BMpexyBame (cOPTBEPCKO MOBP3YBakE) HA CUTE 3APABCTBEHU MHCTUTYLIMN
KOH ce BKJIYYEHU BO TpPETUpame Ha MpobOjeMaTHKaTa MOBp3aHa CO IPOTd, Kako U
IpOrpaMuTe 3a HaMalyBambe Ha LITETH, 3apagd BOCIOCTaBYBamE EIEKTPOHCKU
CHCTEM Ha NpuOMpame Ha IMOJATOUHUTE MO0 WHAWKATOPHTE, BO COTJIACHOCT CO
3aKOHCKaTa peryjaTuBa, oJ cTpaHa Ha lleHtapor 3a crengeme Ha japora H
3aBUCHOCTH of jpora, CekTopoT 3a KOHTPOJHpPAaHU CYNCTaHIMH H

MI/IHI/ICTepCTBOTO 3a 3ApaBCTBO.

Hanmonannara crpareruja cCoap Ky U IPYTH CETMEHTH, KaKko MITO ¢ HaMalyBame Ha
mobapyBadkaTa Ha ApOTa, HAMaIyBamke Ha CHAOIyBAmEeTO CO JAPOTa, MEryHAapOIHA

copaboTKa ¥ KOOpJMHAIIM]ja BO OopOarTa MpOTHB 3JI0yNoTpeda Ha Jporara.
Kaxo mepku Bo HaMamyBame Ha modapyBadkara Ha APOTH CE MIPEIBUICHU:
e [IpomoBHpame Ha 3[IpaBjeTO W MPEBEHTHUBHA EayKaIlhja
e [lomoOpyBame Ha MPUCTANOT A0 PA3IMYHU IPOTPaMH U TPETMaHH
e [lomurHyBame Ha jaBHaTa CBECT
e [loBHCOKO HHBO HA CTPYYHOCT BO IMPUCTAIIOT
e [IpucrnocoOeHu MporpaMu 3a HaCEJICHUETO BO LEIHHA
o Koopaunanumja
AKTHBHOCTHTE BO HAMAITyBamkETO Ha CHAOTyBamETO CO IPOTa Ce OJTHECYBaaT Ha:
e Pano mpenynpenyBame
e 3ajakHyBame Ha IpaHUYHATA KOHTPOJIA

o CrpeuyBame Ha IEPEHETO ApU
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CropeuyBame Ha cHaOyBamkeTO HA YIIUIHO HUBO
EnumuHupame Ha pU3MK 3a MOJNUIMjaTa U HapruHaTa

3akoHCKa paMKa Koja ke Ce CIpaByBa CO HOBHTE TPEHIOBH Ha HEJETATHU

AKTUBHOCTH IIOBP3aHMU CO ApOTra U HOBU IICUXOAKTHBHU CYIICTAHIIN.

JIuteparypa
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KonBennuja Ha OH 3a onojuu aporu on 1961 romuna wm3meHera co
npotokon oz 1972, Konsenuujara 3a ncuxoTpornHu cyrncranuuu (1971) u
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NMHOBATUBHUTE BPEJTHOCTHU HA ETUYKOTO
OBPA3OBAHHUE

JK¥MBOTHHTE BpeIHOCTH HE MOXKAT Ja OMAAT MO3UTUBHO BOCIIOCTABEHH, TOKOJKY
YOBEKOT HE BIIOXKYBa BO CBOETO 3HACHE M HE IOCTANlyBa OJTrOBOPHO, TOOJIECHO U
eTrgHo. Jla ce Oume Bo XapMoOHHja co cebe U CO NPyruTe, 3HAUM JIeKa JTHYHOCTA €
KapaKTepHO M3rpajicHa, MOCeayBa BUCOKAa MOPAIHOCT, HETYBa alITPYUCTUYKU IyX U
yMee Ja HamlpaBH pa3jiuka nomery 1o0poto u 310To. CaMocBecTa W CeCTPaHHOT
Pa3BUTOK Ha YOBEKOBUTE ITO3UTHBHHU CBOJCTBA C€ KIIy4eH (haKTOp 3a Mpero3HaBame

U CJICACHHC Ha BUCTUHCKUTE BPECAHOCTHU HA ) KUBOTOT.

Ersuctenuujanaure mpobiemu, OopOM M HEHM3BECHOCTH OTCEKoraml Ouiie
KapaKTepHCTHKa Ha YOBEKOBOTO YKMBECH-E, TaKa ILITO HEMAJIO €10Xa O Pa3BojoT Ha
YOBEUITBOTO BO KOja HE IMOCTOENIC BOCHU KOH(IMKTH, HO ¥ CTPEMEXK JIa CE POHAjIe
WCTPaBHHUOT MAaT KOj BOAM KOH IMPOTpPec, HAMECTO KOH HEraTMBHHUTE W30JUIH Ha
MOCTOCHETO. ParameTo W MpEeHEeCyBameTO Ha BPEJIHOCHUTE WACANN BP3 WUIHHTE
TeHEpalii OTCEKOTalll MpPETCTaByBalie CYIITHHCKA IIeN, Koja To o0Jaropojysa

YOBCKOBUOT AYX U MY JlaBa CMHUCJIa HA HETOBUOT KUBOT.

,MarepujasHoTO, KYJITYpPHOTO M JYXOBHOTO OOraTCTBO Ha YOBEIITBOTO €
CO3/1aBaHO WI[jaJlHWIIA TOJIWHHU CO TOCBETEHAa M MAaKOTPITHa TBOpEYKa JEjHOCT Ha
CeKOja TBOpEYKAa IJIMYHOCT. Toa TpeTcTaByBa MOHYMEHT Ha KpEaTHBHUTE
MTOTEHIMjaId Ha YOBEKOT, HO M M3pa3 Ha HETOBHUOT CTPEMEXK 32 TyXOBHO BO3JIUTAMHE

u cebensrpajyBame, BTEMENIeH BP3 jaCHOTO CO3HAHHE 3a COICTBEHATa MPUPOJA,
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COTICTBEHHUTE JKeJIOM M BPEIHOCTH, KaKO M BP3 BHU3MjaTa 3a COIICTBEHHUTE TBOPEUKHU

1
nenum’.

Etnkara e egna ox Haj3HavyajHUTE (OPMH HA YOBEKOBOTO OCMHUCIYBAamEe Ha
CBETOT M PEYMCH MpBa OCHOBA 32 YOBEKOBOTO JCjCTBYBame. Kako HayMH Ha
YOBEKOBOTO BPCAHYBAKE M OHECYBAE, Taa TM MPUAPYIKYBa JIYyIreTo BO cUTe (ha3u
O] IIMBUJIM3ALMCKHUOT W COILMjAJICH Pa3BUTOK. ETHYKAaTa OPHEHTHPAHOCT HE Camo
MITO € CYIITeCTBEHA 3ajada Ha JIyreTo, TYKy € eIHa OJ HajlmoTpeOHUTEe |
HajOIaropoHA YOBEUKH (DYHKIMH, KOM OBO3MOXKYBaaT HANMPEIOK M XapMOHHYHA
ersucteHyja. Kako cocraBeH el 0/ YOBEKOBOTO MOCTOCHE, CTUKATa Ce MEHYyBaJla
HU3 BEKOBUTE, OHAKa KaKO IITO CE CO3/aBalic HOBU YCIIOBH 3a JKUBECHE M HOBU
OJHOCH Mery IyreTo, ma ce rpajeie HOBH BPEOJHOCTHM M HOBH NOTPEeOH Of

YOBCKOBATa IpaBUJIHA NPOICHKA U AKTUBHOCT.

1. Bo anTHuKara emoxa ce CMEeTasio JeKa pa3yMoT € HajOIaropoJHUOT AeN O]
YOBEKOBaTa MNpPHUPOJA, a KakKO TJAaBeH JIO3yHI C€ HaMETHAIOo c(akameTo JeKa
,»33JI0BOJICTBOTO € HICIIPABHO CaMO aKO BOJHU KOH J00poro“. OcHoBara Omia jaa ce
CTEKHE 3Haewme, Onejku 6e3 MypocT U ceOecIto3HaHue He MOXKETIO JIa C€ YeKOPH 10
BUCTHHCKHOT mar. CokpaT MOTCHIHpan JeKa ,,HUKO] HE TPEIId CBECHO, TYKY O
He3Haewe, HeMO3HaBakhe Ha BPEAHOCTHTE W HEOCO3HABamhe€ HA IOCIEAHIINTE O
CBOETO OJHecyBame* . Toj ykaxal aeKa eqUHCTBEHO MPEKY BIOKYBAamhE BO 3HACHETO
MOJKE JIa C€ 0CO3HAae JOOPOTO U JIa C€ OTBOPAT MPEMYCIOBH 32 CO3[ABAmE MPABEIHO
ommTecTBO. THe BPEIHOCTH Ce MOCTHTHYBAaT CO TyXOBHA HaArpanda Ha JTUYHOCTA,

€O ceOeCITo3HaHue U CO HWHULIUPAakC BUCOKO HMBO Ha CBECT 34 ONIITOTO ,I[06p0.

AHTHYKHOT OOpa3oBeH Heal HAapedyeH — Mauaedja, IITO HajI0CIeIHO
¢unocopckn € obmucieH U pazpaboreH Bo yuemara Ha Coxpatr u Ilnatown,
BCYIIHOCT TpeTcTaByBa (¢uiuocopcka BH3Mja 3a M3rpagda Ha BUCOKOMOpAJHA,
cnoboHa M JOCTOMHCTBEHA MTUUHOCT. LlenTa Ouna na ce mocTUrHe 100IECHOCT MU
apere. [lonmamero Ha JOOJIECHOCTA € BO TECHA KoOpenaldja co KOHIIEMIUjaTa 3a

3a€MHaTa NOBP3aHOCT Ha CTUYKUOT U CCTCTUYKUOT HUJI€a]l BO €AMHCTBCH BPCIHOCCH

3a OyIeHmeTo Ha CBECHHOT Hleall 32 06pa30BaHUeTo U KynTypaTa Buau: Jeger, Verner: Paideia(Novi
Sad: KnjiZevna zajednica Novog Sada, 1991) str.210.

125



YOBEUKH HJeal — KajJokaratuja. ,,Toa moapazOupano aeka ybaBoTo u 1o0poTo ce
coBmaraar, Taka ITo MO0OJECHHOT YOBEK BO CBOjaTa €CTETHKA HACTHO € W €THUYCH,

JozieKa BO CBOjaTa €THKA € ecreTnaeH

. IloenTara e nexa BHaTpelIHaTa y0aBrHa Ha
JIMYHOCTA € BO MHTEPAKTUBEH OJHOC CO (PU3MUKHOT M3IJIe], KOj CBOjaTa BPEAHOCT ja
u3pa3yBa, €AMHCTBEHO aKO € MNPOHMKHAT W oA aAoduTe xaena, oA AyXOBHATa

XapMOHH]ja ¥ o yOaBHHATa Ha AyIIaTa.

Llen Ha YOBEKOBOTO /AEjCTBYBAHE € HOCTUTHYBAE HAa HajBUCOKOTO IOOpO, KOE
cropen ApHCTOTEIN € BO TOCTUTHYBamke OJIaKEHCTBO, OMHOCHO eBAeMOHMja (Ccpeka).
Toa ke ro ocTBapuMe aKo CTaHEMe CBECHM 3a HamuTe 3a0iMyau, WIy3ud |
ce0en3MaMi ¥ HU3 MYApPOCTa W €THKaTa ja OCTBapUME LENTa KOja CUTE YOBEUKH

CYLITECTBA ja cakaaT — cpeKa.

Llenocen mpoiyT Ha maujaenjaTa Kako oOpa3oBEH ujeal joara BO MEPHOAOT Ha
peHecaHcaTa, HO U MMOJIOIHA BO TIEPHOAOT Ha MPOCBETHTENICTBOTO. Bo THe nmepuoau e
peadupMupaHa M KOHIICIIMjaTa 3a 3a€MHATa MPOHUKIMBOCT M YCJIOBEHOCT Mere

3HACHCTO U JJOOPOJIETENTA.

CpenHoBekoBHUTE (GHIOCO(MCKH KOHIICTIIIMU HMCTAKHYBaaT JeKa 3HACHETO U
MopajHata JI00JeCT T0 TpacHpaaT MaTOT KOj BOJAM KOH JYXOBHO CIIO3HABame U
noommkyBame 1m0 bora. LlpkoBHHOT nmeerr m ¢umocod ABpenrj ABTYCTHH CMeETail
JleKa CEeTO 3Haeme MOTEeKHyBa oJf bora, Taka mTO YOBEKOT HU3 0Opa30BaHHUETO U
ITO3HAHHUETO T'0 OCO3HaBa 00XjoTO TBOpEMTBO. Toj MOTEHIMpan Meka €IUHCTBEHO
MYApPHUOT YOBEK MOXe Ja Omme CpekeH, OWejku caMHOT YMH Ha CIO3HAHHETO Ha
BHUCTHHATa € 0JIaXXEHCTBO, 3aTOa IITO BUCTHHATA € JajeHa of bora u mpercraByBa
nat koH bora. HoBoBekoBHUTE MuciuTenu, mery kou u JIok, MoHTeckje, Xonbax,
Pyco, Kant, Bo cormacHoct Ha cBojata ¢miocodcka JOKTpHHA ja HCTaKHyBale
eTHYKaTa BTEMEJICHOCT Ha oOpa3oBaHueTo. OcobeHo e 3HavajHa muciarta Ha [loH

Jlok, xoj cMeTan aeka ,,pa3yMOT Mopa Jia OHJie HajBUCOK CyHja U BOAUY BO ce.

2. CoBpemenute ¢GuiocoQcku TEOpUM IMOKa)kaa Jieka YOBEKOT UMa TojieMa

noTpeda o] KBAJIMTETHO, JOJITOTPAjHO, Pa3BUEHO M LIMPOKO 00pa3oBaHME, BO KOE

’Puri¢, Milos. Istorija helenske etike (Beograd: Zavod za udzbenike i nastavna sredstva, 1987), str.
102.
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CBOE ITOCEOHO MECTO Haola €THYKOTO OOpa3oBaHHE, Ydja TJaBHA IeNl € Ja TH
MOJITOTBH MJIAJIUTE 33 JKUBECHE BO HOBHOT KOMILUICKCEH CBET UCIIONHET CO MHOTY

MpEAN3BUIIN 1 HEU3BECHOCTH.

MopanHOTO BOCHHUTYBamkbe€ Ha MIAUTE € €AHA OJf HAj3HAYajHUTE UYOBEUKU
nejaoctu. Cekoja miana JMYHOCT Tpeba Ja Ouae coABETHO eayLHpaHa, MOTTHKHATA
KOH CaMOCBECT M IIOJITOTBEHA 3a >KUBOT. ,,YOBEKOT Mopa Ja ce pa3Bue Of HajpaHa
MIIAZIOCT JI0 3peJITEe TOJUHM HHU3 MPOLECOT Ha 0Opa3oBaHME, OMAC]KH caMO MpPEKy
3HAaCHETO MOXe Ja craHe 4oBek . OBoj craB Ha Mmanyen KanT ykaxysa neka
0o0pa30BaHMETO TPETCTaByBa HYXKHA MOTpeda M CCCeHIMjajdHa BPEAHOCT Ha
YOBEYKOTO OuTHE. 3aT0a, HA BOCHMUTHO-O0Pa30BHHUOT MPOLEC BO CUTE EHOXH MY CE

IMOCBETYBA I0JICMO BHUMAHUC.

Taka e W JeHec, KOra MHOTYTE HOBH Tpalllarba KOM Ce T0jaBHja Ipex JIyreTo
HAaMETHYBaaT W HAaTaMOIHO €TWYKO CO3HABamkbe M HOB MOJIEM Ha €THYKaTa CBECT,
BpEIHYBamE U JI€jCTByBamhe, HaZIeBajKN Ce JeKa THE Ke IIOMOTHAT BO ONICTAHOKOT Ha
YOBEKOT M BO 3amTHurara Ha [Ipuponara. Bo Taa pammpeHa aeHemHa eTHYKa
AKTHBHOCT TOCEOHO MECTO 3a3e/ie €THYKOTO oOpa3oBanHue. Toa e HOBa ¢opma Ha
eTHYKaTa M IeAaronikara JIejHOCT 3a HIMPEeHEe Ha eTHYKHOT IyX W CO3HaHHe. Bo
eAyKaljaTa ce peaJu3upaaT BPEIHOCTUTE 3a KOW YOBEIITBOTO CMETa JeKa Ce
HajBaXHH Y IOTpeOHU /1a OuIaT MpeHeceHn Bp3 MilafiaTa TeHepannja u, Hu3 HUB, BP3
[[eTMHATa Ha YOBEYKOTO MocTOoeHme. Bo Taa cMucia, cocTaBeH A€l OJ1 eayKalujara e

3
MOPAJIHOTO BOCIIUTYBAKE .

[Ipupoznara Ha eTHKaTa € UCKIYYUTEIHO 3HaYajHa M AMKTHUPA pa3MHUCIyBamka 3a
npaBaaTa, JOJDKHOCTAa, COJHMIApHOCTa, YECHOCTa, OJIrOBOPHOCTA, TIpHXKara,
COYYBCTBHUTEIIHOCTA, JIMjaJIOTOT, TOJEepaHLujaTta u copaborkara. OBHE KaTEropuu ce
3Ha4aeH JieJl 0/l eTUYKOTO oOpa3zoBaHue. | 1aBHU L€ Ha €TUYKOTO 00pa3oBaHUE U
YUEHETO 38 BPEIHOCTHUTE € Ja CTHUMYJHUPA CTUYKO Pa3MUCIYBambe U MOCTAIlyBambe,

CBECT, OJATOBOPHOCT W COUYYBCTBUTEIHOCT Kaj YUYCHHUIIMTE, Aa WHHULIUPA YBUJI BO

3
3a eTnuxoTo oOpa3oBanue AeHec Buan: TemxoB, Kupui. Emuxa na kynmypama (KaBagapuu: /lom Ha

Kyntypara ,,liBan Mazos - Kiume®, 2009) ctp. 87.
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CTUYKUTE Had€jla U BPECAHOCTH MW Ja MOTHBHUpA KOH IIPAaBUIIHO pPEAIM3HUPAKBLE Ha

HUHTCIICKTYAJTHUTE CITOCOOHOCTH.

CoBpeMeHaTa TeIarordja cosfaje WHOBATHBHH peEIIeHHja M BO ITOMEHOT Ha
ETHUYKOTO 00pa30BaHUE W MOPATHOTO BOCMUTYBame. HoBuTE 00pa3oBHU BPEIHOCTH
ce Oasupaar Bp3 aCIEKTHTE Ha KPUTHUKOTO MHCIICH¢ U eBanyaija, pedrekcuja,
0CO3HaBame, pa3dupame, JOHECYBambe OJUIYKH, KaKO U Bp3 pPa3BHBAKETO HA
HEKOTHUTUBHHUTE CIOCOOHOCTH KaKBa IITO € COYYBCTBHTEIHOCTA. EMHA Of 1eiuTe
Ha MOpAJHOTO OOpa30BaHHME € JAa THM MOTTUKHE YYCHHWIUTE Ja CTaHAT 4YeCHH,
WCKPEHH, OATOBOPHM M eMIaTW4YHH. BTopara men e na ce uHpOpMHpAT u
MOTHBHMpAaaT KOH MPAaBHIHOTO HM3HAOTaHkE PEIICHHja 33 BAXXHUTE W KOHTPOBEP3HU
MOpaJHH JuiieMU. /[BeTe 1eau ce BKIOICHN BO MHOTY IOTOJIEM MTPOEKT — Oy/IeHhe Ha
MHTEIICKTyIHUTe W MOPAJHH TOTEHIMjaJli Ha JIMYHOCTA M JIaBalke CMHUCNA Ha

KHUBOTOT.

KapaktepoT, MOpaTHHOT MHTETPUTET HA JUYHOCTA U CAMOBPEIHOCTA, KOJKY U
Jla 3aBHCAT O]l JINYHUOT Pa3Boj Ha MOEAMHEIOT, THE BO rojeMa Mepa 3aBHUCaT U O
CTEKHATUTE HABUKH, MOPAJHOTO BOCIUTYBAlkbE M BPECIHOCHUTE HOPMH H Hadeina
MPUCYTHHU BO ColLlMjasiHaTa cpeirHa. Tyka Ke HaBeJeMe HEKOJKY pa3MHCIH KOH ja
WCTaKHyBaaT Ba)XHOCTa HA MOPATHOTO BOCIHTYBame, €AyKaldjaTa W EeTHIKOTO
obpaszoBanne. JXan JKak Pyco Bo cBoeTo emoxamHo aAemo ,Emmin wiom 3a
BOCITUTAHUETO MMa HaIWIIaHoO: ,,PacTeHWjaTa ce 00JaropoayBaaT co HETyBame, a
JyTeTo co BOCIIUTyBame . CITMIHA pa3MUCIIa HCKaKall U CPIICKUOT TMOST U MOPATTUCT
Jbyb6a HenanoBuk: ,MiaguHara € Beke Ha YOBEYKHUOT POJI, KAKO K€ r0 BOCIIMTAII,
TakoB ke HocH Ton"“. CHIHHOT KapakTep M MOPAIHUOT XaOUTYyC Ha JIUYHOCTA CE
KIy4HU 32 HaIlpellyBame BO JKUBOTOT. ,,He MoXke Ja ro COHyBaTe CBOjOT KapakTep,
MOpa Jia TO MCKAJIUTe KaKo YeluK', CMeTal aMepPHKaHCKHOT (uiocod U mucaTeln
Xenpu Hejsun Topo. Bo Toj mpasen oqu u pasmucnara Ha Maptul Jlyrep Kunr:
,/HTEINTeHIIMja TUTyC KapakTep — Toa € LeNTa Ha BHCTHHCKOTO oOpa3oBaHHE™.
OBue cornendu ykaxyBaat JeKa BOCIIHTYBamETO U 00pa30BaHUETO BO rojieMa Mepa

o Kp€upaaT YOBCKOBHUOT YM U OYyX.
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Hexon aBTOpm cmeTaar aeka (yHKIHMjaTa Ha OOpa30BaHUETO € N1a IO HAydH
YYCHHKOT KpPEaTMBHO Ia TH IPOMHUCIYBA HEIITaTa M KPUTHYKH 1a Pa3MHCIyBa.
Awmepukanckuor ¢unocod [lon [jym u pyckuwor emykatop Jle Burorckm ja
HarJlacwie HY)KHOCTa 3a y4Yere CO pa3sMHCIyBame, a HE CaMO CO MEMOpHpame.
Cropen HUB, HE € JOBOJHO YYEHHIUTE J1a TO 3allOMHAT TOA IITO UM € KaXKaHo: ,,TUe
Tpeba Ia ro mpoyvar u aHaJu3upaar HaCTaBHHOT MaTepHjan’’. CIMYHO pa3MUCITyBall
u JXKan [lujaxe, unja Teopuja 32 KOTHUTUBHUOT Pa3Boj € eHa O] HajJOMUHAHTHHUTE
TEOpUH 3a MHTEJIEKTYaJHHOT pPa3Boj Ha Jemnara ¥ miaaute. Toj cMeran jeka
yueHHIuTe Tpeba Ja ce MOTTUKHYBaaT Ha KpeaTHBHOCT, WHOBAaTHUBHOCT, [a
OTKpHBaaT HOBM HeEIUTa, Aa OMIAT KPUTHYapW KOW TH NPOBEpyBaaT HEITaTa, a He
camo ja ro mpudakaar Toa mWTO UM € HoHyaeHo'. OBHE MHOBATUBHU OOPAa30BHO-
BOCTIUTHH MPAKTUKU aCOLUpAT JeKa MiIafara JIMYHOCT HajHampe]l € XeTepOHOMHA —
YCBOjyBa W CIIEIN TYIW CTaBOBH BO MOPAJIOT, 3a MIOTOA Ja U3pacHe BO aBTOHOMHA
JUYHOCT — KOja CH Tpagyl CBOHM CTAaBOBH, YHANPEAYBajKM T'O YOBEYKHOT MOPAI,
JUYHUOT Pa3BOj M BPEIHOCTHTE HA KUBOTOT. LlenTa e na ce MOTTUKHAT YYCHUIUTE
KpeaTUBHO Ja MHUCIAT W Ja Pa3BHjaT COINCTBEHO MUcIeme. CeramHoTo eTHYKO
o0OpazoBaHME € TOKMY TakBa (opMa Ha e/yKallMja Ha aBTOHOMHH JIMYHOCTH CO
KalalyuTeT 3a CaMOCTOJHO JOHECYBambe Ha eTHYKH pelIeHHja W 3a KpeHpame

MIPaBIITHU U €(hEeKTUBHU MOPAITHU HOPMH.

BocnuTtHO-00pa30BHHOT IpoIiec HE € CTaTHYEH M €THAIIl 3aCEeKOTall TafeH, TYKY
€ HEMPEeKWHATO MCKYCTBO Koe Oapa MHOBATMBHU pelleHHja aJallTHPaHd HA HOPMHUTE
MPUCYTHH BO OJPEJCHO OMIITECTBOTO. Hekom ox rinaBHHTE LENH HAa E€THYKOTO
o0Opa3oBaHue ce: MPOJUTadOUYyBambe Ha KPUTUYKOTO MUCICHE, CTUMYJIHpame Ha
eTUYKO pa3MHUCIyBame, IMOTTHKHYBalk€ Ha KpPEaTHMBHOCTA, HCKOPUCTYBamke Ha
WHTENIEKTyaIHUTE MMOTeHIINjajll, CTEeKHYyBakhe HOBU BEIITHHU, OYyCHe Ha eTHYKaTa
CBECT, CaKkame Ha TOOpOTO M OT(piame Ha 3J10TO U yHAIpPeIyBamhe Ha KBAIUTETOT

Ha JKUBOTOT.

4 . . .
3a TeopujaTa Ha CTAAMYMHUTE BO KOTHUTHBHHOT pa3BUTOK BUAM: [Iujaxe, XKan.Pazeoj na

unmenucenyujama (Cxormje: IIpocsetHo aeso, 1988).
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HHoBaTuBHNTE Hayena Ha COBPEMEHOTO OOpa3oBaHME HMMaaT 3a LEd Ja Io
3ajakHaT MHAMBUAYAIHHOT AyX Ha YYEHUKOT U Ja IO MOTHUBHPAAT KOH aBTOHOMHOTO
rpafeme Ha JIMYHOCTA, BTEMENIEHA Bp3 IIOCTYJATHUTE HAa MOpPAJOT M ETHKAara.
I'maBHata cymTuHa € 1a ce MOTHBHPAaT YYEHHULHMTE U CTyIEHTUTE KOH CICHHUTE
ompenenou: [la ru mpoHajaaT cBOMTE BPEAHOCTH; Aa YCBOjaT KOPHCHHU 3HAacHa; 1a
paboTaT Ha XapMOHM3HPAkE HA CBOjaTa JIMYHOCT; J1a UMaaT BU3Hja U MMO3UTUBHO J1a
ja ompenenat cBojara 1ei. Toa ke To MOCTUTHAT ako HMBHUOT (OKyC Ouzae craBeH
KOH YYeH-EeTO U Haarpagdarta, Kako ¥ KOH adpupMaTHBHATa MOTUBALH]ja, IPABMIHHOT

I/I360p, MMO3UTUBHUTC PE3YyJITATU U A€J1a.

OmHOCOT KOH cebe ¢ KIY4YeH 3a JUYHUOT Pa3BOj U €THYKOTO BO3AWTHYBAaHE Ha
muaHocta. Toj moapa3dupa CaMOKPUTHYHOCT, CcaMoa0BepOa, IepCIeKTHBA,
MIPEAU3BUK, PABUIIHO MTOCTAMYBAKE U TPATCHHE MO3UTUBEH OJJHOC KOH COIICTBEHUTE
BpenHocTd. Bo 1MOMEHOT Ha €THYKOTO 0OpazoBaHME MpuIara M OJHOCOT KOH
npyrute syre. Hacokure ce yIeHHUIIUTE a KOMYHHUIIMpaaT cO MO3UTHUBHHU JIMIA, Ja
BHUMAaBaaT Ha CUTYyallUHUTEC U MOCAMHIMUTEC KOM MOXAT Jia TU OABE€AAT KOH JIOHIUTC
JKUBOTHHU IIaTUIITA, Ja HE MaHI/I(i)eCTI/IpaaT THEB W HCTAaTHBHU IIOCTAIIKH, J1a CC

(doxycupaat KOH OOBPCKHTE IIITO MOKE Jla UM JIOHECAT MO3UTHBHH PE3yJITATH.

On KkaxaHOTO Ke 3aKiIy4uMe JieKa YyuYemheTo € KaMeH TEeMEJIHUK Ha
3aBJalyBamkETO CO caMHOT cebe. MeHTanHata Haarpaada, eTHYHOCTa M YIOPHOCTA
ce OCHOBa Ha TMYHATa MPOMEHA. 3aToa, CUTe HUe Tpeba Jia ja IMaMe Ha yM MHCJATa
Ha Mmanyen KaHt neka ,1yfeTo MokeMe Ja TM HalpaBUMe CPEKHH, CAMO aKoO T'd

INOTTUKHEME KOH €TUKATa U My,Z[pOCTa“.
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THE "CHARADES" GAME - INNOVATION AND
VOCABULARY DEVELOPMENT EXERCISE IN THE ESP
ACADEMIC CLASSROOM

Introduction

There are two common features of the academic classroom: it being "serious™ and its
instruction lecture-styled, or teacher-centred. Unfortunately, games, and
participatory learning in general, are associated to young learners.The paper deals
with the innovative use of the "Charades" game as an extra-textbook vocabulary
exercise in the ESP academic classroom, to be more precise, in the academic
subjects of Legal English (LE) and English for Computer Users (ECU).

Certainly, the use of the "Charades" game, or any type of board game in the General
English (GE) classroom is not a novelty, yet, it is, when considering the ESP
classroom, the academic classroom, even, sometimes, the age of the Students (Ss).
Thus, the paper aims to present the creative and innovative way of transforming the
mass-produced and GE-targeted types of the "Charades" board game in the context
of the ESP classroom. Moreover, the purpose of the paper is to demonstrate that
participatory learning is not, and should not be regarded as age-restricted and that
popular games are not, and should not be regarded as vocabulary-restricted,

especially in the context of the English for Specific Purposes (ESP) classroom.
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Definition, Types and Play Rules of the **Charades’ Board Game

The "Charades™ board game may be a favorite past time family and house party
activity, as well as a favorite classroom game, not only to younger Ss, but also to the
grown-up Ss. The "Charades" board game is but a pack of various cards with
different words and phrases written on them that provide the demonstrator player
with the term they need to mime, define or explain. The cards are usually divided
into groups by a certain similarity of the terms or, on a single card there is a choice
of terms belonging to different groups so the demonstrator player or the guessing

player can choose the field of the term they want to explain, mime or guess.

In the English as a Second Language (ESL) classroom, the players of the "Charades™
board game are the Ss and the Teacher (T) has the role of a moderator, interfering
only when needed. Ss are divided either into groups and pairs or into an individual
demonstrator and a group of guessing players. The Ss all together, the demonstrating,
or the guessing pair/group of players decide on the method of demonstration —
explaining, defining or miming. Of course, the individuals/pairs/groups take turns
and both the demonstrating and the guessing individual/pair/group get a point for
each successfully performed task. For example, if the demonstrating party does not
explain or define the term correctly, or provides a misleading explanation to the
other party is not entitled to a point. Similarly, if the guessing party gives up
guessing, it is not entitled to a point, too. Also, playing the game might involve time
or some other restrictions, like, for instance, the rule that the demonstrating party
needs to be able to define/explain/mime out the word/term/phrase in a minute, or

with only 5 different words, or without mentioning the crucial association to it, etc.

Both the board game industry and the games-for-the-classroom producers have
created various types of the "Charades” board game, all targeted to different age
groups and vocabulary purposes. Thus, there are, for instance, the "Charades™ board
game packs for each school grade, for each school subject, for each holiday, etc. The
teacherspayteachers.com web page is but a seller hub for "Charades" games; to list

but a few: "Christmas Charades”, "Easter Charades”, "Halloween Charades",
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"Holiday Charades", "Independence Day Charades", "St. Patrick's Day Charades",
"Thanksgiving Charades", "Valentine's Day Charades" (holiday themed "Charades");
"Action Verbs Charades", "Adjectives Charades", "Adverbs Charades", "Parts of
Speech Charades”, "Present Continuous Charades”, "Verbs Charades”, "Verb Tense
Charades” (grammar and tenses themed "Charades"); "Autumn Themed Charades",
"Spring Themed Charades”, "Summer Themed Charades”, "Winter Themed
Charades"(seasons themed "Charades™); "Colorado Facts Charades"(geography
themed "Charades"); "Animals Charades”, "Camping Charades”, "Daily Life
Charades", "Dance Charades", "Emotions Charades", "Farm Charades", "Nouns and
Verbs Charades"”, "Shapes Charades"”, "Sports and Activity Charades"”, "Orchestra
(Instrument) Charades”, "Useful Expressions Charades”, "Vocabulary Building
Charades"(vocabulary themed "Charades™); "Metaphor Charades”, "Simile
Charades"(literature themed "Charades"); "Behavior Charades", "Manners and
Etiquette Charades", "Responsibility Charades"(conduct themed "Charades"); "Brain
Breakers Charades”, "Cause and Effect Charades”, "EMOJI Charades", "GIF
Charades"(play themed "Charades™); etc.

Picture 1. Marks and Spencer plc "Charades™ game pack

As evident, all of them, being intended for classroom or family-time usage, can be
used for educational purposes in the GE classroom. Obviously, if the ESP T i.e.

lecturer decides to use the "Charades” game in their classroom, they have two
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choices: to use the ready-made versions of the grammar and tenses themed
"Charades" or create their own personal vocabulary themed version of the game. The
ready-made "Charades" game | have used in the GE classroom is the "Charades"
pack produced by Marks and Spencer plc presented in Picture 1 and

Picture 2.

Picture 2. Marks and Spencer plc "Charades" game card

AT ]
g T e

TV

Only Fools and Horses

FILM
Wall-E

:Jo Yol {

The Glass Room

SONG
Start Without You

"Charades" Personal ESP Vocabulary Themed Version

The "Charades" game is very much a classroom-friendly game. Its benefit is that
each ESP lecturer can create their own vocabulary themed version. The creation
process consists of two parts: creating the layout of the playing cards, then their

content.

The layout of the playing cards can be created very simple and can be made either
by the lecturers themselves, or by the Ss, or by the lecturer and the Ss together. The
material needed is: hammermill colored paper, scissors and colored permanent
markers or a computer. The hammermill colored paper is cut into small square
peaces 7x7cm. The number of square cards is determined by the lecturer. The

content of the cards is written or printed as a text on them. Each square card should
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contain several sections, each section with a different word, term or a phrase. For
example, the LE "Charades" game cards can contain the sections of: Law, Courts,
Justice, Courtroom, Crime, Punishment, Human Rights, etc. and the ECU
"Charades” game cards can contain the sections of. Computer Essentials,
Input/output Devices, Storage Devices, Software, Creative Software, Programming,
The Internet, New Technologies, etc. Example words/terms and phrases written or
printed on the cards are presented in Table 1 and Table 2.

Table 1. Example words/terms and phrases in Legal English used in the “Charades”

game
Law Courts Justice Courtroom Crime Punishment | Human
Rights
Private Law Federal legal bailiff thief custody Fundamental
Supreme system rights
Court
Public Law State wrongful defendant robbery exile The right to
Supreme acts privacy
Court
Criminal Law Court of to judge to shoplift fine The right to
Appeals enforce nationality
the law
Civil Law Federal convicted jury box prisoner prisoner of Censorship
District offenders conscience
Court
Constitution County probation | prosecuting to hijack recidivist Refugee
Court attorney
International House of verdict prisoner’s | kidnapping solitary Harassment
Law Lords box confinement
Constitutional | High Court witness reparation penal Freedom of
Law of the loss institution speech
Government Crown defense to suffer life- Total
Court attorney material sentence equality
loss prisoner
Parliament Magistrates witness innocent habitual to infringe
Court stand offender rights

Table 2. Example words/terms and phrases in English for Computer Users used in

the “Charades” game

Computer Input/ Storage Softwar | Creati | Progr | The New
Essentials output Devices e ve ammin | Internet | Tech
Devices Softwa | g
re
CPU scanner Flash GUI raster | flowc | hotspot | PDA
memory graphi | hart
cs
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mouse microphone | non-volatile | User vector | source | IP PAN
interfac | graphi | code address
e cs
hardware light pen NAND gates | WIMP CAD | compi | Wi-Fi WAN
ler
software printer USB flash desktop | solid debug | HTTP LAN
drives model | ging
ing
keyboard Arrow keys | Flash folder Crop coB ADSL Al
memory tool oL
cards
storage Caps lock Flash card file multi | assem | online android
devices reader media | bler
main memory | Shift Linux clip object | email robotics
art code
disk drives Functional Menu MIDI | marku | URL nano-
keys bar p address
langua
ges
double-click Windo | DAW | low- | hypertex | ASIMO
ws level t link
Vista langua
ges

Examples of LE and ECU computer-made personalized "Charades" game cards are

presented in Picture 3 and Picture 4.

Picture 3. An example of a computer-made personalized "Charades" game card in

LE

COURTROOM

HUMAN RIGHTS
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Picture 4. An example of a computer-made personalized "Charades" game card in
ECU

COMPUTER ESSENTIALS

SOFTWARE

THE INTERNET

Conclusion

University lectures should not be exclusively teacher-centered and can be student-
centered and participatory, too, and one way to accomplish this is to introduce board
games into the classroom. The creativity of the lecturer can adjust the board game’s
content and layout to the classroom needs. One of the board games easiest to use in
the classroom is the "Charades" game. In fact, the "Charades" game is the simplest
to be created into a personal ESP vocabulary themed version. The game is fun,
interactive and provides a great chance for the Ss to revise relevant vocabulary
because it makes Ss know not only the terms they need to guess, but also their
meaning and definition. Finally, my experience has taught me that Ss appreciate and
like using custom-made games in class that stirs up not only their knowledge, but
also their creativity.
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MEINJAIINJATA KAKO HHOBATUBEH HAYUH HA
PEINABAIBE HA CIIOPOBUTE

Bosen

CrniopoBuTe ce Jen O HAIIeTO CEKOjAHEBHHE, MOCTOjaT BO PEYUCH CEKOe
CEMEjCTBOTO, MOXaT Jla ce MojaBar Mery (pM3MUYKH U MPaBHU JIUIA, a Typu U Mely
npxaBute. Twe ce (akTopu KOM o TOIpedyBaaT OW3HHCOT, T'M 3apoOyBaar
CpeicTBara, TO OKyIHpaaT BPEMETO W TO HapyllyBaar 3jpasjeTo. [Ipobmem He
MPETCTaByBaaT CaMUTE CIIOPOBUTYKY BUCTHHCKH MPOOJIEM ce HEPEIICHUTE CIIOPOBH.
[lopagu Toa MHOTY € 3HauajHO Ha KOj HAYMH Ke ce pemu Hekoj crop. Ilocrojar
MoBeke HAYMHM Ha pelllaBabe¢ Ha CIIOPOBUTE 3alOYHYBAjKH OJl APIKABHOTO CYICTBO,
ma c¢ 0 aJTepHATHBHHTE HAYMHH HA pelllaBakbe Ha cropoBute (apOuTpaxa,
Menujaija, MHUpehe, MUHHU TapHWIA, paHa HEyTpaJHa eBajlyalMja Ha CIOp H
CJTFYHO).

JIp>KaBHOTO CYJCTBO € PEJOBEH HAYHMH Ha pElllaBame Ha CIIOPOBUTE, JOJCKA
OCTaHATUTEC METOIU CE HEroBa aJTepHATHUBA W alUTMKAllMjaTa HA OBHUE METOAU BO
MpaKTUKaTa HajIpBO 3aBUCH OJl PEIICHHjaTa BO MO3HUTUBHOTO 3aKOHOJABCTBO, a

IoToa U 01 COoIrjtaCHOCTa Ha BOJ'IjaTa Ha CaMUTC CTPaHKHU.
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Menujanyjara € €JeH OJf alNTepHATHBHUTE HAYMHHM HA pellaBame Ha
criopoBUTE.300pOT Meaujarija €TUMOJIOIIKH ITOTEKHYyBa OX JIATHHCKAOT TEPMUH
MEIUYC IITO 3HAYM HEMPUCTPACEH, HEYTPAJICH WM TOj IITO OJU 10 cpenuHara. Bo
TeopHjaTa 3a BOHCYJCKO pelllaBarme Ha CIIOPOBHUTE MEAUjalMjaTa ce IeHUHUPA KaKo
MocTanKa BO K0ja TPETO HEyTPasHO JIMIIE UM TMoMara Ha CTPAHKHUTE BO CIIOPOT 1a
MOCTUTHAT CIOroJ0a CO MOMOII Ha MPEMopaKkH, MPEroBOpU UK CyrecTHd 0e3 mpu
TOAa J]a UM HaMeTHe 00Bp3yBayka o/iyka. L{enTa Ha oBaa mocTarnka ¢ CKIy4yBambe Ha
JIOTOBOP 3a MOpPAMHYBAalkE CO INTO CE pellaBa CYIUPOT HA HMHTEPECH IMOMeEry
CTpaHKHUTE CO HMBHO B3aeMHO nonymrame. OBaa MocTamnka € eieH o OOMUIUTe Ha
MHUPHO, JIOTOBOPHO U BOHCYJICKO pelllaBam¢ Ha CIIOPOBUTE. MeaujanujaTa npumnara
BO TIpyIliara Ha HCaI[LjYI[I/IKaTI/IBHI/I U 10 IpaBUJIO CBaJlyallUCKUTE HAYUHU 3a
peuiaBakb€ Ha CIOPOBUTE. Kako TakBa HyAu MHOT'Y HMHOBATUBHHU HPEAHOCTU BO

OJTHOC Ha JIP>KaBHOTO CYJEH-€, TPEJHOCTH KoM Ke OuaaT mpeaMeT Ha aHaJIn3a BO OBOj

TpyAad.

KapaxkTepucTukn Ha mocrankara 3a Meaujaumja

Menujanuckara mocranka € BO CyINITHHA BOHIIAPHWUYHA MocTanka. Taa e
HeaJ[jyIMKaTHBHA TOCTalKa M KaKO TaKBa Ce Pa3lIuKyBa ONl CYIEHETO, a Mopaan
MIPUHIIMIIOT Ha JOOPOBOJHOCT Ha KOj C€ 3aCHOBa Taa I0OWBa MPETHOCT HaJ HEro.
JIMCNIO3UTUBHOCTA HA OBaa MOCTAIKa 3HAa4M JeKa OBaa MOCTalKa ce TMOBeayBa ce
BOJM U Cce 3a0pIiyBa COIIACHO aBTOHOMHjaTa Ha BOJjaTa HA CTPAHKHUTE, TPHU IITO
HCKJIYYOK UMaMe Kaj OHHE MPAaBHU CHCTEMH Kajie MMaMe OONuraropHa Menujanuja,
camMo BO TIOINIeA Ha MoBeayBameTo. CTaHyBa 300p 3a €AeH O MO(IeKCHOMITHUTE
HAYMHMA Ha pellaBalke HA CIOPOBUTE, & MCTO Taka M HeopMaTHUTE HAUuWHH 3a
pellaBame Ha CMOPOBHUTE, MOCTAKa KOja Ce 3aCHOBA HA MPHHIMUIIMTE Ha JOBEpOa,
HE3aI0JKUTEITHOCT, Op3MHA, HUCKH TPOIIONH, HEKaJe M MPABUYHOCT , HHTEPECHA
OpHUEHTAIIM]a, TIOCTAIKA BO KOja He € OMTHO yTBPyBameTo Ha (haKTUUKaTa COCTOj0a,
YTBP/yBame Ha OCHOBAHOCTA Ha 0apameTo, TYKy € OMTHO JIOHECYBamhe BO HAjKPATOK
BPEMEHCKH POK pPEIICHHE CO KOe Ke OWaaT 3aJ0BOJICHH MHTEPECHTE HA CTPAaHKHTE.

3a oBaa mocTanka ce BelH JeKa Kaj Hea Hema MOoOeHUK WM MopaszeH. butuero Ha
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OBaa MOCTanKa € CBPTEHO KOH HJIHMHATA-TIPOCIIEKTHBHO, a HE MpeMa MHHATOTO.
Hej3mna 1ien He € BocImocTaByBamke Ha cocToj0aTa KakBa IITO OMIIa mpes moBpeaaTa
Ha MPaBOTO KaKo BPEAHOCT WH Ce, TYKY MPEBEHIHMja HA UHA MOXKHU KOM(IIUKTH.
IMocramnkara 3a Meaujanyja ce MOBeAyBa CO Mpeanor. Bp3 ocHoBa Ha
OpraHU3aIMCKO-KOHIICTIICKATa MEANja0UIHOCT, MEAMjalijaTa MOXe Ja ce JOBEpH
Ha ompeneneHu opranusanud wid Ha ad hoc opranmu. Bo cutyarmja axo
MeNujalrcKkara MmocTanka ce BOAM BO OMpEAEiCHAa OpraHu3aluja MpeyioroT ce
MOJIHECYBa JI0 Taa OpraHu3aiyja, Koja BO CUTyalujara Ke MMa aJMHHUCTPATHBHA
yJora, ¥ Koja ke Tpeba, mpeioroT Ja To JOCTaBU Ha Jpyrara MOTeHIMjaHa CTpaHa
Ha MeAMjalrcKaTa Mmocranka koja ke Tpeba BO ONpeesieH POK Ja ce MPOU3HECE BO
BpcKa co npeiorot.Bo curtyarmja ako meaujanuckara e ad hoc npemioror AMpeKTHO
ce JIOCTaByBa JI0 Jipyrara NOTSHIIMjallHa CTPaHa Ha MeUjalicKara IoCTamnka.
INocrankara 3a Memujaija ce cOCTOM oa JaBe (asu: mnpsa ¢asa - o
MOJIHECYBAKETO HA MPEJIOTOT 3a MOCpENyBame JI0 MMOYETOKOT Ha JIejCTBHjaTa Ha
MEJIUjaTopoT 3a TOCpeAyBambe W BTopa (pasa - o MOYETOKOT Ha JEjCTBHjaTa Ha
MEIMjaTOpOT 3a TOCpeayBame ma c¢ A0 (TOTEHIHjaTHOTO) 3aBpINyBamke Ha
nocramnkara. Menujanuckara TMOCTanKa 3aBpIlyBa CO CKIyYyBame Ha IMUCMEHa
croron0a, Ha JICHOT Ha CKIyYyBamkeTO Ha cIiorombara WM CO NMHCMEHA W3jaBa Ha
MEJINjaTopOT IO HW3BPIICHUTE KOHCYJITAIIMA CO CTPAHKUTE JIeKa MOHATAMOIIHUTE
obumy 3a MeaujaIja He ce OmpaBIaHy, Ha JEHOT Ha MOJHECYBAmkETO Ha TUCMEHaTa
M3jaBa, CO MUCMEHA W3jaBa ON CTPaHWUTE 0 MEIUjaTopOT JeKa IOoCTanKara e
3aBpIlicHa, Ha JCHOT Ha MOJHECYBAhE HAa U3jaBaTa U cO MUCMEHA M3jaBa Ha Koja OuIIo
O] CTPaHKHUTE BO IMMOCTAIKara JI0 J[pyrara cTpaHa U MeIujaTopoT JAOKOJKY € m30paH
JleKka TOoCTamKara 3a Meaujaldja € 3aBpllicHa Ha JCHOT Ha IOJHECYBamkeTO Ha
nzjaBara. OCHOBHOTO NpPaBWJIO KO€ BaXKM 3a MeIMjaldjara € JeKa CIIOPOBHUTE Ce
pemaBaar Mo MpPaBWJIO CO croronda Koja ce MOCTHUTHyBa IOMeEy CTPaHKHTE BO

CIIOPOT.
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HMHoBaTHBHM MPEAHOCTH HA MeIHjanujaTa Vis-a-vis APKAaBHOTO CyIeHbe

Menujanujara e nogodap HaYWH Ha PElIaBamke Ha CIIOPOBUTE 32 Pa3lIUKa OJf
IpkaBHOTO cyacTBo. [IpuunHuTe 32 0Ba Tpeba a ce OapaaT BO MOBEKE HACOKH.
Hajnpeo, menujanujara e Hedopmanna nocranka. HedomanHocra o3HadyBa neka
CTpaHKHTE UMaaT MOXXHOCT CaMH Jia TH KpeupaaT MpaBujiara 1o KOU Ke IMoCcTayBaar
¥ THE ¥ MeIHujaTopoT. Toa 0BO3MOXKYBa MeIHjalldjaTa Aa c€ OJBHBA BO KOHCTYKTHBHA
arMcdepa Koja HAIMKYBa Ha JCIIOBEH COCTaHOK. 3a pa3jiMKa O Meaujardjara, Kora
CIOPOT TO peliaBa CyJ, MOCTAllyBalkETO HAa CTAHKUTE W Ha CyAHjaTa € CTPOTo
(hopMaHO M UCTOTO € OJTHAIPE]] 3aKOHCKHU OTPEICIICHO.

3amoYHyBamETO U BOJICHCTO HA MEMjallfjata 3aBHCH Off BOJjaTa Ha JIBETE
ctpanku. Toa 3HaYM neka, ako OWJIO KOja OJf CTAHKUTE BO TEKOT Ha MOCTAIKara
OJUTyYH Jia Ce MOBJICYE Taa HeMa Jia TPIU HUKABH MPABHU MOCICAHIN MO HEej3uHATA
JUYHOCT WIIM Hej3MHATa MarepujanHa mnonax0a. Kaj cyackara mocranka
3aMOYHYBAETO M BOJCHETO HA MMOCTANKaTa 3aBUCH HWCKIYYHUBO Ol BoOJjara Ha
TYXKHUTENOT. T0j BO MOMEHTOT KOra Ke 3a0eleKd JeKa My € 3arpo3eHO WId
MOBPENICHO HEKOE MPaBo, MOXKE Ja MOAHEce Tyk0a. 3a pasiuKa oJf HEro TYKECHHOT,
HE 110 CBOja BOJja, CTaHyBa CTpPaHKa BO Cy/AcKara rmocramnka. /lokoiky uctuor oabue
Jla y4ecTByBa BO IIOCTallka, MO Hapeaba Ha CylOT, MOPaAd TaKBOTO HETOBO
OOHECYBambE Ke TpOX MIpaBHU MOCICAUIN IO HEroBara JUYHOCT HIIN MaTepI/IjaHHa
mosyox0a.

Peunicu cekoj moenmHen WM NETOBEH Cy0jeKT HACTOjyBa Jla TO 3adyBa
CBOjOT A00ap ymien Bo ommTecTBOTO. CO3HAHUETO JeKa MPOTHB HEKOj CYOjeKT ce
BOJM OMJIO KaKo THT Ha MOCTaIKa JIOBEAyBa JI0 HaMallyBame Ha JJoBepOara BO TOj BO
OUHTE Ha jaBHOCTA. 3aroa 3a TpPaBHUTE M (HHU3UUKUTE JIMIIA MHOTY € 3Ha4dajHO
nocrankara BO Koja IO pellaBaar CIIOpOT Jia C€ OJBHBA JaleKy OJf OYHTE Ha
jaBHOCTa. OBa 0Cc0OEHO € Ba)KHO Kora MmeryceOeH crmop Tpeba Aa pemar OrpOMHH
CKOHOMCKH (DPPMH TUTAHTH, IITO € Ce MMOYECT CIMYaj Mopaau 3a0p3aHUOT TPEH Ha
mobanu3anujara, OU3HUCOT, pacTOT Ha MeI'YHapOAHATa EKOHOMH]ja, HHBECTULIUHUTE U
amOuIMjaTa 3a CO34aBamk¢ Ha CAMHCTBEH EKOHOMCKH Maszap. Menujanujara e TajHa

Inocrallka M BO HE€a jaBHOCTa cekoram € HCKIIy4YCHaA. Toa 3Haum neka OCBEH
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CTPAHKUTE W MEIHjaTOPOT HUKOj APYT HE TW MO3HABA CIIOPHUTE (PaKTH, HAYHMHOT HA
KOj c€ BOJAT COCTAHOLMTE, OHA INTO € COOMIITEHO TaMy M KPajHOTO peIleHHe Ha
criopoT T.e cnorombara. McTo Taka, cTpaHKara MO)XKe€ Ha MEIMjaTOpPOT Ja My TH
W3HEeCe U CBOMTE TajHU, HO TOj HE CMee JIa U I'M IPeHece Ha CIIPOTUBHATA CTpaHKa
0e3 Hej3MHA COIMACHOCT M 0e3 HHUKAaKBa IOCIEIUIa BP3 HCXOAOT HA CIOPOT.
CripoTHBHO Ha MeAHjalfjara, Cy[cKara IoCTalka € jaBHa OUAejKH CylIOBUTE ce el
OJ1 CyICKara BIIAacT BO JprkaBara 4rja GyHKIMja € mpaBOpa3IaBameTo KOe € jaBHO.

Bo meaunjanujara Hema T0KaXKyBamke Ha CHOPHHU (haKTH, HEj3UHATA OCHOBA €
MPEroBapameTO0 CO IMOMOII Ha TPETO HEYTPajHO JHIe-MEIHjaTop NpH IITO
CTpaHKHTE ce OOHMayBaaT BO €JHAa KOHCTPYKTHBHa armocdepa Ja TH ycorvacar
CBOWTE MHTEPECH U Ja IO pelar CHOpOT MOCTUTHYBAjKH 3aEAHUYKO MPUDATIMBO
peurenue. Bo cyzickara nmocrarnka BACTHHUTOCTA MJIM HEBUCTHHUTOCTA HA TBPJCH-ATa
Ha CTPAHKHUTE CE YTBPJyBa MPEKy JA0KaxyBameTo. Cekoja CTpaHka ce 00uayBa J1a ja
JIOKa)ke BUCTHHUTOCTA HA CBOETO TBPJCHEC MM HEBUCTUHUTOCTA HA TBPJACHETO Ha
CIPOTHBHATA CTPaHKa, CO LeJ Jla U3/ICjCTBYBa JOHECYBamke Ha OJUTyKa BO HEj3MHA
KOPHCT.

OcHoBHaTa 11eJ1 Topaau Koja TYXHUTEJIOT ja 3all0YHYBa CyACKara IOCTarKa €
JIOHECYBAETO Ha TIpecyla O CTpaHa Ha CyadjaTa, Koja ke MPEeTCTaByBa pEryiaTop
Ha opHOcuTe TmoMmery crpaHkure. Cropen cCyickara Ipecyla exHaTa CTpaHKa
ceKorai Mopa ro Jo0Hue CIOopoT, Taa € MOOSTHUKOT, a Ipyrara a To u3ryou, Taa e
ryouTHHKOT. Bo MenujanmjaTta MeaujaTopoT ja Hema yiorara Ha CyAuja, TOj € caMmo
,dyBap Ha IOCTamKara™ Koj MM IOMara Ha CTpPaHKUTE MOJ00po na ja paszdepar
NpUpoAaTa Ha MpoOJIeMOT, 1a Ce 3al03HaaT co OPOJHUTE MOKHOCTH KOM MOXaT Ja
JIOBEAAT 10 HETOBO PELIaBamkE BO LENUHA WIKM JEIYMHO, OPaIH IITO HE MOXE Ha
CTpaHKHUTE Ja UM Ce HaMEeTHE penieHue. lIMeHo, caMuTe CTpaHKU TO MMaar IIIaBHUOT
300p, THE ja JOHecyBaaT (UHANHATAa OIUTyKa 3a CIOpOT BO ¢opMa Ha croroada,
criopen Koja HeMa HHMTy MOOEIHMK HUTY ryOuTHHMK. TakBara cmoromdoa uMm
OBO3MOXKyBa Ha CTpaHKHTE Ja TH 3aApKar H JAypud Ja T mpoanadodat
MpUjaTeICKUTe OMHOCH MelyceOHaTa U JieJIoBHaTa copaboTKa IITO He € CiIydaj Kora

CIIOPOT IO peliaBa qpKaBeH CY/I.
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['paranckara cymcka mocTamka ¥ MeIujaIijara ce pa3iuKyBaar M O acleKT
Ha OJDKWHATa Ha HUBHOTO Tpaeme. BooOwwaeHo cyjickara mocTamka Tpae JOITo,
HEJ3UHOTO TPacHhe HAjIeCTO CE MEPH CO MECEIH M TOJWHH, ToIeKa MEIHjalrjara of
MPEToBapameTo JO IOCTHTHYBAaKETO Ha CIorojdara Tpae peNaTHBHO KpaTKo
HEKOJIKY JCHOBH M HEKOIIKY CEIMHIIH.

[Mocneanma on KpaTKOTO Tpaewme Ha MeajalHjaTa € Hej3uHaTa MOHHCKa
nena. Cropen Ambrose Bierce ,JIlapHunara e mammHa BO Koja BIETYBall Kako
CBUBba, a M3JIETyBall kKako kiobac™ (Bierce 1967: 178), mTo 3Haun Jieka mapHHIaTa
Il OCHPOMAIITyBa CTPAaHKUTE OMJICjKU THE CE€ U3JI0KECHU Ha TOJeM Opoj Ha TPOILIONHU
3al0YHYBajKK OJ] CYJCKH TaKCH, HArpaJy U TPOIIOIHM 3a aJBOKATUTE, TPOIIOIH 32
BEIITAYCHE U JIP., JI0JICKa BO MeUjallijara TPOIIOIUTE Ce CBeIyBaar Ha Harpajaa Ha

MEJINjaTopoT 3a u3BplIeHara padora.

3akjyuyHH coriieayBamba

Menujanjara € momo0ap HOB HWHOBAaTMBEH HAYMH Ha PEIIaBalETO Ha
CHOPOBHTE 3a pa3iHKa OJf JP>KAaBHOTO CYICTBO OWJIEjkM TOCTamKara He € TOJIKY
¢dopmanHa, ynorara Ha MeIUjaTOpPOT € J1a UM IIOMOTHE Ha CTPAaHKUTE J1a IO pelar
CIIOPOT, a HE J1a UM IPEeCyIH, CUTE NOAATOLM OCTaHyBaaT TajHU, a BPEMETO IOTPEOHO
3a pellaBambe Ha CIOPOT K€ 3aBHCH Ol COIVIACHOCTA Ha BOJIjaTa HAa CAMUTE CTPAHKHU
Jla TO pelraT CropoT, a He Off METUjaTopoT | IITO € HAj3HAYajHO W INTO HAjMHOTY TH
TaHTUPa CTPAHKHUTE € TOA IITO HUBHHUOT 11e0 0OCTaHyBa IOJH.

Hecnyyajuo BO koHTekcT Ha oBa AOpaxam JIMHKONIH ke Kaxke:
,O0e3xpabpere ro mapHuuemeTo. Yoemere r'm Bammre cocenu na MOCTUTHETE
KOMIIPOMHC CEKoTall Kora Toa € MokHo. OGjacHeTe UM JeKa MOOEJHUKOT Ha XapTuja
€ BCYIIHOCT TYOMTHHK BO peasHOCTa MMajKu TH BO MPEIBHI CYACKHTE TPOILIOLH H
n3ryoenoto Bpeme ‘(Abraham Lincoln's Notes for a Law Lecture). OBa 3Hauu neka
MenujannjaTa M OBO3MOXKYBa Ha CTPAHKHTE CIIOPOT IMOMel'y HHUB Jia CTaHe JI0TOBOpP,
Ofl HENpHWjaTeNy Aa CTaHaT MpHjaTelId | Ha Kpaj HaMecTo MapuTe JIa TH TOTpoIIaT Ha

CKaIl¥ U JIOJITH CYJICKH MPOLICAYPH Jia TH 3a4yBaaT MapuTe BO CBOjOT 11e0.
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